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)  Ad  bureau  head 
promises  better 
member  services 


r^olutionist, 
you.  ’ 

^Newspapers  didn’t  have  to  slow 
down  capital  expansion  during  the 
recession  of  a  couple  of  years  ago. 
And  look  what  happened.  The 
technological  revolution  has  made 
you  the  newest 
electronic  medium. 


Gannett 


Is  someone  looking  over 
your  shoulder? 


If  you're  on  editor,  you  can  bet  plenty  of  people  are, 
including  your  circulation  director,  your  ad  manager  —  yes, 
even  your  publisher.  They  want  to  make  sure  your  newspaper 
covers  the  Washington  scene  in  a  way  that  tells  it  all  —  and 
the  way  it  is.  What  you  see  here  is  not  a  harassed  newspaper 
editor  being  second-guessed.  The  man  in  the  middle  is  Jim 
Cary,  Washington  bureau  chief  for  Copley  News  Service,  the 
supplemental  news  source  that  fills  in  the  gaps  in  your 
Washington  coverage.  He  is  surrounded  by  key  members  of 
his  seasoned  staff.  They  also  care.  To  find  out  how  much  they 
care  about  you  and  your  readers,  give  them  a  try.  Write, 
wire  or  call  collect  for  a  sample  package.  P.O.  Box  190, 

San  Diego,  California  92112.  Cable:  COPNEWS  San  Diego/ 
Phone  714-299-7000  -  Telex  695041. 
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James  Cary,  chief  of  the 
Copley  News  Service 
Washington  bureau, 
calls  attention  to  a 
published  story  as  other 
CNS  staffers  look  on: 
From  left,  seated, 
Lester  Bell,  Cary, 
Marguerite  Sullivan, 
Benjamin  Shore; 
standing,  L.  Edgar  Prina, 
Daniel  Foley,  and 
Edward  Neilan. 


The  real 

Every  time  we  allow  ourselves  to  litter  we  betray 
our  trust  in  the  land. 


Through  technology,  we’ve  created  practically 
indestructible  paper,  corrosionless  metals,  eternal 
plastics.  Throw  something  carelessly  away  and  it 
lies  there  forever.  Some  of  the  most  beautiful  vistas 
in  America  are  littered  with  the  carcasses  of  empty 
cans,  broken  bottles,  picnic  litter,  and  abandoned 
autos.  Not  only  is  it  ugly,  it's  a  tragic  waste  of 
materials.  j 


The  ideal  — 

America,  the  beautiful.  America,  the  clean 


AtlanticRichfieldCompany 


NOW  THE  WORLD'S 
LARGEST  SINGLE 
SOURCE  OF 
U.S.  AUTO 
ILLUSTRATIONS 


AUTO  CUT 
SYSTEM 


This  self-contained  reproduction  library  of  new  car 
illustrations  provides  the  ideal  solution  to  the  pro¬ 
blems  of  both  the  newspaper  and  the  manufacturer. 


Participating  U.S.  manufacturers  for  '74  are: 

• 

BUICK 

• 

GMC  TRUCKS 

• 

CADILLAC 

• 

LINCOLN-MERCURY 

• 

DODGE 

• 

OLDSMOBILE 

• 

DODGE  TRUCKS 

• 

PONTIAC 

MANUFACTURER  -  DISTRIBUTION 

The  manufacturer,  interested  in  distribution  is  taking 
advantage  of  our  28-year  working  relationship  with 
the  newspaper  industry.  We  place  the  repro  materials 
directly  into  the  hands  of  the  people  responsible  for 
creating  and  producing  the  ads  for  the  local  dealer. 


NEWSPAPER  AVAILABILITY 

By  combining  all  participating  manufacturers  in  a 
single  library,  the  newspaper  has  a  single  source  for 
local  reproduction  materials  eliminating  the  need  for 
individual  filing.  This  year's  book  becomes  next 
year's  used  car  source! 

The  KWIKEE  book  is  designed  to  allow  each  manu¬ 
facturer  to  retain  his  individuality  with  a  separate 
tabbed  section.  They  can  include  line  and/or  half¬ 
tone  illustrations  of  new  models  complete  with  color 
separations,  logos,  atmosphere  art  and  copy  sugges¬ 
tions. 

The  participating  manufacturer  can  further  expand 
on  its  individuality  by  supplementing  the  material 
with  a  Dealer  Ad-Planner  designed  and  distributed  to 
its  dealers  and  corresponding  newspapers  as  well. 


V 


For  additional  information  call  or  write  .... 
Dealer  Ad-Planner  Division 
Phone:  309/692-1530 

mULTI-AD  SERVICES 

ADDRESS  . . .  P.O.  BOX  806 
PEORIA,  ILL.  61601 
PHONE  . . .  309/692-1530 


EDITOR  &  PUBLISHER  CALENDAR 

MAY 

5-8 — Society  of  American  Business  Writers  Annual  Meeting,  Hyatt  Hotel, 
Union  Square,  San  Francisco 

5-8 — SNPA  Foundation  Workshop,  The  New  Technology  and  the  News 
Room,  Richmond  (Va.)  News-Leader  and  Times-Dispatch. 

7 -  Certified  Audit  of  Circulation  Inc.,  Holiday  Inn,  Atlanta,  Ga. 

8- 11 — Suburban  Newspapers  of  America  Annual  Convention,  Marriott 
Hotel,  Atlanta,  Ga. 

9- 11 — Southern  Short  Course  in  News  Photography,  Benton  Convention 
Center,  Winston-Salem,  N.C. 

10- l  I — Society  of  Professional  Journalists  Region  6  Conference,  Minne¬ 
apolis,  Minn. 

12-15 — Institute  of  Newspaper  Controllers  and  Finance  Officers  National 
Spring  Conference,  Mountain  Shadows  Hotel,  Phoenix,  Ariz. 

12-15 — International  Press  Institute  Membership  Assembly,  Kyoto,  Japan. 

12- 24 — API  Managing  Editors  and  News  Editors  Seminar  (for  newspapers 
over  50,000  circulation),  Columbia  University,  N.Y.C. 

13- 17 — KNIT  Seminar  on  Problem  Solving  and  Decision  Making,  Miami, 
Fla. 

14- 17 — Basic  Quality  Control  for  Graphic  Arts  Applications,  Graphic  Arts 
Research  Center,  Rochester  Institute  of  Technology,  Rochester,  N.Y. 

15- 18 — American  Association  of  Advertising  Agencies  annual  meeting.  The 
Greenbrier,  White  Sulpher  Springs,  W.  Va. 

15- 18 — Florida  Press  Association  Spring  Convention,  Hilton  Hotel,  Talla¬ 
hassee,  Fla. 

16- 18 — Ohio  Newspaper  Offset  and  Retail  Advertising  Clinic,  Sawmill 
Creek,  Huron,  Ohio. 

16-18 — Pennsylvania  Press  Conference,  Penn  Harris  Motor  Inn,  Harrisburg, 
Pa. 

16- 18 — Combined  Ohio  Newspaper  Association  Offset  and  Retail  Adver¬ 
tising  Clinic,  Sawmill  Creek  Lodge,  Huron,  Ohio. 

17— 111  inois  Editors'  Traffic  Safety  Seminar,  Ramada  Inn,  Champaign. 

17-19 — Mid  America  Press  Institute  Page  Make-Up  and  Content  Seminar, 

Hotel  Sheraton-Jefferson,  St.  Louis,  Mo. 

19-22 — International  Newspaper  Promotion  Association  Annual  Meeting, 
Sheraton-Cleveland  Hotel,  Cleveland,  Ohio. 

19-22 — SNPA  Foundation  Seminar,  The  Criminal  Justice  System,  Vanderbilt 
University. 

19- 22 — N.Y.  State  Circulation  Managers  Association  Circulation  Conven¬ 
tion,  Edgewood  Resort,  Alexandria  Bay,  N.Y. 

20- 22 — Pacific  Northwest  International  Circulation  Managers  Association 
Annual  Meeting.  Eddie  Mays  Inn,  Wenatchee,  Wash. 

21- 25 — Canadian  Managing  Editors  Conference,  Windsor,  Ont. 

22 -  UPl  New  England  Newspapers  Annual  Awards  Banquet,  Bay  State 
Motor  Hotel,  Springfield.  Mass. 

23- 25 — Association  of  American  Editorial  Cartoonists,  annual  convention, 
Parker  House,  Boston,  Mass. 

31 — Canadian  Press  Meeting  of  French-Language  News  Editors.  Sherbrooke, 
Quebec. 


JUNE 

2-5 — SNPA  Foundation  Workshop  on  News  Staff  Organization,  U.  of  South 
Florida. 

2-14 — API  Management  and  Costs  Seminar  (for  newspapers  under  75,000 
circulation),  Columbia  University,  N.Y.C. 

10- 14 — KNIT  Seminar  on  Circulation  Management,  Miami,  Fla. 

11- 15- — -National  Association  of  Advertising  Publishers  Annual  Convention, 
Banff  Springs  Hotel,  Banff.  Alberta,  Canada. 

14-18— Virginia  Press  Association  Annual  Meeting  Aboard  the  Greek  Liner 
T.S.S.  Queen  Anna  Marla  to  Bermuda. 

16-20— ANPA  Research  Institute  Production  Management  Conference  with 
Mid-Atlantic  Mechanical  Conference,  Convention  Hall,  Atlantic  City.  N.J. 

16-28 — API  Telegraph  Editors  and  Copy  Desk  Chiefs  Seminar,  Columbia 
University,  N.Y.C. 

20-22 — Kentucky  Press  Association  Summer  Convention,  Quality  Inn  River- 
view,  Covington,  Ky. 

20- 22 — Texas  Press  Association  Summer  Convention,  Inn  of  Six  Flags, 
Arlington.  Tx. 

21- 23 — N.J.  Press  Association  Annual  Summer  Conference,  Essex  and  Sussex 
Hotel,  Spring  Lake,  N.J. 

23- 27 — Association  of  Newspaper  Classified  Advertising  Managers  Annual 
Meeting,  Pfister  Hotel,  Milwaukee,  Wls. 

24- 28 — KNIT  Seminar  on  Organizational  and  Team  Development,  Miami,  Fla. 
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DPI  moved  six  spot  action,  on-the-scene 
pictures  for  PM  Newspapers. 

Exclusively. 

By  the  time  editors  were  making  up 
the  first  editions  of  Friday  AM’s  they  had 
ten  UPl  spot  pictures  to  choose  from. 

Again,  exclusively. 

If  you  didn’t  have  UPl  Newspictures, 

_  you  were  blanked  for  16  hours, 
rl  Nobody  deserves  that. 


1 6  hours  without  a  spot  picture  of  the 
Portuguese  coup  d’etat?  Incredible. 

Still,  it  happened. 

But  not  to  UPl  Newspicture  clients. 

UPl  moved  the  first  spot  picture  of  the 
coup  at  4:28  A.M.,  EOT,  Thursday,  April  25 
And  coverage  continued  throughout 
the  morning. 

Fromtheoutbreakof  the  coup  -  . 
up  to  11 :00  A.M.,  EDT,  Thursday,  I  I 


220  East  42nd  Street 
New  York  N.Y.  10017 
(212)  682-0400 


uprs 

Portuguese  Coup 


CA  TCHAines 


By  Lenora  Williamson 

ORANGE  BLOSSOMS  AND  PRINTER’S  INK-No,  not  a 
new  song  title,  but  a  love  story  nevertheless.  Dee  Huls,  manag¬ 
ing  editor  of  the  Chadron  Record,  a  twice-weekly  paper  in  the 
upper  western  corner  of  Nebraska,  got  married  March  30,  but 
couldn’t  leave  town  on  a  honeymoon  since  his  parents,  Mr.  and 
Mrs.  Donald  Huls  who  are  the  publishers,  were  away  in  Wash¬ 
ington.  First  chance  Dee  and  his  bride  had  to  get  away  to¬ 
gether  was  three  weekends  later  when  they  went  off  to  Omaha 
to  attend  the  Nebraska  Press  Association  convention.  Omaha 
W orld-Herald  writer  Tom  Allan  wrote  a  story,  declaring  that 
“when  a  woman  happily  shares  her  honeymoon  with  a  press 
convention,  that’s  true  love.’’  The  paper  ran  an  accompanying 
photo  of  Pat  and  Dee  studying  mysteries  of  the  Compuwriter 
keyboard. 

*  *  * 

“WHY  I’D  LEAVE  MY  MAN  FOR  ROBERT  REDFORD 
CONTEST”  was  the  impressive  title  of  a  competition  con¬ 
ducted  by  the  Orlando  Sentinel  Star’s  Florida  Magazine.  Read¬ 
ers  were  invited,  in  25  words  or  less,  to  tell  why  they  think 
Redford  is  the  man  of  the  hour;  the  prize  would  be  spending 
an  evening  with  Redford.  One  of  the  three  winners  simply 
wrote:  “I’d  leave  my  man  for  Robert  Redford  because  he’d 
leave  me  for  Raquel  Welch!”  One  answer,  unattrihuted  in  the 
contest  report  story,  announced:  “I  would  leave  my  man  for 
Robert  Redford  because  my  man  (?)  threatened  to  leave  me 
for  Robert  Redford.” 

Now  about  the  prize  for  the  three  winners.  Each  lady  got 
one  ticket  each  to  go  one  evening  to  see  “The  Great  Gatshy”, 
the  star’s  latest  movie.  That’s  an  evening  with  Robert  Redford? 

*  *  * 

THE  ULTIMATE  RECYCLING  NOTE  was  struck  in  the 
closing  minutes  of  the  ANPA  convention  session  at  the  Waldorf- 
.\storia  in  New  York  by  the  new  chairman,  Harold  W.  .\nder- 
sen  of  the  Omaha  W'orld-Herald.  Recalling  retiring  chairman 
Davis  Taylor  of  the  Boston  Globe  to  the  rostrum,  Andersen 
held  aloft  a  large,  flat,  brown  paper  hag  he  had  just  been 
handed.  He  announced  that  a  plaque  of  appreciation  had  just 
come  over,  gift  wrapped,  direct  from  Tiffany’s.  After  a  brief 
struggle  with  those  staples,  Andersen  got  the  i)laque  unwrapped 
and  presented  it  to  Taylor. 

»  *  * 

HE.ADY  HE,\DS — For  an  .AP  story  about  a  Tampa  taxi 
driver  who  set  a  world  spaghetti-eating  record  which  led  to  an 
eating  hinge  that  pushed  his  weight  to  478  pounds  and  forced 
use  of  his  prize  money  for  a  hospital  dieting  stay,  the  Hartford 
(Conn.)  Courant  headlined;  “Cabbie  Is  Pasta  Due  for  Diet.” 

-And  also  in  the  gourmet  department,  the  Albuquerque  Jour¬ 
nal  ran  a  John  Vinocur  story  out  of  Paris  re  a  crisis  in  frog 
production  resulting  in  a  scarcity  of  what  some  consider  a 
delicacy.  The  headline:  “Frogs  Legs  Hopping  Off  Menus  in 
France.” 

*  *  * 

FILM  STAR  J.ANE  POWELL  arrived  breathlessly  at  the 
Reubens  Award  dinner  of  the  National  Cartoonists  Society 
after  a  performance  of  “Irene”  to  accept  the  “ACE  Award”  as 
an  amateur  cartoonist  extraordinary.  Earlier  winners  of  the 
honor  given  occasionally  by  the  society  include  the  late  Dag 
Hammarskjold,  Hugh  Hefner,  and  Jackie  Gleason.  Jane  told 
the  audience  her  interest  in  comics  and  cartoonists  dates  back 
to  childhood  days  when  every  Sunday  was  marked  by  news¬ 
paper  comic  sections  spread  all  over  the  living  room  floor.  The 
star  took  home  extraordinary  mementos  of  the  event;  sketches 
of  herself  drawn  on  stage  by  cartoonists  Mort  Walker,  Chester 
Gould.  Dik  Browne,  Fred  Lasswell,  Otto  Soglow,  Johnny  Hart, 
Alfred  Andriola  and  Pat  Oliphant. 

*  *  » 

PRODUCTION  CUT — It  wasn’t  a  shortage  of  newsprint 
that  caused  the  daily  Kritiki  Epitheorsis  in  Rethymnon,  Greece, 
to  cut  its  pages  from  four  to  two.  Owner-publisher-editor  Em¬ 
manuel  Kalaitzakis  explained  to  readers  why  the  paper  was 
forced  to  appear  in  the  smaller  form.  “We  have  only  two  lino¬ 
type  operators  in  Rethymnon.  When  one  is  ill,  .50%  of  the  type 
remains  unset.” 
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"What  God  hath  joined  together,  let  no  man  put 
asunder,”  said  83-year-old  Mrs.  Jack  Rife,  of 
Wormleysburg,  Pa.,  this  winter.  "But  look  what 
these  people  have  done  to  us.” 

With  this  lead,  the  Harrisburg  Patriot-News 
uncovered  the  tragic  story  of  how  several  state 
supported  nursing  homes  were  separating 
married  couples  by  putting  the  wife  in  one 
home  and  the  husband  in  another  due  to  dif¬ 
ferent  bureaucratic  "ratings.” 

Reporters  from  the  main  Patriot -News  office 
and  the  newspaper’s  Camp  Hill  bureau  ex¬ 
posed  the  practice  and  spurred  the  state  to 
make  procedural  changes.  Now  all  married 
couples  live  together,  except  in  the  case  of 
medical  emergency. 

Maude  and  Jack  Rife,  married  49  years,  and 
separated  for  the  first  time  by  bureaucrats  late 
last  year,  were  reunited  at  Camp  Hill  Nursing 
and  Convalescent  Center  on  January  20th. 
This  time,  the  Patriot-News  played  the  role  of 
"Matchmaker.” 

This  Is  relevance. 

Harrisburg  Patriot-News 

A  Newhouse  Newspaper 


Robert  U.  Brown 
Publither  and  Editor 


&L  Publisher 
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Charter  Member, 
Audit  Bureau  t 
ot  Circulationa 
Member,  American 
Buaineai  Press.  Inc. 


James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  I9I2>I959 


6  mo,  averaKe  net  paid  Dec,  31,  1973 — 26,261 
Renewal  rate — 77,18% 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 


Endorsement  of  candidates 

Newspaper  editors  have  argued  for  years  whether  they  should  en¬ 
dorse  political  candidates  for  public  office  and  whether  it  does  any 
good.  Some  editors,  and  their  publishers,  have  announced  they  will 
make  no  such  endorsements  in  the  future — that  they  will  present  the 
facts  about  all  candidates  and  let  the  readers  make  up  their  own  minds. 

study  over  a  20-year  span  just  released  by  the  University  of  Michi¬ 
gan’s  Institute  for  Social  Research  finds  that  newspaper  endorsements 
may  be  among  the  most  underestimated  forces  in  political  campaigns. 
Endorsements  are  consistently  related  to  presidential  votes,  it  said. 
The  results  published  in  this  issue  may  help  editors  decide  where 
their  responsibility  lies  in  making  endorsements  and  helping  voters 
to  make  up  their  own  minds. 

We  hope  that  some  day  some  one  will  study  the  impact  of  news- 
j>aper  endorsements  on  state  and  local  levels  including  propositions 
that  are  put  to  the  voters.  We  believe  it  will  be  found  that  there  are 
so  many  candidates  for  so  many  offices  and  so  many  public  issues  con¬ 
fronting  the  voters  that  newspaper  leadership  and  endorsement  or 
approval  has  a  greater  impact  in  this  area  than  nationally. 


The  media,  the  media,  etc. 

There  is  a  growing  trend  among  the  public,  elected  officials  and 
the  press  to  refer  to  the  “media”  when  discussing  journalistic  or  press 
activities.  It  is  an  all-encompassing  word  that  includes  all  forms  of 
mass  communication.  It  is  a  short-cut  word  used  to  avoid  specifics 
which  the  press,  meaning  newspapers,  should  avoid,  in  our  opinion. 

The  First  Amendment  guarantee  is  to  "the  press.”  There  is  no 
mention  of  “the  media.”  That  fact  will  not  escape  those  who  seek  to 
hobble  the  press  if  we  permit  “media”  to  take  the  place  of  “press.” 
Constitutional  lawyers  will  have  a  field  day  with  that  one. 

Let’s  talk  and  write  about  “the  press”  and  if  we  mean  broadcasting 
or  magazines  let’s  say  so. 


200,000-word  news  story 

Newspapers  all  over  the  country  are  printing  the  full  text  of  the 
transcripts  released  by  President  Nixon  after  his  television  address 
this  week.  Some  of  them  are  publishing  the  estimated  200,000  words 
serially  and  others  in  one  multiple-page  package.  The  Chicago  Trib¬ 
une,  in  what  has  to  be  a  miracle  of  production  speed,  printed  it  all  at 
once  a  day  after  release. 

No  one  can  accuse  newspapers  of  distortion  on  this  one.  It  is,  or 
will  be,  all  in  print  for  the  people  to  read  if  they  want  more  than  the 
digests.  It  is  beyond  the  capabilities  of  broadcast.  It  sets  high  marks 
for  newspaper  fairness,  integrity  and  responsibility. 
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letters 

CHANGIING  TO  SIX 

Changing  to  a  six-column  format  is  a 
bit  like  writing  your  first  novel;  you  very 
much  want  to  have  it  written,  but  you’re 
afraid  of  the  work  involved  in  writing  it. 

The  switch  to  six-column  also  raises  fears 
of  the  chaos  that  can  result  from  abandon¬ 
ing  the  familiar  old  eight-column  look. 

Such  fears  were  present  throughout  pre¬ 
liminary  discussions  at  the  Allentown  (Pa.) 
Call-Chronicle  Newspapers,  but  the  deci¬ 
sion  to  change  was  based  on  the  overall 
advantages  of  the  six-column  or  “optimum” 
format — no  matter  how  difficult  the  change¬ 
over. 


THE  MORNING  CALL 


Demos  prtst  4th  win 
in  5  special  elections 


S'uliak  foUufi  maU 

i.eHi  Dairy  president  fired 


SubpiKiiu  laiM's, 
Jauwski  axks 


(’alien  lerm  cul  in  half; 
niilifialinn  faciwv  died 


Real  Paladin  heals  CBS  to  the  draw 


Now  that  it’s  a  fait  accompli,  it’s  obvious 
our  fears  were  unwarranted;  on  March  31, 
a  transition  from  eight  to  “op”  was  made 
smoothly  and  without  panic.  And  the  re¬ 
sulting  reader  reaction  proved  it  was  well 
worth  the  effort. 

Of  the  many  unsolicited  comments  which 
poured  in,  this  one  from  an  Allentown  man 
was  typical: 

“Your  ’op’  is  ‘tops’  for  easier  reading  of 
your  newspaper.  There’s  no  doubt  that  it 
will  increase  the  selling  power  of  your 
fractional  page  advertisements.  And  the 
‘down  style’  of  writing  news  headlines 
should  ‘up’  comprehension  by  the  reader.” 

We  realize  we  owe  our  smooth  transition 
to  more  than  luck.  It  took  a  good  deal  of 
thought,  preparation,  trial  and  error. 

In  January,  we  produced  a  special  eight- 
page  edition  in  the  “op”  format.  (See  Talk¬ 
ing  Typographically,  E  &  P,  March  9, 
1974.)  Although  its  chief  purpose  was  to 
show  our  advertisers  how  the  new  format 
would  affect  them,  it  was  also  an  oppor¬ 
tunity  to  confront  the  problems  of  six-col¬ 
umn  make-up  right  on  the  page  form. 

The  next  two  months  were  spent  brain¬ 
storming  for  ideas,  new  logotypes,  new 
make-up  techniques  and  appropriate  sched¬ 
ules  for  headlines,  cutlines  and  copyfitting. 
As  each  decision  was  made,  we  recorded  it 
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in  what  soon  would  become  a  typographic 
style  manual  for  the  editorial  and  compos¬ 
ing  departments. 

In  the  meantime,  we  invited  our  top  100 
local  advertisers  to  dinner  to  hear  about 
the  new  format  and  get  copies  of  our  sam¬ 
ple.  (Smaller  advertisers  received  their 
copies  from  salesmen  or  by  mail.)  The  sec¬ 
tion  promised  that  ad  expenditures  would 
increase  only  by  a  few  pennies,  if  at  all, 
and  it  explained  the  overriding  benefits 
“op”  has  for  our  readers. 

National  advertisers  were  advised  how 
they  could  use  existing  ad  material  in  the 
new  format  in  case  new  material  was  not 
available.  Small  local  advertisers  were 
shown  how  much  more  effective  their  space 
would  be  since  the  wider  columns  almost 
automatically  produce  cleaner,  more  effec¬ 
tive  ad  layouts. 

Perhaps  more  important  than  anything 
else,  reaction  to  the  sample  section  reas¬ 
sured  us  that  our  advertisers  would  sup¬ 
port  the  change;  they,  too,  could  see  how 
much  more  effective  the  entire  newspaper 
would  he  when  it  became  easier  to  read. 

We  also  attribute  our  smooth  changeover 
to  a  number  of  other  factors.  One  of  these 
was  putting  much  of  the  preliminary  work 
on  the  shoulders  of  one  staffer  who  was  re¬ 
leased  from  daily  deadlines  throughout  the 
period. 

This  staffer  first  put  together  samplers 
of  the  hundreds  of  ideas  we  wanted  to  see 
in  print.  When  we  wanted  to  explore  cut¬ 
line  styles,  rules,  new  heads  and  make-up 
techniques,  we  set  them  in  type  and  made 
page  proofs  for  general  display.  This  made 
it  easy  to  decide  what  to  keep  and  what  to 
discard. 

The  same  staffer  is  producing  the  style 
manual  and,  most  important,  is  available 
to  busy  editors  when  they  have  questions 

4,  1974 


about  how  to  handle  the  new  format. 

In  the  few  weeks  before  the  change,  we 
distributed  a  number  of  instruction  sheets 
to  appropriate  personnel.  For  example,  we 
issued  new  headline  counts,  codes  for  cut¬ 
lines,  copyfitting  ratios  and  miscellaneous 
instructions  on  make-up.  We  later  revised 
some  of  the  lists  and  expect  to  continue  that 
revision  until  we  are  completely  satisfied 
with  the  look  of  our  newspapers. 

Of  course,  we  haven’t  reached  that  happy 
day  yet.  But  through  the  confidence  we 
gained  during  our  first  weeks  of  six-column, 
we  now  approach  our  dummies  with  a  spirit 
of  adventure,  knowing  we  have  made  several 
important  steps  leading  to  the  production 
of  newspapers  our  readers  can  really  use. 

Edward  D.  Miller 
(Miller  i.s  executive  editor  of  the  Allentown 
(^all-Chroniele. ) 

Short  Takes 

He  indicated  many  people  don’t  even 
know  they  have  survivors  buried  in  a  pri¬ 
vate  San  Antonio  cemetery. — San  Antonio 
News. 

*  *  * 

He  will  be  honored  for  his  “personal 
involvement,  self-service,  and  civic  leader¬ 
ship.” — Buffalo  Courier-Express. 

*  *  It 

Headline:  Hooker  resigns  trustee  posi¬ 
tion  on  school  board — Houghton  (Mich.) 
Daily  Mining  Gazette. 

*  *  * 

This  sex-session  will  deal  with  planning 
and  managing  the  vegetable  garden  .  .  . 
— Meriden  (Conn.)  Morning  Record. 

*  *  * 

E&P  pays  $2  for  amusing  typographical 
errors  that  appear  in  nevjspapers,  and  are 
printed  here. 
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“All  newspapers  report  the  news.  Some  interpret 
it.  A  select  few  have  the  knack  of  anticipating 
it.  The  New  York  Times  does  a  superb  job  in 
all  three  areas.  It  adds  a  dimension  to  the  daily 
news  report  that  I,  as  a  managing  editor, 
cannot  afford  to  be  without.” 


Kenneth  J.  Botty,  Managing  Editor 
The  Evening  Gazette,  Worcester,  Mass. 
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Nixon’s  Watergate  transcript 
gives  editors  space  problems 


“Blemishes  and  all,”  President  Nixon 
revealed  in  his  speech  to  the  public  April 
29  announcing  the  release  of  the  1,308 
pages  of  transcripts  of  private  conversa¬ 
tions,  between  September  15,  1972  and 
April  27,  1973,  in  regard  to  Watergate.  In 
sheer  number  of  words;  it  is  one  of  the 
most  spectacular  replies,  that  has  ever 
been  printed. 

Delineating  the  Presidential  stand,  Nix¬ 
on  said  in  his  April  29  address:  “Never¬ 
theless  for  more  than  a  year  there  have 
been  allegations,  insinuations,  that  I  knew 
about  the  planning  of  the  Watergate 
break-in  and  that  I  was  involved  in  an 
extensive  plot  to  cover  it  up.” 

He  proceeded  to  recap  the  history  of 
events  and  his  agreement  to  respond  to 
the  April  11  Judiciary  Committee  subpoe¬ 
na:  “In  these  folders  that  you  see  over 
here  on  my  left  are  more  than  1,200  pages 
of  transcripts  of  private  conversations  I 
participated  in  between  September  15, 
1972  and  .\pril  27,  1973,  with  my  princi¬ 
pal  aides  and  associates  with  regard  to 
Watergate. 

^'hole  .««lory 

“They  include  all  the  relevant  portions 
of  all  the  subpoenaed  conversations  that 
were  recorded;  that  is,  all  portions  that 
relate  to  the  question  of  what  I  knew 
about  Watergate  or  the  cover-up,  and 
what  I  did  about  it. 

“They  also  include  transcripts  of  other 
conversations  which  were  not  subpoenaed, 
but  which  have  a  significant  bearing  on 
the  question  of  Presidential  action  with 
regard  to  Watergate. 

“These  will  be  delivered  to  the  commit¬ 
tee  tomorrow  (April  30).  In  these  tran¬ 
scripts,  portions  not  relevant  to  my  knowl¬ 
edge  or  actions  with  regard  to  Watergate 
are  not  included,  but  everything  that  is 
relevant  is  included — the  rough  as  well  as 
the  smooth,  the  strategy  sessions,  the  ex¬ 
ploration  of  alternatives,  the  weighing  of 
human  and  political  costs.” 

Press  and  privacy 

President  Nixon  continued  to  discuss 
the  implications  of  press  coverage  and 
privacy:  “During  the  past  year,  the  wild¬ 
est  accusations  have  been  given  banner 
headlines  and  ready  credence  as  well. 
Rumor,  gossip,  innuendo,  accounts  from 
unnamed  sources  of  what  a  prospective 
witness  might  testify  have  filled  the 
morning  newspapers  and  then  are  re¬ 
peated  on  the  evening  newscasts. 

“Day  after  day,  time  and  again,  a 
familiar  pattern  repeated  itself.  A  charge 
would  be  reported  the  first  day.  That’s 
what  it  was — just  an  allegation.  But  it 
would  then  be  referred  back  to  the  next 


day  and  thereafter  as  if  it  were  true.  The 
distinction  between  fact  and  speculation 
grew  blurred.  Eventually,  all  seeped  into 
the  public  consciousness  as  a  vague,  gen¬ 
eral  impression  of  massive  wrong-doing, 
implicating  everybody,  gaining  credibility 
by  its  endless  repetition.” 

The  President,  said  in  his  address:  “I 
realize  that  these  transcripts  will  provide 
grist  for  many  sensational  stories  in  the 
press.” 

Wire  services 

.\n  estimated  quarter  of  a  million  words 
has  been  disseminated  in  the  transcript 
material  for  coverage  in  newspapers 
around  the  country. 

“At  Associated  Press,  we  are  sending 
over  our  high  speed  data  service,  the  full 
complete  word-by-word  transcripts  includ¬ 
ing  the  St.  Clair  brief  which  was  around 
10,000  words,”  Lou  Boccardi,  AP  execu¬ 
tive  editor  said.  AP  has  160  subscribers 
on  high  speed. 

He  also  noted:  “We  have  also  selected 
dates  and  conversations  based  on  previous 
Watergate  events  and  statements,  and 
carried  these  on  the  high  speed  wire  ser¬ 
vice  as  well  as  on  the  B  Wire  which  is  a 
national  circuit.” 

Figuring  on  a  quarter  of  a  million 
word-count,  Boccardi  said  that  high  speed 
transmission  could  run  the  transcripts  at 
1,000  words  a  minute;  60,000  an  hour, 
which  would  mean  about  six  to  seven 
hours  of  transmission. 

H.  L.  Stevenson,  UPI  editor-in-chief, 
said,  “We  had  one  of  our  New  York  edi¬ 
tors  in  Washington  to  pick  up  the  tran¬ 
scripts,  April  30.”  He  said  that  the  full 
transcript  would  take  a  delivery  time  of 
four  to  five  days.  He  hoped  it  would  be 
completed  by  Saturday,  May  4. 

“We  had  a  session  very  early  this 
morning  (April  30),  to  discuss  this 
tremendous  mechanical  production  prob¬ 
lem.  One  man  has  been  assigned  to  pro¬ 
duction;  one  man,  assigned  to  the  more 
than  30  recorded  tape  transcripts,  and  two 
news  editors  are  over-seeing  the  project,” 
Stevenson  said. 

The  transcripts  will  move  on  the  B  wire 
as  well  as  to  some  of  UPI’s  high  speed 
data  points,  estimated  to  be  150  newspa¬ 
pers.  Stevenson  said  other  newspapers 
will  have  condensations  of  the  transcripts. 
“It  is  a  significant  enough  event  to  devote 
space  and  manpower  to  do  this  and  block- 
out  time  on  various  circuits,  fully- 
realizing  that  it  will  take  several  days  to 
do  it,”  Stevenson  explained. 

He  said  the  10,000  word  summary  had 
already  cleared,  and  the  24,000  complete 
text  of  the  March  21,  1973  tape  started 
moving  over  the  wires  at  4  p.m.  April  30. 


Itf 

Every  Saturday  since  1884 


NIXON  DIALOGUES — United  Press  Interna¬ 
tional  moved  out  what  it  called  "the  longest 
item  it  ever  has  transmitted,":  the  White 
House-edited  tape  transcripts.  Bart  Kinch,  one 
of  the  project  editors,  is  seated  at  the  VDT 
keyboard;  Bill  Middlebrooks  is  holding  the 
massive  volume  of  text.  Standing  left  to  right 
are:  Paul  Eberhart  and  wire  chief  Breck  Slossman. 

May  1,  was  set  as  the  beginning  date  to 
run  the  long  transmission  of  up  to  300,000 
words. 

Metro-dailies  have  selected  various 
plans  for  covering  the  immense  volume  of 
transcript  material.  Problems  of  news¬ 
print,  allotted  news-hole,  and  production 
time  and  press  capacity  have  confronted 
the  giant  news  task. 

Tribune  scoops  all 

The  Chicago  (Ill.)  Tribune  scooped  the 
nation  with  delivery  of  its  44  page  two 
section  supplement  May  1,  in  editions 
which  hit  the  street  about  1 :00  PM.  It  in¬ 
cluded  the  complete  President  Nixon  tape 
transcripts  with  full  text  of  Watergate- 
related  coverage. 

The  section  carried  an  identification  key 
of  speakers  by  initials  and  a  transcripts 
index  identified  by  numbers.  In  an  intro¬ 
duction  to  the  section,  the  Tribune  stated: 
“The  Tribune  assembled  two  dozen  editors, 
scores  of  artists,  engravers,  printers  and 
circulation  workers  to  publish  President 
Ni.xon’s  tape  transcripts  in  their  entirety 
today.  The  effort  was  one  of  the  largest 
short-deadline  efforts  in  Tribune  history, 
comparable  to  the  newspaper’s  publication 
of  the  Versailles  Treaty  in  1919,  and  the 
Yalta  Papers  in  1955  . . . 

“The  type  in  today’s  special  section  rep¬ 
resents  as  many  words  as  would  normally 
make  up  the  editorial  content  of  two-three 
daily  editions  of  the  newspaper.” 

According  to  editor  Clayton  Kirkpat¬ 
rick,  the  decision  to  publish  the  tran¬ 
scripts  was  made  only  minutes  after  the 
President  finished  speaking,  the  night  of 
April  29.  Publisher  Stanton  R.  Cook  and 
Kirkpatrick  said  the  decision  was  made 
“because  of  the  overwhelming  importance 
of  the  transcripts.” 

.\n  editorial  team  was  assembled  and 
the  crew  of  the  Tribune’s  jet  plane  were 
alerted.  A  combined  production  and  edito- 
(Continued  on  page  10) 
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rial  crew  were  instructed  flew  to  Wash¬ 
ington  at  5  a.m.  April  30.  When  two  copies 
of  the  transcripts  were  delivered,  the 
team  was  already  at  work  looking  at  the 
documents,  before  the  plane  even  left  the 
ground,  according  to  team  member,  Rich¬ 
ard  Leslie. 

He  said  that  the  two  copies  each  con¬ 
sisted  of  50  bound  volumes  totaling  1,308 
pages.  The  pages  had  to  be  separated, 
copied,  distributed,  among  the  many  edi¬ 
tors  and  printers  required  to  handle  them. 
No  additional  changes  were  made  at  all. 
They  were  marked  basically  for  the 
typesetters. 

The  246,960  words  took  from  1  p.m. 
.\pril  30  to  9  p.m.  to  keyboard,  and  anoth¬ 
er  five  and  a  half  hours  were  spent  past¬ 
ing  up  and  assembling. 

An  additional  1,200  copies  were  sent  to 
Washington  for  sale  on  newsstands  and  in 
hotels.  Two  copies  were  delivered  to  the 
White  House  before  breakfast.  The  Trib¬ 
une  claims  it  heat  the  government  to  the 
l)unch.  The  transcript  supplement  was  on 
the  streets  in  Chicago  8  hours  before  the 
(iovernment  Printing  Office  bookstore 
opened  its  doors  at  9  A  M.  to  a  line  of  peo- 
l)le  waiting  to  buy  the  $12.25  bluebound 
volume.  Street  sales  in  Chicago  were  up 
30  percent  the  newspaper  said. 

Serial  coverage 

Many  metro  dailies  have  begun  serial¬ 
ized  coverage  of  the  transcripts  while  oth¬ 
ers  are  planning  supplements: 

.■Vccording  to  \eiv  York  Times  manag¬ 
ing  editor,  M.  Rosenthal,  the  tran¬ 
scripts  would  be  printed  in  complete  form. 
However,  he  said  that  as  much  as  possible 
would  be  run  in  the  May  1  edition.  Eleven 
full  pages  of  text  were  carried  May  1, 
including  the  text  of  the  James  D.  St. 
Clair’s  brief.  Rosenthal  said  that  the  rest 
of  the  transcripts  would  be  picked-up 
again  each  day.  He  said  a  copy  of  the 
transcript  had  been  received  in  New  York 
in  book  form  .\pril  30. 

The  Washington  Post  also  planned  seri¬ 
alization  of  the  transcripts  in  entirety. 
“We  had  seven  cleared  pages  set  aside  to 
run  at  least  the  transcript  of  the  March 
21,  1973  conversation,”  editor  Howard  Si¬ 
mons  said.  The  problems  of  space  and 
manufacturing  capacity  had  to  be  consid¬ 
ered.  However  the  Post  also  carried  the 
50  page  White  Paper,  and  carried  15  sto¬ 
ries  related  to  Watergate  tapes  May  1. 
May  2  was  also  cleared  with  four  pages  to 
begin  carrying  the  full  1.308  page  tran¬ 
script.  Simons  said  that  it  will  continue 
serially  in  the  allotted  four  pages  until 
the  transcripts  are  exhausted. 

The  Washington  Star-Xeirs  told  E&P 
that  it  was  not  planning  to  publish  the 
complete  tran.script.  The  Star-News’ 
Tue.sday  edition  contained  the  complete 
tran.script  of  Nixon’s  March  21  conversa¬ 
tion  with  John  Dean  plus  excerpts  from 
other  parts  of  the  transcript. 

Sunday  Mipplemenl 

On  the  morning  of  May  1,  the  Los 


Angeles  Times  added  six  pages  to  its 
regular  issue  to  include  partial  tran¬ 
scripts  coverage  and  the  full  elongated 
.4?  March  21,  1973  tape.  According  to 
George  Cotliar,  senior  assistant  managing 
editor,  the  Times  reached  a  decision  on 
May  2  to  publi.sh  the  entire  transcript 
in  the  Sunday  (May  5)  edition.  He  said 
the  transcript  will  be  packaged  as  a 
separate  supplement,  which  will  probably 
run  40  to  50  pages  in  length. 

Prints  a  tub  sorlion 

Robert  J.  Boyle,  editor  of  the  Pottstoirn 
(Pa.)  Mercnry,  a  morning  daily,  wasted 
no  time  in  deciding  what  to  do.  He  or¬ 
dered  that  A  P’s  10,000  word  brief  be  pub¬ 
lished  in  the  May  1  issue  as  a  special 
tabloid  section.  The  tab  also  carried  side- 
bar  stories  of  local  townfolks’  reaction  to 
the  transcripts,  Boyle  said.  The  cover  of 
the  12-page  tab  had  a  picture  of  Nixon 
with  his  statement:  “I  am  placing  my 
tru.st  in  the  basic  fairness  of  the  .Ameri¬ 
can  people.”  Boyle  .said  he  still  had  not 
made  up  his  mind  as  to  what  to  do  with 
the  full  transcript. 

The  dreensbarg  (Pa.)  Trihiine-Rerieu', 
whose  chairman  of  the  board  Richard  M. 
Scaife  was  a  large  contributor  to  Pres¬ 
ident  Nixon’s  re-election  campaign,  feels 
it’s  essential  for  a  newspaper  to  inform 
readers  on  the  tapes  submitted  by  Nixon. 

The  spokesman  for  the  Tribune-Review, 
Charles  W.  Datz,  co-managing  editor, 
said,  “We  will  run  condensed  and  sum¬ 
mary  versions  of  the  tape  transcripts  on 
the  inside  pages  as  space  permits.  People 
.should  be  informed  on  the  tapes;  it’s  part 
of  the  news  coverage  to  present  a  sum¬ 
mary  of  them.” 

Serial  coverage  was  also  planned  by  the 
l)et7oit  (Mich.)  \eies,  according  to  Nor¬ 
man  Kraft,  national  news  desk.  “Our  plan 
is  to  run  as  much  of  the  transcripts  as 
space  will  allow,”  he  said.  The  number  of 
pages  were  increased  by  four.  May  1. 
Transcripts  will  be  run  as  presented  by 
.Associated  Press  as  well  as  the  total 
March  21  tape. 

.At  the  Boston  (Uobe,  Thomas  Winship, 
editor,  said,  “We  intend  to  run  them,  all, 
probably  in  one  fell  swoop.”  .A  possible  24 
page  Sunday  supplement  is  being 
planned.  May  1,  the  Globe  designated  8-9 
pages  for  coverage  including  the  White 
House  summary  and  the  full  text  of  the 
March  21  tape. 

Miami  runs  ex('erpl!> 

Five  pages  were  opened  up  in  the  .A 
section  of  the  May  1  Miami  (Fla.)  Her¬ 
ald,  according  to  executive  editor  Larry 
Jinks.  “We  plan  to  use  excerpts  that  seem 
pertinent,”  he  said.  Emphasis  on  the 
March  21  tape  and  the  St.  Clair  brief 
were  included  in  the  May  1  issue  ver¬ 
batim.  However,  Jinks  said,  the  rest  will 
be  otherwise  excerpted.  “We  have  talked 
about  publishing  the  whole  thing,  but  we 
are  wondering  about  how  much  repetition 
there  will  be,”  he  noted. 

“Our  Washington  bureau  is  going  to 
produce  a  coherent,  digested  version  of 
the  total  tapes  for  packaging  and  use  in 
the  Sunday  (May  5)  paper,”  said  Jinks 
Wednesday  (May  1)  afternoon.  He  said 
the  section  would  probably  be  eight  pages, 
{Continued  on  page  14) 
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Nixon  and  aides 
plotted  ways  to 
best  use  press 

Whether  President  Nixon’s  transcripts 
of  White  House  conversations  will  help 
clear  up  his  Watergate  problems  remains 
to  be  seen.  It  is  certain  though  that  his 
regard  for  the  press — it’s  importance  to 
his  image  as  Chief  Executive,  and,  some¬ 
times,  it’s  availability  for  political  manip¬ 
ulation — have  been  made  clearer  through 
his  release  of  the  edited  tape  tran- 
.scripts. 

The  President  who  has  often  been  de¬ 
scribed  as  a  very  private  person  revealed 
in  the  transcripts  much  of  his  attitude 
toward  the  media  as  well  as  the  feelings 
of  H.  R.  Haldeman,  former  White  House 
chief  of  staff;  John  D.  Ehrlichman, 
former  assistant  to  the  President  for  do¬ 
mestic  affairs;  John  W.  Dean  3rd,  former 
counsel  to  the  President;  John  N. 
Mitchell,  former  .Attorney  General  and 
former  director  of  the  Committee  for  the 
Re-election  of  the  President;  Richard  G. 
Kleindienst,  former  .Attorney  General; 
Henry  Petersen,  .Assistant  .Attorney 
General  in  charge  of  the  Criminal  Divi¬ 
sion;  Ronald  L.  Ziegler,  press  secretary  of 
the  President,  and  Lawrence  M.  Higby,  an 
aide  to  Haldeman. 

Comments  from  the  President  who  of¬ 
ten  lashed  out  against  the  media  through 
former  Vicepresident  Spiro  .Agnew  and 
Ziegler  ranged  from  evaluations  of  press 
performance  to  in(|uiries  about  planting 
stories,  avoiding  leaks  and  when  to  best 
leak  information  to  the  press. 

Disirii'l  concern 

He  revealed  a  distinct  concern  for  how 
reporters  would  handle  the  Watergate 
even  as  early  as  September  15,  1972,  when 
he  talked  to  Dean  and  Haldeman. 

In  transcripts  later,  both  the  President 
and  Dean  make  much  clearer  how  they 
planned  their  strategy,  including  how  to 
respond  to  the  press. 

In  a  meeting  held  March  13,  Dean  told 
the  President,  “I  have  been  preparing  the 
answers  for  the  briefing  book  and  I  just 
raised  this  with  Ron  (Ziegler) ;  in  my 
estimation,  for  what  it  is  worth,  that 
probably  this  week  will  draw  more  Water¬ 
gate  questions  than  any  other  week  we 
are  likely  to  see.  .  .” 

Responding  later  in  the  conversation. 
President  Nixon  said,  “.  .  .  1  think  the 
thing  to  say  is,  ‘This  is  a  matter  being 
considered  by  the  committee  and  1  am  not 
going  to  comment  on  it.’  I  don’t  want  to 
get  into  the  business  of  taking  each 
charge  that  comes  up  in  the  committee 
and  commenting  on  it.  .  .”  He  reiterated 
several  times  that  regarding  Watergate 
questions  he  would  “cut  them  off”  and  not 
comment  on  them. 

Broaden  coverage 

Later  in  the  conversation  Dean  and 
President  Nixon  talked  about  methods  to 
broaden  coverage  of  the  Watergate  mat- 
{Continued  on  page  30) 
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Four  newspapermen  win 
Scripps-Howard  prizes 


Four  newspapermen  and  a  television 
station  were  named  top  winners  in  major 
awards  competitions  totaling  $21,000  in 
cash  prizes  sponsored  by  The  Scripps- 
Howard  Foundation. 

Announcement  was  made  by  Matt 
Meyer,  president  of  the  Foundation,  which 
sponsors  the  annual  competitions,  at  a 
luncheon  April  30  in  New  York. 

The  competitions  were  the  Roy  W. 
Howard  Public  Service  .Awards,  $2500, 
won  by  William  Blundell,  the  Wall  Street 
Journal,  in  the  newspaper  division,  and 
$2500  by  KGW-tv,  Portland,  Ore.,  in  the 
broadcast  division;  the  Edward  J. 
Meeman  Conservation  .\wards,  $2500  won 
by  George  F.  Neavoll,  tbe  Fort  Wayne 
(Ind.)  Journal-Gazette;  the  Ernie  Pyle 
Memorial  .\ward  for  human  interest  re¬ 
porting  and  the  Walker  Stone  .\wards  for 
editorial  writing,  $1000  each,  won  by  Jim 
Wooten  and  associate  editor  Michael  Pak- 
enham,  both  of  the  Philadelphia  Inquirer. 
Wooten  recently  left  the  Bulletin  to  join 
the  New  York  Timen. 

Twenty-four  additional  awards,  rep¬ 
resenting  $11,500  and  special  mention  cer¬ 
tificates,  were  presented. 

Blundell  was  honored  for  a  single  story 
which  gave  first  details  of  the  Equity 
Funding  Corporation  scandal,  while 
KGW-tv,  was  saluted  for  a  documentary, 
“Death  of  a  Sideshow,”  which,  according 
to  the  judges,  “found  human  values  even 
in  the  depths  of  Portland’s  Skid  Row.” 

Second  prize  in  the  Howard  .Awards 
newspaper  division,  $1000,  went  to  Sey¬ 
mour  Hersh,  the  New  York  Times,  for  his 
series  of  stories  on  the  bombing  raids  over 
Cambodia  a  year  after  they  took  place, 
while  third  prize,  $500,  was  the  work  of 
reporters  Joseph  R.  Daughen,  Joseph  F. 
Lowry  and  Charles  F.  Thomson,  of  the 
Evening  Bulletin,  Philadelphia,  who  ex¬ 
posed  the  operations  of  a  political  espion¬ 
age  system  created  in  the  police  depart¬ 
ment  by  Mayor  Frank  Rizzo. 

Jerome  H.  Walker,  retired  executive  ed¬ 
itor  of  Editor  &  Publisher,  and  Sid 
Moody,  -Associated  Press  Newsfeatures 
writer,  served  as  judges  in  the  Roy  W. 
Howard  Public  Service  awards. 

The  judges,  Walker  and  Moody,  picked 
the  following  newspapers  for  special  men¬ 
tion  as  examples  of  a  wide  range  of  in¬ 
vestigative  reporting  by  local  staffs : 
Biloxi  (Miss.)  Daily  Herald;  Chicago 
Daily  Neivs;  Charleston  (W.Va.)  Daily 
Mail;  Akron  (0.)  Beacon  Journal;  Miami 
Herald;  Boston  Herald  American;  Colo¬ 
rado  Springs  Sun;  Long  Island  Press; 
and  New  York  Times. 

In  the  Howard  .Awards  broadcast  divi¬ 
sion,  second  prize,  $1000,  was  awarded  to 
KOOL-tv,  Phoenix,  Ariz.,  for  a  public 
affairs  program,  “Peoria:  Two  Schools  of 
Thought,”  dealing  with  a  school  district 
conflict  between  elderly  taxpayers  and 
young  parents. 

Third  prizes,  $500  each,  went  to  K.AKE- 
tv,  Wichita,  Kansas,  and  KDK.A  radio, 
Pittsburgh;  the  former  for  its  reports  on 
unsanitary  conditions  in  local  restaurants. 


and  KDK.A  for  its  civic  campaign,  “Pitts¬ 
burgh:  Someplace  Special.” 

Judges  were  Donald  L.  Perris,  general 
manager,  WEWS-tv,  Cleveland,  Ohio, 
and  Dr.  Mary  Jean  Thomas,  Case 
Western  Reserve  University,  Cleveland. 

In  the  Meeman  .Awards,  Neavoll  was 
recognized  for  what  the  judges  called 
“outstanding  effort  in  reporting  and  edito¬ 
rial  writing  on  a  wide  range  of  conserva¬ 
tion  problems,  including  a  legislative  bat¬ 
tle  for  control  of  phosphate  pollution  of 
.streams.” 

Second  prize  of  $1500  went  to  staff 
writer  John  Miller  of  the  Detroit  Free 
Press  for  coverage  of  a  unique  environ¬ 
mental  crisis — a  gas  well  fracture  that 
forced  the  evacuation  of  a  town. 

There  were  three  $1000  prizes: 

The  Neu'sday,  Long  Island,  cartoonist 
Tom  Darcy,  and  cartoonist  Sam  C.  Rawls, 
Palm  Beach  (Fla.)  Post;  and  reporter 
Robert  Poole,  the  Twin  City  Sentinel, 
Winston-Salem,  N.C. 

Five  additional  prizes  of  $600  each  were 
al.so  awarded: 

To  Gordon  Bishop,  Star-Ledger, 
Newark;  Helen  Ochs,  The  Republic,  Col¬ 
umbus,  Ind.;  Roger  Latham,  Pittsburgh 
Press;  Charles  Osolin,  Winston-Salem 
(N.C.)  Journal  &  Sentinel;  and  Stanley 
E.  Silvernail,  Amsterdam  (N.Y.)  Re¬ 
corder. 

Meeman  judges  were  .Alfred  C.  .Ander¬ 
son,  assistant  managing  editor,  Memphis 
Press-Scimitar;  William  Houseman,  edi¬ 
tor,  Environmental  Monthly;  and  Don  E. 
Weaver,  conservation  editor,  Scripps- 
Howard  Newspapers. 

In  winning  the  Pyle  .Award,  Wooten, ’s 
columns  drew  this  comment  from  the 
judges: 

“It  is  only  coincidence  that  Wooten’s 
assignments,  like  Ernie  Pyle’s,  put  him  in 
the  company  of  people  at  war  as  well  as 
people  at  peace.  He  observes  them  both — 
whether  Israel’s  young  citizen  soldiers  or 
the  older,  sadder  warriors  of  Philadel¬ 
phia  streets — with  a  scholar’s  mind  and  a 
poet’s  heart.  His  eye  for  fresh  and  signifi¬ 
cant  detail  is  astonishing,  and  his  simple 
and  disciplined  use  of  the  language 
uncommonly  beautiful.” 

Pyle  judges  were  Nicholas  Blatchford, 
columnist  and  editorial  writer,  Washing¬ 
ton  Star-Neu's;  Walter  Friedenberg,  edi¬ 
tor,  Chicinnati  Post;  and  Dr.  Richard 
Gray,  chairman.  Department  of  Journal¬ 
ism,  Indiana  University. 

The  Stone  judges  honored  Pakenham 
for  editorials  that  forced  a  district  attor¬ 
ney  to  abandon  a  coverup  for  a  first  assis¬ 
tant  district  attorney.  Second  prize,  $500, 
went  to  Don  O.  Noel,  Jr.,  Hartford 
(Conn.)  Tunes,  for  an  in-depth  analysis 
of  mass  transit. 

Stone  judges  were  Harry  Health,  direc¬ 
tor,  School  of  Journalism  and  Broadcast¬ 
ing,  Oklahoma  State  University;  Phil 
Dessauer,  associate  editor,  Tulsa  World; 
Charles  Pearson,  editorial  page  editor, 
Wichita  Eagle  and  Beacon;  and  Leo  Tur¬ 
ner,  School  of  Journalism  and  Broadcast¬ 


ing,  Oklahoma  State. 

The  Scripps-Howard  Foundation  Awards 
are  named  for  Roy  W.  Howard,  long¬ 
time  president  and  editor  of  the  New 
York  World-Telegram  &  Su7i  and  pres¬ 
ident  of  Scripps-Howard  Newspapers, 
who  for  many  years  was  one  of  the 
world’s  outstanding  journalistic  figures; 
Edward  J.  Meeman,  former  editor  of  the 
Memphis  Press-Scimitar  and  conservation 
editor  of  Scripps-Howard  Newspapers; 
Ernie  Pyle,  famous  World  War  II  reporter 
and  human  interest  columnist;  and  Walk¬ 
er  Stone,  late  editor-in-chief  of  Scripps- 
Howard  Newspapers  and  a  former  pres¬ 
ident  of  The  Scripps-Howard  Foundation. 

The  Scripps-Howard  Foundation  was 
founded  in  1962  with  grants  from  the 
Scripps  and  Howard  families,  and  has  as 
its  primary  objective  the  improvement 
and  advancement  of  journalism  in  all 
fields  of  mass  communications. 

• 

Bolder  reporting 
noted  by  judges 
in  news  exhibits 

(The  following  report  was  provided 
Editor  &  Publisher  by  Jerome  11.  Walker, 
retired  executive  editor  of  EXP,  wlio  served 
as  a  judge  in  the  Roy  W.  Howard  I’lihlic 
■Service  Award  competitions.) 

Under  the  influence  of  Watergate,  in¬ 
vestigative  journalism  has  come  a  long 
way  from  the  time  when  libel  lawyers 
advised  editors  to  “leave  it  out  when  in 
doubt.” 

In  the  mountain  of  material  that  was 
submitted  by  100  newspapers  for  consider¬ 
ation  in  the  Roy  W.  Howard  Public  Ser¬ 
vice  Journalism  .Award  for  1973  the 
judges  observed  a  bolder  acceptance  of 
information  gathered  by  reporters  from 
identifiable  sources  as  well  as  from  relia¬ 
ble  and/or  unimpeachable  sources. 

The  exhibits  which  won  top  prizes  were 
outstanding  examples  of  journalistic  en¬ 
terprise  on  their  own  merits.  But,  for  the 
sake  of  the  record,  here  were  some  of  the 
“runnerup”  candidates  that  figured  in  the 
final  rounds  of  judging: 

*  Neu'sday’s  “Heroin  Trail”  series 
which  was  developed  by  a  reporting  team 
that  traveled  far  and  wide.  Editor  David 
Laventhol  and  managing  editor  Donald 
Forst  directed  the  effort  in  which  report¬ 
ers  Knut  Royce,  Leslie  Payne,  Pucci 
Meyer  and  Christopher  Cook  partici¬ 
pated. 

*  Charles  Q.  Finley  and  photographer 
Vic  Yepello  produced  a  report  in  the 
Newark  (N.J.)  Star-Ledger  that  brought 
about  safety  measures  on  the  railroads. 

*  Three  reporters  from  the  Hartford 
(Conn.)  Cojirant  —  Anne  Demensy,  Law¬ 
rence  Cohen  and  J.  Herbert  Smith  ex¬ 
amined  in  detail  the  “God  Squad”  at 
A’ale  University  against  the  background 
of  criminal  prosecution  of  parents  who 
tried  to  withdraw  children  from  weird 
cults. 

11  on  a  project 

*  .An  entire  magazine-style  report, 

(Continued  on  page  22) 
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“In  1972,  any  ability  of  the  nation’s 
newspapers  to  convince  voters  may  have 
been  overlooked  in  the  tide  of  popular  sen¬ 
timent  that  swept  Richard  Nixon  back 
into  office.” 

Reviewing  ISR  election  studies  as  far 
back  as  1956,  Robinson  found  some  consis¬ 
tency  to  the  pattern  of  newspaper  endorse¬ 
ments  and  the  presidential  vote.  His  con¬ 
clusions:  In  close  elections  (1960  and 
1968),  newspapers  are  associated  with  a 
shift  in  the  votes  only  of  Independent 
voters.  In  landslide  elections  (1956,  1964, 
and  1972),  newspaper  endorsements  ap¬ 
pear  to  have  even  wider  influence,  affect¬ 
ing  the  votes  of  not  only  the  Independents, 
but  the  losing  party  as  well. 

The  mechanisms  by  which  the  newspa¬ 
per  persuades  are  not  well  understood,  but 
Robinson  offers  one  reason  why  newspa¬ 
pers  may  be  better  able  to  shape  political 
opinion  than  the  other  media:  “The  news¬ 
paper  endorsement  is  perceived  as  a  non¬ 
partisan  message  which  appears  to  cut 
through  the  confusing  arguments  of  the 
campaign  and  reduce  them  to  a  single 
conclusion.” 


Endorsements  of  candidates 
found  to  be  influential 


great  many  other  factors  may  have  been 
at  work  to  create  these  differences,  such 
things  as  voters’  party  identification,  in¬ 
terest  in  the  campaign,  pre-election  vote 
intentions,  personal  factors  and  geograph¬ 
ical  factors. 

“But  after  thoroughly  analyzing  12  of 
these  possible  explanatory  factors,”  he 
adds,  “the  effect  of  newspaper  endorse¬ 
ments  on  voters’  choice  of  candidates  re¬ 
mained  significant.  The  McGovern  vote 
among  Independents  and  Democrats  who 
read  pro-Nixon  newspapers  was  12  per¬ 
cent  shy  of  the  McGovern  vote  among 
those  voters  who  read  pro-McGovern 
newspapers,  .\mong  all  voters,  the  vote 
was  three  percentage  points  more  Repub¬ 
lican  than  it  would  have  been  if  the  news¬ 
paper  endorsements  had  been  equally  bal¬ 
anced  between  Nixon  and  McGovern. 


NEWLY-ELECTED  OFFICERS  of  the  ANPA  Board  are  shown  from  left  to  right:  Len  H.  Small, 
publisher  of  the  Kankakee  (III.)  Journal  as  treasurer;  M.  W.  Armistead,  III,  executive  vice- 
president  of  Landmark  Communications,  Inc.,  as  secretary;  Harold  W.  Andersen,  president  of 
the  Omaha  (Neb.)  World-Herald,  as  chairman;  and  Joe  D.  Smith,  Jr.,  publisher  of  the  Alei- 
andfia  (La.)  Daily  Town  Talk  as  vicechairman. 


Improved  ad  bureau  services 
promised  by  Jack  Kauffman 


The  Newspaper  Advertising  Bureau  an¬ 
nounced  to  the  American  Newspaper  Pub¬ 
lishers  Association  last  week  that  its  ap¬ 
proximately  $1  million  additional  revenue 
will  go  into  an  expanded  sales  effort  for 
all  ad  classifications  on  behalf  of  daily 
newspapers.  NAB  had  announced  at  the 
International  Newspaper  Advertising  Ex¬ 
ecutives  convention  in  February  that  a 
proposed  dues  increase  would  provide  a 
budget  of  $4.8  million  starting  June  1. 

In  a  rapid-fire  presentation  involving 
more  than  24  newspaper  advertising  ex¬ 
ecutives,  N.AB  told  .ANPA  members  that 
the  key  to  producing  a  quality  product  in 
these  times  of  rising  operating  costs  was 
to  create  and  maintain  a  rapidly  growing 
advertising  base. 

To  develop  that  type  of  ad  base,  N.4B’s 
special  Long-Range  Task  Force  Plans 
Committee  has  recommended  an  increased 
sales  effort  that  will  affect  all  major 
newspaper  advertising  cla.ssifications — ■ 
national,  retail  and  classified. 

Ix'ss  control 

.According  to  Frank  Batten,  N.AB  chair¬ 
man  and  chairman  of  the  board  of  Land¬ 
mark  Communications  Inc.,  “.  .  .  opportu¬ 
nities  for  revenue  growth  are  great,  but 
the  control  that  each  newspaper  can  exert 
over  its  own  revenue  is  less  than  ever 
before.” 

He  said  two  major  changes  will  affect 
newspaper  advertising  sales  this  year  and 
in  future  years.  They  are: 

— Control  of  retail  advertising  moving 
from  local  markets  to  regional  and  nation¬ 
al  headquarters  of  chain  retailers; 

— .And  millions  of  dollars  of  what  used 
to  be  national  rate  advertising  is  now 
pouring  into  newspapers  as  cooperative 
advertising  through  retailers. 

Dues  increase 

Explaining  the  increase  in  dues  for 
NAB  members  which  climbs  now  from 
$71,500  to  $81,500  for  maximum  dues 
members  or  4%  for  variable  dues  papers, 
the  group  explained  that  newspapers 
spent  more  than  $450  million  a  year  to 
sell  ad  space.  Of  that  total,  $370  million 
goes  to  pay  for  internal  sales  expen.ses, 
$42  million  to  national  ad  representatives, 
$35  million  goes  to  promotion  and  adver¬ 
tising,  leaving  N.AB  at  a  so-called  inex¬ 
pensive  $4.8  million. 

Much  of  that  additional  money  v»  ill  go 
to  closing  the  communications  gap  which 
exists  between  N.AB  and  its  members;  to 
developing  informative  and  well-balanced 
mailing  lists;  to  develoi)ing  new  presenta¬ 
tions  (especially  for  clients  in  the  beer, 
airlines,  soap  and  detergent  business) ;  to 
developing  additional  research  called  for 
by  many  advertisers;  to  study  readership 
of  advertising  in  newspapers,  as  well  as 
test  different  campaigns;  to  expand  the 
Bureau’s  Information  Center;  to  continue 
its  direct  mail  program. 

According  to  Jack  Kauffman,  N.AB 


president,  “Every  single  newspaper  in 
this  room  will  benefit  (from  the  expansion 
of  services).” 

“Newspapers  have  a  tremendous  oppor¬ 
tunity  to  capitalize  on  our  basic  strength — 
as  an  information  medium,”  he  said.  “All 
advertisers  are  looking  very  closely  at 
their  ad  expenditures  and  accessing  their 
media  balance.” 

“Fantasy  in  advertising  has  to  be  a 
casualty  in  the  kind  of  business  and  social 
atmosphere  that  is  now  developing,”  he 
said.  lie  cited  the  use  of  newspapers  by 
oil  companies  and  auto  manufacturers  to 
fight  the  problems  of  energy  shortages  as 
an  example  of  what  he  meant. 

Ad  revenues  in  1980 

Kauffman  added,  “By  1980,  our  projec¬ 
tions  tell  us,  total  newspaper  revenues 
will  be  at  least  $10.3  billion,  but  they 
could  be  as  much  as  $12.6  billion.” 

Bureau  projections  for  the  year  1980  in 
major  categories  is:  Retail,  $5. 2-6.2  bil¬ 
lion;  Classified,  $3. 6-4. 6  billion,  and  Na¬ 
tional,  $1.5-1. 8  billion. 

.Added  Leo  Bogart,  executive  vicepres¬ 
ident  and  N.AB  general  manager,  “News¬ 
papers  will  be  more  fortunate  than  other 
media.  When  times  are  tough,  marketers 
become  less  concerned  with  building  image 
than  with  selling  goods.  .And  newspapers 
offer  a  proven  record  of  producing  fast 
returns  on  an  advertising  invest¬ 
ment.” 

During  the  meeting,  N.AB  also  intro¬ 
duced  its  new  booklet  for  retailers,  “The 
Spirit  of  Seventy  Six:  1776-1976,”  a  proj¬ 
ect  to  help  tie-in  with  the  nation’s  Bicen¬ 
tennial  celebration. 

The  64-page  full-color  booklet  includes 
historical  notes,  information  and  art  work 
for  use  in  retail  ads. 

In  terms  of  membership,  N.AB  an¬ 
nounced  that  it  had  taken  on  20  new  mem¬ 
bers  while  a  “few  have  cancelled  and 
some  are  still  pending  a  decision  on 
whether  to  drop.” 

Now  dirootors  clcolod 

During  the  meeting,  the  N.AB  ahso 
elected  six  new  directors.  Chosen  for  new 
three-year  terms  as  members  of  the  board 
were  Lloyd  G.  Schermer,  president,  Lee 
Enterprises  Inc.,  Davenport,  la.;  Helen 
G.  Copley,  chairman,  Copley  Newspapers, 
La  Jolla,  Calif.;  J.  Kelly  Sisk,  president 
and  publisher,  (Ireenville  (S.C.)  News 
and  Piedmont;  Dolph  C.  Simons,  Jr.,  pres¬ 
ident  and  publisher,  Lawrence  (Kan.) 
J onrnal-W orld ;  Richard  J.  V.  Johnson, 
president,  Houston  (Texas)  Chronicle. 
and  Gordon  Craig,  president  and  chair¬ 
man,  Booth  Newspapers  Inc.,  Ann  .Arbor, 
Mich. 

Re-elected  for  three-year  terms  were 
William  F.  Schmick  Jr.,  president,  the 
Baltimore  Sun;  S.  R.  Cook,  president  and 
chief  executive  officer.  Tribune  Co.  and 
publisher  of  the  Chicago  Tribune,  and 
Frank  Massi,  president.  The  Hearst  Cor¬ 
poration. 


ACCEPTS  MARKETING  AWARD:  R.  L. 

Mangold  (center)  senior  vicepresident  and  gen¬ 
eral  manager,  eastern  division,  for  United  Air¬ 
lines  receives  plaque  from  Frank  Batten  (right) 
chairman  and  Jack  Kauffman,  president,  of  the 
Newspaper  Advertising  Bureau,  Inc.  The  Bureau 
made  the  award  to  United  Airlines  "in  recogni¬ 
tion  of  their  skillful  and  creative  advertising  in 
daily  newspapers." 


Gannett  sues  Jackson 
to  collect  $1.3  million 

.A  $1.3  million  lawsuit  was  filed  .April 
15  by  the  Gannett  Co.,  former  owner  of 
the  Hartford  (Conn.)  Times,  against  its 
present  owner.  Register  Publishing  Co.  of 
New  Haven  and  its  president  Lionel  S. 
Jackson. 

The  dispute,  filed  in  frustration  ac¬ 
cording  to  a  Gannett  legal  counsel,  stems 
from  allegedly  uncompleted  payments 
from  the  newspaper’s  sale.  The  Gannett 
1973  annual  report  states: 

“On  October  10,  1973,  Gannett  sold  its 
99,929  share  investment  in  the  Hartford 
Times  Inc.  (representing  99.9%  of  the 
outstanding  shares)  and  all  the  outstand¬ 
ing  shares  of  Community  Offset  Inc.  of 
Hartford  for  $7,000,000  plus  an  adjust¬ 
ment  not  yet  finalized  for  the  excess  of 
current  assets  over  current  liabilities.” 
The  transaction,  the  company  said,  re¬ 
sulted  in  an  estimated  net  gain  before 
taxes  of  $1,447,026. 

.As  of  December  30,  1973.  Gannett  re¬ 
ported  receiving  $5,131,568  as  proceeds 
from  the  sale. 

However,  Gannett  claims  that  according 
to  the  agreement  Jackson  and  the  Regis¬ 
ter  still  owe  $1,319,412  in  what  was  called 
“unspecified  amounts  of  quick  assets” 
when  the  deal  was  closed.  That  amount 
also  includes  interest  which  Gannett 
claims  is  owed  to  them  on  the  total. 

.Another  lawsuit  filed  by  Richard  S. 
Jackson,  brother  of  the  Register  pres¬ 
ident,  is  also  pending  in  a  Connecticut 
Superior  Court.  The  suit  seeks  to  have 
the  sale  of  the  Times  rescinded  and  asks 
for  $7  million  in  damages. 

When  contacted  for  comment,  Lionel 
Jackson  said  he  preferred  to  make  no 
comments  about  the  case. 
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Transcript  coverage 

{Continued  from  page  10) 


but  that  they  were  in  the  process  of  work¬ 
ing  out  details.  “We  may  also  make  avail¬ 
able  a  full  version  for  readers  who  ask 
for  it,  but  we  still  have  to  make  a  final 
decision,”  said  Jinks. 

Two  pages  with  the  entire  text  of  the 
St.  Clair  memo  and  two  different  tran¬ 
scripts  of  the  March  21,  1973  meetings 
were  published  on  three  additional  pages 
of  the  May  1  Des  Moines  (la.)  Register, 
Managing  editor,  Ed  Heinz  explained. 
This  was  four  pages  above  the  normal 
newshole,  he  said.  “We  got  two  copies  in 
our  Washington  Bureau,  and  one  in  Des 
.Moines  along  with  material  from  the 
wires.” 

Discussion  was  underway.  May  1,  as  to 
whether  the  St.  Louis  Post-Dispatch 
would  publish  the  whole  text.  According 
to  Editor  Evarts  A.  Graham,  Jr.,  the  AP 
version  of  the  March  21  tape  was  run  on 
three  pages  of  the  May  1  issue. 

“We  are  tentatively  planning  on  run¬ 
ning  the  whole  thing,”  James  G.  Minter, 
Atlanta  (Ga.)  Constitution  managing  edi¬ 
tor  said  May  1.  He  said  the  May  1  issue 
went  up  four  pages  and  included  the  50 
page  summary  and  the  March  21  tape  is 
also  scheduled  to  run.  He  said  a  decision 
as  to  serialization  or  a  special  supplement 
would  be  made  May  2. 

George  R.  Packard,  editor,  Philadelphia 
(Pa.)  Bulletin,  said  the  May  1  issue  was 
increased  by  32  columns.  Twenty  columns 
were  cleared  in  the  first  section  for  sever¬ 
al  whole  conversations,  the  March  21 
tape,  the  St.  Clair  memo.  This  averages 
about  four  pages  extra  and  totals  52 
columns  including  transcripts  and  Water¬ 
gate  related-stories. 

“We  have  completed  plans  for  a  May  5 
r2-page  supplement  section  which  is  cal¬ 
culated  to  cover  about  of  the  transcript 
materials,”  Joseph  W.  Shoquist,  managing 
editor  Milivaukee  (Wise.)  Journal  said. 
One  of  the  severe  problems  in  running 
an  added  section  is  the  insufficient  press 
capacity,  problem  of  newsprint  supplies, 
Shoquist  pointed  out.  “We  simply  can’t 
get  a  supplement  bigger  than  12  pages 
before  next  week,”  he  explained.  On  May 
1,  four  full  pages  with  key  excerpts  from 
the  transcripts  and  other  coverage  stories 
were  added,  .\pril  30,  two  pages  with  de¬ 
tailed  news  coverage  involving  the  sum¬ 
mary  were  added. 

TASS  files  2  pages 

International  coverage  has  been  mini¬ 
mal.  -According  to  Stephen  Barber,  Lon¬ 
don  Daily  Telegraph,  Washington  bureau 
man,  three  columns  were  run  -April  30, 
and  another  four  were  run  May  1.  There 
was  a  wrap-up  of  the  transcripts  desig¬ 
nated  for  page  one.  Barber  said  that  cov¬ 
erage  would  have  been  greater  in  the 
Telegraph,  except  that  a  hot  political 
story  involving  a  bribe  played  for  key 
newshole  space. 

A  member  of  the  USSR  TASS  .Agency 
in  Washington,  reported  that  “We  filed  a 
story  of  about  two  pages  to  Moscow.” 


Wednesday  (May  2)  Newsday,  located 
in  Long  Island,  N.Y.,  published  a  16-page 
supplement  of  the  Watergate  tape  tran¬ 
scripts.  May  1,  said  editor  David  Laven- 
thol,  the  paper  printed  10  pages  of  the 
transcript,  including  the  full  text  of  the 
transcript  of  the  March  21,  1973,  meet¬ 
ing. 

The  text  of  Newsday’s  editorial  May  1 
ended  with:  “.  .  .  Newsday  begins  publish¬ 
ing  major  portions  of  the  White  House 
transcripts  edited  and  released  by  Pres¬ 
ident  Nixon.  In  our  editorials  we  have 
questioned  the  credibility  of  evidence  per¬ 
sonally  selected  by  the  President,  and  we 
have  criticized  him  for  going  outside  con¬ 
stitutional  channels  in  making  this  evi¬ 
dence  public.  But  his  defense  should  be 
heard.  We  urge  you  to  read  it.” 

“Shouldn’t  forget  it"’ 

Ed  Tunstall,  editor  of  the  New  Or¬ 
leans  Times-Picayune,  said  May  1  it  ran 
the  -Associated  Press’  10,000  word  sum¬ 
mary  on  the  tapes;  that  however  space 
will  permit  within  the  week,  the  paper 
would  print  the  entire  200,000  words  of 
the  Watergate  tapes  in  its  regular  edi¬ 
tion. 

Continued  Tunstall:  “We,  the  nation’s 
press,  initiated  the  Watergate  investiga¬ 
tion.  We  popped  the  can  of  worms.  I  feel 
it’s  the  obligation  of  this  community  to  see 
the  tape  transcripts.  We  feel  very  deeply 
about  that  here.  I  hope  everybody  will 
read  the  200,000  words.  Here’s  a  chance  to 
get  another  look  at  Watergate,  and  it’s 
our  responsibility  of  the  press  to  give 
them  that  look  after  we’ve  all  been  clam¬ 
oring  for  the  tapes.  We  shouldn’t  just 
forget  it.” 

.Serial  it  daily? 

Lynne  Holt,  managing  editor  of  the 
Wichita  (Kan.)  Eagle  &  Beacon,  won¬ 
dered:  “Who  would  read  that  many 
words?”  He  was  waiting,  he  said  on  the 
phone  -April  30,  to  see  how  long  the  tape 
transcripts  were.  “There’s  not  enough 
space”  to  run  the  entire  transcript.  Holt 
said,  and  he  said  he  didn’t  feel  you  could 
hold  reader  interest  that  long.  However, 
Holt  did  say  that  the  Beacon’s  front  page 
that  day  had  an  abundance  of  front-page 
coverage  from  the  A  wire  on  the  tapes. 

A.  B.  Albritton,  managing  editor  of  the 
Biloxi-Gulfport  (Miss.)  South  Mississipjn 
and  Sun-Herald,  said  he  has  been  talking 
with  UPI  and  AP,  and  that  “it  is  doubtful 
we’ll  run  them  (the  tapes)  in  its  entirety. 
We  don’t  have  the  space,  and  it  would  be 
a  disservice  to  the  reader  to  just  use  part 
of  it.  But  we’ll  use  quotes  from  the  tapes 
if  they  appear  in  a  wire  story.” 

James  R.  Bucknam,  executive  editor  of 
the  Manchester  (N.H.)  Union  Leader, 
said  he  doubts  they’ll  print  the  entire 
thing.  “It  would  take  a  great  deal  of 
planning  and  newsprint  to  get  it  out.  We 
have  been  through  some  heavy  printing 
projects  in  the  past,  and  this  looks  like  too 
big  a  one  for  a  small  newspaper.”  But 
when  Editor  &  Publisher  spoke  with  him 
he  hadn’t  made  a  final  decision  yet. 

The  biggest  news  day  of  the  year  for 
the  Louisville  (Ky.)  Courier  Journal  and 
Times  could  well  be  Sunday  (May  5),  said 
Bob  Dietz,  the  paper’s  director  of  public 
relations.  He  said  May  1  that  Sunday,  the 
paper  would  publish  the  entire  transcript 


of  the  Watergate  tapes  in  a  40-page  sec¬ 
tion  with  no  ads.  Not  including  the  40 
additional  pages,  the  paper  already  had 
200  pages  for  Sunday,  the  day  after  the 
Kentucky  Derby.  “We’re  doing  Nixon’s 
tapes  on  the  biggest  day  of  the  year  for 
us,”  said  Dietz.  In  addition,  Sunday’s  edi¬ 
tion  was  to  have  a  16-page  color  roto  on 
the  tornado  that  hit  the  area  April  3. 

“We  estimate  our  cost  of  the  40-page 
section  between  $27,000  and  $30,000,”  said 
Deitz.  “But  the  reason  for  running  it  is 
significant.  The  President  has  accused  the 
press  of  being  hostile  and  biased  toward 
him.  And  these  tapes  are  Nixon’s  case, 
and  we  feel  obligated  not  to  edit  his  case. 
It’s  totally  in  the  interest  of  fairness  to 
the  President. 

“Maybe  nobody  will  read  it,  or  very 
few;  but  they  can’t  say  they  didn’t  have 
access  to  it,”  said  Dietz. 

Run  ofT  Kuppirnieiits 

“The  St.  Petersburg  (Fla.)  Times  will 
run  off  5,000  supplements  of  between  42  to 
48  full-size  pages,  with  no  ads,  just  the 
transcript,  which  will  be  available  free  at 
all  Times  offices  and  bureaus,”  issued 
Robert  J.  Haiman,  managing  editor.  May 
1.  He  said  the  supplements  would  be  out 
“as  fast  as  we  can  get  them  out.  They 
will  be  mailed  to  readers  who  write  in 
from  distant  circulation  areas.” 

Haiman  estimated  the  project  to  cost 
the  Times  between  $6,000  and  $10,000. 
“It’s  not  a  minor  amount,  but  we  think  it’s 
well  within  reason  for  the  public  .service 
performed  to  those  readers  who  would  like 
to  have  the  full  transcript,”  he  said. 

While  the  government  printing  office 
“is  going  to  offer  the  same  thing  for 
$12.25,  we  think  it’s  the  duty  of  a  newspa¬ 
per  to  offer  it  to  the  readers  who  want  it 
at  no  extra  charge,”  said  Haiman. 

In  the  May  1  Times,  four  pages  of 
transcript  were  run  from  the  March  21, 
1973,  conversation  between  Nixon,  John 
Dean  and  Bob  Haldeman. 

Said  Bob  Jenkins,  Times  wire  desk  edi¬ 
tor,  “Editors  believe,  quite  frankly,  we’ve 
printed  a  lot  of  accusations  against  Nixon 
and  others  in  the  White  House,  and  con¬ 
versations  by  Nixon  without  any  side  an¬ 
swering  any  accusations.  We  think,  by 
offering  our  readers  these  transcripts  as 
edited  by  the  White  Hou.se  we’re  being  as 
fair  as  we  can  be. 

“We  don’t  believe  most  readers  would 
want  to  read  the  about  48  pages  of  dia¬ 
logue,  but  we’ll  make  it  available  to  those 
who  do,”  he  said.  If  they  had  put  it  in 
their  Sunday  paper,  the  estimate  of  the 
cost  could  have  been  between  $15,000  and 
$20,000,  he  said. 

The  Denver  (Colo.)  Post  told  E  &  P 
that  it  will  print  everything  coming  over 
the  wire  on  the  tape  transcripts.  It  will  be 
in  a  form  people  can  pull  out  and  save  if 
they  wish,”  said  William  H.  Hornby,  ex¬ 
ecutive  editor  of  the  Post.  “Starting  Mon¬ 
day  (May  6),  we  will  print  four  pages  of 
it  per  day  through  Friday  and  then  again 
the  following  week  until  it’s  all  in  print. 

.A  smaller  paper  which  isn’t  planning  to 
run  the  entire  transcript  is  the  Hutchin¬ 
son  Neivs.  Publisher  Stuart  Awbrey  has 
told  his  staff  he  vetoed  any  kind  of  a 
supplement  because  of  space,  cost  and  the 
paper  shortage. 
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Advertising  scene  By  Daniel  L.  Lionel 

INTERMEDIA  SELLING 


A  new  vocabulary  is  working  its  way 
into  newspapers’  sales  pitches.  They’re 
tossing  words  like  “Cumes”,  “Frequency”, 
“Reach”,  “Quintiles”  and  “Gross  Rating 
Points”  around  with  growing  ease.  It’s  all 
part  of  an  increasing  interest  in  what’s 
being  called  “Intermedia  Selling”  because 
many  sophisticated  newspaper  sales  orga¬ 
nizations,  ranging  from  relatively  small 
papers  to  the  giant  New  York  News  and 
the  Newspapers  Advertising  Bureau,  rec¬ 
ognizes  its  potential. 

Agencies  and  national  advertisers  like 
it.  They  call  it  “constructive”  in  compari¬ 
son  with  much  of  the  former  cannibalistic 
or  ‘me  tooism’  selling  that  has  too  long 
dominated  the  sales  practice  of  all  media. 
Advertisers  like  to  be  shown  how  to  cover 
a  market,  be  it  local,  regional  or  national, 
more  effectively  and,  if  possible  at  lower 
cost. 

Norbert  V.  Booker,  national  sales  man¬ 
ager  of  the  Fort  Wayne  (Indiana)  News¬ 
papers,  which  have  achieved  an  enviable 
volume  of  national  food  advertising,  is 
able  to  muster  strong  evidence  in  support 
of  his  newspapers  vs.  electronic  media  for 
coverage  of  the  Fort  Wayne  ADI.  In  a 
note  to  this  department  he  says,:  “To  get 
the  market  exposure  in  the  15  county 
area,  that  The  News  Sentinel  and  The 
Journnl-dazette  give  our  advertiser,  an 
account  would  have  to  buy  all  three  local 
TV  stations,  plus  six  local  -\M  stations 
and  3  local  FM  radio  stations  to  do  the 
job.” 

Dorunicnlulion 

Here’s  how  Joe  Lafferty,  research  direc¬ 
tor  of  the  Branham  Company,  national 
rep  for  the  Fort  Wayne  newspapers 
documents  Booker’s  argument:  “The  Fort 
Wayne  papers  achieve  readership  of  %  of 
total  men  and  %  of  total  women  in  their 
ADI.  In  ‘Best  Prime  Time’  the  three  tv 
stations  combined  hit  13%  of  the  men  and 
15%  of  the  women.  To  build  up  reach, 
multiple  exposures  are  required  with  a 
net  cost  pegged  at  $14  per  Gross  Rating 
Point.  With  its  minimum  duplication,  the 
Fort  Wayne  Newspapers  enable  an  adver¬ 
tiser  to  achieve  this  impact  at  a  net  cost 
of  $9  per  GRP.” 

In  its  1973-4  “Golden  Zone  Market” 
profile  of  the  Fort  Wayne  market,  a  coun¬ 
ty  by  county  chart  shows  the  penetration 
of  leading  national  magazines.  Figures 
are  based  on  latest  ABC  reports  and 
provide  extremely  helpful  guidance  to  ad¬ 
vertisers  interested  in  selling  the  Fort 
Wayne  market.  It  is  also  helpful,  inciden¬ 
tally,  to  the  Fort  Wayne  newspapers. 

In  a  highly  competitive  newspaper  mar¬ 
ket  where  it  vies  for  linage  not  only  with 
metropolitan  New  York  newspapers,  but 
with  strong  suburban  papers,  the  New 
York  News  makes  a  major  effort  in  the 
‘intermedia’  combat  zone.  The  general  ob¬ 
jective  of  the  News  in  its  approach  to 
heavy  tv  advertisers  in  its  market,  is  to 
obtain  a  share  of  the  tv  budget.  Its  re¬ 
search  is  designed  to  prove  that  adding  to 
the  News  to  a  tv  schedule,  while  lopping 


off  some  tv,  can  in  many  cases,  result  in 
greater  advertising  impact  at  a  dollar 
saving. 

Edward  F.  Kroepke,  News  advertising 
manager,  showed  this  reporter  a  presen¬ 
tation,  recently  given  to  a  local  heavy  spot 
tv  advertiser  who  had  scheduled  77  spots 
per  week  on  N.Y.  tv  stations. 

With  his  77  spots  the  advertiser  could 
achieve  coverage  of  64%  of  the  New  York 
market  or  a  total  of  8,561,000  people  out 
of  the  13,486,000  population  of  18  years  or 
older  adults.  The  News  backed  these 
figures  with  data  derived  from  Simmons 
and  a  B.A.R.  Inc.  Sample  TV  Schedule. 

By  adding  a  page  in  the  News  and 
dropping  one  station,  in  this  case  14 
spots,  the  advertiser  would  reach  9,067,- 
000  18  years  or  older  individuals,  67%  of 
the  market  and  save  $7000  besides! 

Because  tv  is  bought  on  the  basis  of 
nccnmulating  an  audience  for  commercials 
by  repetition  the  News  with  the  major 
portion  of  its  almost  2  million  daily  circu¬ 
lation  sold  on  newsstands  figures  that  it 
accumulates  a  somewhat  different  audi¬ 
ence  each  day.  Thus  while  its  average 
circulation  is  maintained  it  ncctimulates 
impressions  each  day  much  as  TV  does. 
With  a  daily  total  readership  of  4.5  mil¬ 
lion  readers,  the  News  is  able  to  show 
that  in  4  days  it  accumulates  7,162,000 
readers  based  on  the  ’72  Simmons  study. 

In  a  neat  slip  card  chart  the  News 
breaks  down  this  accumulated  audience 
into  various  basic  demographic  “cumes” 
which  it  compares  with  its  two  neighbor¬ 
ing  New  York  newspapers  at  each  refer¬ 
ence  point.  Such  items  audience  by  basic 
age  and  income  breaks,  working  married 
women,  home  ownership  by  home  value 
etc.  are  instantly  determined  via  the  7"  by 
31^"  slip  card  for  all  three  New  York 
newspapers  plus  the  News  and  Times  4 
Sunday  Cumes. 

The  value  of  “Cumes”  where  the  con¬ 
cept  can  be  applied  is  that  it  gives  the 
newspaper  the  opportunity  to  be  compared 
with  electronic  media  on  a  more  equitable 
basis. 

Virtually  every  presentation  being 
shown  to  target  advertisers  by  the  News¬ 
paper  Advertising  Bureau  has  a  highly 
sophisticated  analysis  demonstrating  how 
newspapers  can  enhance  the  impact  of  a 
tv  schedule  or  do  a  better  selling  job  for 
the  advertiser  on  its  own.  This  material 
can  be  used  by  newspapers  on  the  local 
and  regional  level  as  well  as  nationally 
and  we  plan  to  devote  a  column  to  the 
Bureau’s  approach. 

• 

Grofer  to  Palm  Springs 

E.  J.  Grofer,  director  of  the  Detroit 
News’  promotion  and  research  department, 
has  been  appointed  general  manager  of 
the  Desert  Sun  in  Palm  Springs,  Cali¬ 
fornia.  The  paper  was  recently  acquired 
by  the  Evening  News  Association.  Paul 
M.  Rothenburg  has  been  named  to  replace 
Grofer.  His  title  will  be  marketing  serv¬ 
ices  manager,  reporting  to  John  W. 
Harms,  director  of  marketing. 


Consumer  columnist 
debuts  in  California 

A  consumer  service  column  designed  to 
strengthen  reader  trust  in  advertising  has 
been  incorporated  into  the  Santa  Monica 
(Calif.)  Evening  Outlook  as  a  weekly 
feature. 

Called  “Consumer  Inquiry,”  the  column 
will  be  written  by  Karen  Bailey,  a  staff 
member  of  the  California  Law  Center,  a 
project  established  in  1969  to  provide  le¬ 
gal  counsel  in  consumer  litigation  cases. 
As  well  as  writing  the  weekly  column 
which  will  advise  readers  on  all  kinds  of 
subjects  relating  to  consumer  spending, 
Ms.  Bailey  will  act  as  ombudsman  in  cases 
involving  specific  consumer  complaints  re¬ 
sulting  from  advertising  appearing  in  the 
Evening  Outlook. 

The  writer  is  the  latest  among  a 
growing  number  who  have  been  added  to 
newspaper  staffs  to  increase  awareness  of 
products’  hazards  and  misleading  claims. 
Other  papers  using  such  consumer 
columnists  include  the  New  York  Daily 
News,  Louisville  (Ky.)  Times  and  Couri¬ 
er-Journal  St.  Petersburg  (Fla.)  Times 
and  the  Lakeland  (Fla.)  Ledger. 

Ms.  Bailey  made  her  debut  on  March  6 
in  the  Evening  Outlook.  Her  column  was 
accompanied  by  both  a  story  promoting 
the  column  and  an  editorial. 

Explaining  the  new  service,  the  editori¬ 
al  noted,  “Increasingly  across  our  nation, 
advertising  is  being  questioned  as  to  its 
believability.  We  hear,  as  we’re  sure  our 
readers  do,  such  statements  as  ‘You  can’t 
trust  advertising’  or  ‘They’re  just  trying 
to  con  you.’  ” 

It  said  proliferation  of  consumer  pro¬ 
tection  groups  and  the  enactment  of  more 
consumer  protection  laws  is  .  .  proof,  in 
our  mind,  that  advertising  has  a  major 
credibility  problem  . . .” 

However,  the  editorial  defended  adver¬ 
tising  is  honest,”  the  editorial  said.  “Cer¬ 
tainly,  in  this  newspaper,  it  is.  Our  read¬ 
ers  would  not  accord  us  the  high  degree  of 
believability  they  do  if  it  were  otherwise.” 

As  well  as  the  column,  the  Evening 
Outlook  has  devised  a  method  of  arbitra¬ 
tion  for  disputes  that  cannot  be  resolved 
by  the  parties  involved.  According  to  the 
editorial,  such  cases  may  be  presented  to 
an  arbitrator  from  the  Better  Business 
Bureau  with  the  understanding  that  the 
final  decision  is  binding. 

Meanwhile,  Ms.  Bailey  plans  to  pursue 
information  exposing  auto  leasing,  health 
studio  contracts,  door-to-door  solicitation 
businesses  and  package  labeling. 

• 

Garrison  named 

Robert  L.  Garrison  Jr.  has  been  named 
media  director  for  the  Minneapolis  office 
of  Grey  Advertising  Inc.  In  his  new  posi¬ 
tion,  Garrison  will  be  responsible  for  all 
Minneapolis  accounts  including  Dayton’s 
Department  Stores,  KMSP-TV,  McDon¬ 
ald’s  restaurants,  Pearson  Candy  Compa¬ 
ny  and  Traveler’s  Express  Co.  He  joined 
Grey  in  1969  as  an  assistant  media  buyer 
in  the  Detroit  office. 
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KING  Congratulates 


DIK  BROWNE 

awarded  the  REUBEN 

highest  honor  of  the 
Notional  Cartoonists  Society 
for  his  great  new  comic  strip 

HAGAR 

THE  HORRIBLE 

and  for  his  collaboration 
with  Mort  Walker  on 


HULOIS 


Dik  Browne,  left,  is  congratulated  by  J.  F.  D’Angelo, 
General  Manager  of  King  Features,  on  winning  the 
REUBEN,  presented  by  the  National  Cartoonists  Society 
to  the  man  voted  “Outstanding  Cartoonist  of  the  Year.” 


It  is  the  second  time  Browne  has  been  voted 
OUTSTANDING  CARTOONIST  OF  THE  YEAR 
and  he  has  three  times  been  named 
BEST  HUMOR  CARTOONIST  OF  THE  YEAR 


AN  PA  cuts  expenses 

[Continued  from  luipe  12) 


The  memorial  necrology  by  llohert  J. 
Danzig  of  the  Albanu  (N.Y.)  Thnes 
Union  and  Knicherhocker  Neirx  was  in 
tribute  to  the  late  David  K.  Gottleib  of 
1-ee  Newspapers  and  the  late  James  S. 
Copley  of  Copley  Newspapers. 

M.  W.  .Armistead  III  presented  a  rec- 
ommencation  for  an  amendment  to  the 
by-laws,  subse(iuently  passed,  that  the 
i\umber  of  direitors  be  increased  to  not 
less  than  lf>  nor  more  than  20.  It  has 
formerly  been  not  less  than  14  nor  more 
than  18.  The  nominating  committee  report 
was  presented  by  Barnard  L.  Colby  of  the 
S’eiv  Lo7ido7i  (Conn.)  Pny.  Ketiring  chair¬ 
man  Davis  Taylor  presided  for  the  ses¬ 
sion. 


Kx|H‘|im‘h  retiuceal 

•VNl’.A  treasurer  Len  11.  Small  of  the 
Kiinkuhet’  (111.)  Jouimul  told  members 
that  the  first  full  year  of  operations  at 
the  new  Ueston  head»|uarters  had  resulted 
in  “even  greater”  economic  advantages 
than  had  been  projected. 

Operations  for  the  calendar  year  of 
1!(7:;  resulteal  in  an  excess  of  revenue  over 
••xpenses  of  $r)9,.‘’()8  after  transferring 
.$i:!7,14y  to  the  reserve  for  debt  retire¬ 
ment  and  $10,000  to  the  re.serve  for  in- 
house  )>rinting  e(|uipment.  'I'otal  revenue 
was  $:{,181,477. 

Small  told  the  annual  m(>eling  that 
while  “it  was  apparent  that  the  long-term 
financial  l)enefits  of  full  ownership  in 
Keston  would  greatly  exceed  the  continua¬ 
tion  of  leasing  in  New  York  City,  we 
could  not  preci.sely  project  the  operational 
economies  that  would  also  be  realized.”  He 
said  that  had  .\NP.\  remained  in  New 
York,  current  rent  (‘xpenses  would  be  ap¬ 
proximately  $17,000  greater  than  the  ac¬ 
tual  costs  of  occupying  the  Keston  facili¬ 
ty,  and  actual  usable  space  would  be  much 
less  than  now  owned. 

Iii-lioiise  pi'iiiler 

'Phe  additional  space  has  allowe<l  .\NP.\ 
to  install  full  in-hou.se  printing  operation 
and  make  bulk  purchases  of  operational 
supi)lies,  with  the.se  measures  alone  rep¬ 
resenting  an  estimated  annual  savings  of 
.$2.7,000,  Small  said.  Also  with  the  current 
level  of  government  activity  in  |)res.s  mat¬ 
ters  in  which  .ANP.\  is  directly  involve<l, 
it  is  estimated  that  staff  time  and  travel 
«‘xpenses  would  be  costing  about  $80,000 
more  per  year  had  headquarters  remained 
in  New  York.  To  those  figures.  Small 
added  increased  employee  productivity. 

He  said  that  benefits  of  the  move  from 
New  York  that  could  be  measured  in  hard 
dollars  total  ajiproximately  $72,000. 

Small  noted  that  during  the  past  12 
years,  the  .ANP.^  board  has  jiassed  an 
annual  average  increa.se  in  dues  of  .8..83% 
and  added  that  the  board  does  not  antici¬ 
pate  an  increase  in  the  year’s  dues  but 
asked  the  membership  to  renew  the  au¬ 
thority  of  the  board  to  increase  the 
formula  when  necessary. 

Allocation  of  the  total  revenue  in 
Small’s  report  included:  Headquarters, 


$1,492,355;  Kaston,  $1,167,131;  Chicago, 
$315,534;  reserve  transfers,  $147,149. 

.Siiiiuii  speaks 

Newspapers  can  best  handle  the  energy 
story  by  examining  the  issues  thoroughly, 
but  not  necessarily  without  a  critical  eye, 
William  K.  Simon,  Administrator,  Federal 
Knergy  Office,  proposed  to  about  150 
members  attending  the  .ANP.Y  morning 
general  session,  April  25. 

“Under  no  circumstances  would  1  a.sk  or 
expect  a  reporter,  or  an  editor,  or  a  pub¬ 
lisher  to  set  his  judgement  to  one  side,” 
he  added.  Simon’s  remarks  considered 
“.America’s  Knergy  Outlook  and  the 
Press.”  He  defined  the  American  press’ 
function  as  one  of  probing,  examining,  but 
mostly  ”to  dig — to  inform  readers.” 


Simon  discussed  the  future  of  energy, 
beginning  with  the  significance  of  the 
.Arab  embargo  on  the  energy  situation; 
“The  embargo  transformed  America’s  en¬ 
ergy  picture  from  a  long-range  problem 
into  an  immediate  crisis.  What  the  embar¬ 
go  did  was  to  telescope  for  everyone  histo¬ 
ric  trends  that  developed  through  a  gener¬ 
ation  of  decisions  by  government — by  the 
private  sector — and  by  the  American  peo¬ 
ple  as  a  whole.”  He  characterized  it  as  “a 
blessing  in  disguise,”  because  it  occurred 
at  a  point  when  “we  are  not  yet  too 
reliant  on  foreign  supply.” 

Simon  iterated  that  the  crisis  was  not 
contrived  or  “embargo-induced.”  He  said 
there  have  been  warnings  for  two  decades 
predicting  the  “collision  cour.se  with 
.American  energy  requirements.” 


What - 

do  you 

caUit? 

Aword  game  for  wDrd  mongers 


It  is  surprising  to  see  how  often  we 
find  ourselves  groping  to  come  up 
with  the  right  name  for  some  com¬ 
monplace  thing. 

Like  the  item  on  the  left.  If  you  had 
to  buy  one,  what  would  you  ask  for 
at  a  hardware  store? 

Or,  what  about  the  machine  on  the 
right?  If  you  had  to  identify  it  as  the 
machine  working  on  a  new  highway, 
what  would  you  call  it?  The  proper 
generic  name  is  “track-type  tractor” 
(also  called  a“bulldozer,”  “dozer,” 
or  “crawler  tractor”).  But  don’t  let 
the  color  confuse  you.  People  some¬ 
times  assume  if  it’s  a  yellow  tractor,  it 
was  made  by  Caterpillar. 

Cat  and  Caterpillar  are  registered 


Trademarks  of  Caterpillar  Tractor 
Co.  These  Trademarks  should  only 
be  used  to  identify  our  products.  The 
list  includes  diesel  engines,  lift  trucks, 
scrapers,  off-highway  trucks,  and 
track-type  tractors. 

We’d  appreciate  it  if  you  used  our 
name  only  where  it  applies. 

Thank  you. 

As  for  the  electric  plug,  manufactur¬ 
ers  call  it  a  “cube  tap.” 


Wheel  and  Track-Type  Tractors  •  Load¬ 
ers  •  Scrapers  •  Engines  •  Motor  Grad¬ 
ers  •  Pipelayers  •  Off-Highway  Trucks 


Cattrpillar.  Cat  aixl  O  art  Tradtmarks  of  Cattrpillar  Tractor  Co. 


17 


KING  Congratulates 


DIK  BROWNE 

awarded  the  REUBEN 

highest  honor  of  the 
Notional  Cartoonists  Society 
for  his  great  new  comic  strip 

HAGAR 

THE  HORRIBLE 

and  for  his  collaboration 
with  Mort  Walker  on 


HULOIS 


Dik  Browne,  left,  is  congratulated  by  J.  F.  D’Angelo, 
General  Manager  of  King  Features,  on  winning  the 
REUBEN,  presented  by  the  National  Cartoonists  Society 
to  the  man  voted  “Outstanding  Cartoonist  of  the  Year.” 


It  is  the  second  time  Browne  has  been  voted 
OUTSTANDING  CARTOONIST  OF  THE  YEAR 
and  he  has  three  times  been  named 
BEST  HUMOR  CARTOONIST  OF  THE  YEAR 


AN  PA  cuts  expenses 

(Continued  from  jiuffe  12) 


The  memorial  necroloK'.v  by  lvol)ert  J. 
Danzig  of  the  Alhtinjf  (N.Y.)  Tlinen 
I’nion  and  Knickerbocker  Ncick  was  in 
tribute  to  the  late  David  K.  Gottleib  of 
I.ee  Newspapers  and  the  late  James  S. 
(’opley  of  Copley  Newspapers. 

M.  W,  .Armistead  111  presented  a  rec- 
ommenoation  for  an  amendment  to  the 
by-laws,  subse(|uently  passed,  that  the 
number  of  directors  be  increa.sed  to  not 
less  than  IG  nor  more  than  20.  It  has 
formerly  been  not  less  than  11  nor  more 
than  18.  The  nominating  committee  report 
was  presented  by  Barnard  L.  Colby  of  the 
Xeiv  London  (Conn.)  Dny.  Ketiring  chair¬ 
man  Davis  Taylor  presided  for  the  ses¬ 
sion. 


l'lx|M‘iiM‘N  are  reduced 

ANP.A  treasurer  Len  II.  Small  of  the 
Konkokee  (Ill.)  Journul  told  members 
that  the  first  full  year  of  operations  at 
the  new  IJeston  head«|uarters  had  resulted 
in  “even  greater”  economic  advantages 
than  had  lieen  projected. 

Operations  for  the  calendar  year  of 
resulted  in  an  excess  of  revenue  over 
expenses  of  $a9,Ii08  after  transferring 
$1:57,119  to  the  re.serve  for  debt  retire¬ 
ment  and  $10,(100  to  the  re.serve  for  in- 
house  printing  eijuipment.  'Fotal  revenue 
was  $:5,181,177. 

Small  told  the  annual  meeting  that 
while  “it  was  apparent  that  the  long-term 
linancial  lienehts  of  full  ownershi|)  in 
Keston  would  greatly  exceed  the  continua¬ 
tion  of  leasing  in  New  A’ork  City,  we 
could  not  precisely  project  the  operational 
I'conomies  that  would  al.so  be  realized.”  He 
said  that  had  .ANP.A  remained  in  New 
A'ork,  current  rent  (*xpenses  would  be  ap¬ 
proximately  $17,000  greater  than  the  ac¬ 
tual  costs  of  occupying  the  Boston  facili¬ 
ty,  and  actual  usable  space  would  be  much 
less  than  now  owned. 

Ill-house  |ii-i liter 

The  additional  space  has  allowed  .ANP.A 
to  install  full  in-house  printing  operation 
and  make  bulk  purchases  of  operational 
supplies,  with  these  measures  alone  rep¬ 
resenting  an  estimated  annual  savings  of 
$2.'>,000,  Small  said.  .Also  with  the  current 
level  of  government  activity  in  press  mat¬ 
ters  in  which  .ANP.A  is  directly  involved, 
it  is  estimated  that  staff  time  and  travel 
expenses  would  be  costing  about  $:50,()()0 
more  per  year  had  headiiuarters  remained 
in  New  York.  To  those  figures.  Small 
added  increased  employee  productivity. 

He  said  that  benefits  of  the  move  from 
New  York  that  could  be  measured  in  hard 
dollars  total  approximately  $72,000. 

Small  noted  that  during  the  past  12 
years,  the  .ANP.A  board  has  pas.sed  an 
annual  average  increa.se  in  dues  of  ”.33% 
and  added  that  the  board  does  not  antici¬ 
pate  an  increase  in  the  year’s  dues  but 
asked  the  membership  to  renew  the  au¬ 
thority  of  the  board  to  increase  the 
formula  when  necessary. 

.Allocation  of  the  total  revenue  in 
Small’s  report  included:  Headquarters, 


$1,492,355;  lOaston,  $1,167,131;  Chicago, 
.$.■>15,531;  reserve  transfers,  $147,119. 

.Siiiiuii  speaks 

Newspapers  can  best  handle  the  energy 
story  by  examining  the  issues  thoroughly, 
l)ut  not  necessarily  without  a  critical  eye, 
William  K.  Simon,  .Administrator,  Federal 
Knergy  Office,  proposed  to  about  150 
members  attending  the  .ANP.A  morning 
general  session,  April  25. 

“Under  no  circumstances  would  I  ask  or 
expect  a  reporter,  or  an  editor,  or  a  pub¬ 
lisher  to  set  his  judgement  to  one  side,” 
he  added.  Simon’s  remarks  considered 
“.America’s  Energy  Outlook  and  the 
Press.”  He  defined  the  .American  press’ 
function  as  one  of  probing,  examining,  but 
mostly  ”to  dig — to  inform  readers.” 


Simon  discussed  the  future  of  energy, 
beginning  with  the  significance  of  the 
.Arab  embargo  on  the  energy  situation: 
“The  embargo  transformed  America’s  en¬ 
ergy  picture  from  a  long-range  problem 
into  an  immediate  crisis.  What  the  embar¬ 
go  did  was  to  telescope  for  everyone  histo¬ 
ric  trends  that  developed  through  a  gener¬ 
ation  of  decisions  by  government — by  the 
private  sector — and  by  the  .American  peo¬ 
ple  as  a  whole.”  He  characterized  it  as  “a 
blessing  in  disguise,”  because  it  occurred 
at  a  point  when  “we  are  not  yet  too 
reliant  on  foreign  supply.” 

Simon  iterated  that  the  crisis  was  not 
contrived  or  “embargo-induced.”  He  said 
there  have  been  warnings  for  two  decades 
predicting  the  “collision  course  with 
.American  energy  requirements.” 


“What - 

doymi 

call  it? 

Aword  game  far  word  mongers 


It  is  surprising  to  see  how  often  we 
find  ourselves  groping  to  come  up 
with  the  right  name  for  some  com¬ 
monplace  thing. 

Like  the  item  on  the  left.  If  you  had 
to  buy  one,  what  would  you  ask  for 
at  a  hardware  store? 

Or,  what  about  the  machine  on  the 
right?  If  you  had  to  identify  it  as  the 
machine  working  on  a  new  highway, 
what  would  you  call  it?  The  proper 
generic  name  is  “track-type  tractor” 
(also  called  a“bulldozer,”  “dozer,” 
or  "crawler  tractor”).  But  don’t  let 
the  color  confuse  you.  People  some¬ 
times  assume  if  it’s  a  yellow  tractor,  it 
was  made  by  Caterpillar. 

Cat  and  Caterpillar  are  registered 


Trademarks  of  Caterpillar  Tractor 
Co.  These  Trademarks  should  only 
be  used  to  identify  our  products.  The 
list  includes  diesel  engines,  lift  trucks, 
scrapers,  off-highway  trucks,  and 
track-type  tractors. 

We’d  appreciate  it  if  you  used  our 
name  only  where  it  applies. 

Thank  you. 

As  for  the  electric  plug,  manufactur¬ 
ers  call  it  a  “cube  tap.” 


Wheel  and  Track-Type  Tractors  •  Load¬ 
ers  •  Scrapers  •  Engines  •  Motor  Grad¬ 
ers  •  Pipelayers  •  Off-Highway  Trucks 


Cattrpillir,  Cat  and  O  ara  Tradtniarks  of  Catarpillar  Tractor  Co. 
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Composition  and  Makeup  terminal  for  full-page 
makeup  system. 


Full-page  make-up 
system  for  NSDG 


By  Jay  Leviiithal 

Sy>il4‘iii»  Kn^iiieeriiip;  Maiiuficr- 

N«*Hspaper  'IVriiiiiial  Svslonis. 

Development  of  a  Composition  and 
Makeup  Terminal  (C.\M)  for  the  News¬ 
paper  System  Development  Croup 
(NSDC)  has  just  been  announced  by  the 
Equipment  Division  of  the  Raytheon  Com¬ 
pany. 

The  C.\M  terminal  provides  display  ca¬ 
pability  permitting  the  terminal  operator 
to  view  text  or  to  view  continuous  tones  or 
line-art  enteied  by  a  high  precision 
graphic-scanner.  The  text  material  can  be 
entered  via  optical  scanner,  video  display 
terminal  or  other  data  entry  devices. 

The  operator  may  compose,  makeup, 
edit  or  review  the  text  using  C.\M  data- 
entry  facilities  for  manipulation,  with 
immediate  display  of  the  results  of  his 
action.  The  CAM  terminal  (see  illustra¬ 
tion)  will  be  used  for  page  layout,  adver¬ 
tising  composition  and  advertising  page 
makeup. 

.\t  each  stage  of  production,  when  the 
terminal  operator  is  satisfied,  the  results 
of  his  work  will  be  forwarded  to  an  IBM 
.{70  Host  computer  for  storage,  further 
processing,  and  ultimate  output  to  a  Full- 
Page  Output  Device,  capable  of  setting 
both  text  and  giaphic  material. 

Teriniiial  para  meters 

The  C.\M  terminal  provides  a  split- 
fcreen  display  for  viewing  both  partially 
composed  material  and  instructions,  which 
guides  the  terminal  operator  in  manipulat¬ 
ing  text  and  art  material.  Composed 
work  is  displayed  in  an  area  either  8*4  X 
12  inches  or  14*2  X  7  inches,  depending  on 
the  shape  of  the  material  being  manipu¬ 
lated.  Within  this  area  the  operator  will 
normally  view  a  (|uarter  page  at  full 
scale,  and  he  can  move  his  field  of  view  so 
as  to  see  any  quarter-page  area  within 
the  full  page.  Type  fonts  will  be  displayed 
at  actual  height  and  set-width,  with  cor¬ 
rect  leading  for  all  point  sizes  from  8  to 
t)6  points  and  for  up  to  64  site  selected 


(Jay  I..evintlial  prepared  this 
expre^sly  for  Editor  &  Publislier.) 
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fonts.  While  italic  fonts  will  l)e  tilted,  a 
single  face  style  of  correct  proportions 
will  be  displayed. 

The  operator  will  be  able  to  change 
.scale  factor  to  review  a  full-page  at  half¬ 
scale  or  to  read  a  1/16  ))age  at  double 
scale.  In  the  former  case,  all  fonts  smaller 
than  16  point  will  be  replaced  by  lines  of 
appropriate  set-width,  spaced  in  accord¬ 
ance  with  leading  instructions. 

Rearrangement  of  material,  font- 
change,  correction,  justification  and  <(uad- 
ding  can  all  he  done  at  the  C.\M  terminal. 
In  addition,  the  operator  can  perform  ami 
observe  the  results  of  a  number  of  graph¬ 
ic  manipulations  including  reversals,  over¬ 
lay  of  art,  text  and/or  bendays,  rotation  of 
selected  material,  cropping,  and  insertion 
of  borders  or  rules.  He  can  also  automati¬ 
cally  create  a  number  of  special  areas 
including  squares,  rectangles  and  circles 
of  various  sizes. 

Siili->>>lcms 

The  system  consists  of  three  major 
|)arts;  a  Terminal  Control  Unit  (TCU),  a 
Common  Logic  Unit  (CLU),  and  up  to 
three  work  stations.  The  TCU  consists  of 
interface  to  the  IBM  ;{70  Host  computer 
and  an  Inteidata  7  16  mini-computer  with 
both  core  memory  and  removable- 
cartridge  disc  memory.  The  TCU  is  re¬ 
sponsive  to  all  operator  and  Host  instruc¬ 
tions. 

The  CLU  is  responsive  to  TCU  instruc¬ 
tions  and  formats  all  data  for  the  display. 
It  also  provides  the  refresh  memory 
necessary  for  a  Cathode  Ray  Tube  (CRT) 
display  at  each  work  station.  X  printer  is 
also  connected  to  the  CLU  for  making 
working  copies  of  in-process  material. 

The  Work  Station  consists  of  a  Di.splay 
Monitor,  capable  of  72  picture  elements  per 
linear  inch,  a  typewriter-style  Keyboard, 
Programmed  Function  Keys  and  a  Track¬ 
ball  position  entry  device.  The  latter 
moves  a  cursor  over  the  composition  area. 
In  addition,  a  Graphic  Digitizing  Tablet  is 
provided  on  which  the  terminal  operator 
may  put  a  layout  or  dummy,  and  hence 
reference  material  to  the  C.\M  by  point- 
(Continned  on  page  28) 
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coiniiuinicaH<ms,no<me  o|fn*s 
ttian  ttie  BeU  System. 

Better  than  two  patents  every  working  day  are  granted  to  the  scientists  and 
engineers  of  Bell  Laboratories,  the  research  and  development  unit  of  the  Bell  System. 

The  work  these  people  do  is  largely  determined  by  what  you  want  and  need, 
as  reported  by  the  Bell  companies. 

Some  pursue  basic  research:  Bell  Labs  people  created  the  transistor  and 
modem  solid-state  electronics.  They  pioneered  satellite  communications. 

But  more  than  85%  of  Bell  Labs  work  for  the  Bell  System  is  devoted  to 
innovations  in  your  everyday  telephone  service.  These  iimovations  are 
quickly  translated  into  hardware  by  our  manufacturing  •  •  - 
unit,  Western  Electric.  nCSUT  VOtl« 

As  a  result  of  this  close  teamwork,  we  can  -  ^ 

confidently  say:  In  communications,  no  one  offers  you 
more  than  the  Bell  System. 


Lampee  joins  weekly 
group  as  publisher 


A  new  publisher  and  a  new  editor  have 
been  named  to  head  up  the  Phoenix  sub¬ 
sidiary  of  United  Media  Inc.  (UMI)  by 
Charles  A.  Wahlheim,  corporation  pres¬ 
ident  and  founder. 

Wahlheim  appointed  Robert  H.  Lampee, 
formerly  vicepresident  and  director  of 
marketing  for  the  Sacramento  Union,  as 
publisher  of  14  newspapers  with  combined 
circulation  of  226,000  each  week  in  Phoe¬ 
nix,  site  of  UMI’s  corporate  offices. 

Lampee  appointed  Tony  Cimarusti, 
former  chief  of  the  Los  Angeles  Bureau 
of  Copley  News  Service,  as  editor  of  the 
.American  Weekly  Newspapers,  which 
were  renamed  the  TOD.AY  Newspapers  of 
Phoenix  on  April  3. 

Volume  I,  No.  1  of  the  TOD.AY  News¬ 
papers  included  new  headline  and 
body type  faces  and  featured  a  new,  clean 
look.  TOD.AY  features  a  six-column 
for.mat  on  page  1,  with  nine-column  inside 
pages. 

Lampee  said  that  a  new  tabloid  section 
will  feature  special  columns,  entertain¬ 
ment  news  and  the  classified  sections  of 
the  newspapers. 

Lampee  is  a  veteran  newspaper  execu¬ 
tive  with  experience  in  advertising,  circu¬ 
lation,  commercial  printing,  editorial,  i)ro- 
motion,  research,  public  relations,  produc¬ 
tion,  computers,  budgeting  and  labor  rela¬ 
tions. 

“Besides  giving  each  of  our  14  commu¬ 
nities  news  of  their  own  specific  areas,  we 
have  the  capability  to  give  large  and 
small  advertisers  the  circulation  of  one  of 
our  newspapers  or  all  fourteen  or  a  vari¬ 
ety  of  combinations  inbetween,  whatever 
best  suits  the  unique  marketing  needs  of 
each  business,”  Lampee  said. 

Lampee  has  been  Western  repre.senta- 
tive  for  22  states  of  the  Chicago  Tribune- 
New  York  News  Syndicate;  vicepresident¬ 
advertising  of  the  Hoimton  PoKt;  advertis¬ 
ing  director  of  the  Detroit  Thnes,  and 
advertising  director  of  the  Charlotte 
Xeirx  in  North  Carolina. 

He  also  has  worked  as  promotion  man¬ 
ager  of  the  Pittsburgh  Post-(lazette;  pro¬ 
motion  manager  of  Federated  Publications 
Inc.,  Michigan,  and  on  the  retail  advertis¬ 
ing  staff  of  the  New  York  Sun. 

Cimarusti  left  a  position  as  assistant 
director.  Bureau  of  Community  -Affairs  in 
the  office  of  Joseph  P.  Busch,  Los  -Angeles 
County  District  -Attorney,  to  become  edi¬ 
tor  of  TOD-AY. 

He  has  been  managing  editor  of  the 
Daily  Xeivs-Post  in  Monroia,  Calif.;  news 
editor  of  the  South  Bay  Daily  Breeze,  and 
an  executive  with  two  weekly  newspapers 
prior  to  that. 


HAPPY  MOMENT — Decatur  (Ala.)  Dally  publisher  BARRETT  C.  SHELTON,  left,  receives  a 
specially  framed  front  page  from  composing  room  employe  MARVIN  HALE  during  a  ceremony 
honoring  Shelton  on  his  50th  anniversary  as  publisher. 


Don  Bolden,  acting  news  editor  since 
last  December  of  the  Burlington  (N.C.) 
Daily  Times-Star — named  news  editor. 


Jan  Mitchell,  33,  Sunday  editor  for 
the  past  nine  years  of  the  Port  Huron 
(Mich.)  Times  Herald — named  to  the  ex¬ 
panded  role  of  Features  editor. 


John  Pittman,  a  staff  reporter  for  the 
Fayetteville  (N.C.)  Times  since  the  news¬ 
paper’s  start-up  last  July — promoted  to 
news  editor.  Penny  Muse  Abernathy, 
editorial  assistant  since  July — promoted 
to  people  editor. 

*  *  * 

Jerry  Nason,  executive  sports  editor, 
Boston  Globe — retired  May  1.  He  joined 
the  Globe  in  1927. 


Clayton  Rohrbach  Jr.,  former  cor¬ 
porate  vicepresident,  marketing,  of  Borden 
Inc. — appointed  executive  vicepresident  of 
S’atiounl  Enquirer. 


Theodore  A.  Serrill,  executive  vice- 
president  of  National  Newspaper  Associa¬ 
tion  and  editor  of  Publishers’  Auxiliary — 
elected  president  of  the  Torch  Club  of 
Washington,  D.C.,  an  organization  of 
more  than  100  men. 


William  A.  Adkinson,  27,  news  editor 
of  the  Broward  (Fla.)  Times  for  a  year — 
appointed  editor  of  the  North  Dade  (Fla.) 
Journal,  succeeding  Fred  Barger,  who  has 
been  appointed  assistant  city  editor  of  the 
Miami  Herald. 


Jim  Allison  Jr.,  former  executive  vice- 
president  of  the  Midland  (Tex.)  Reporter- 
Telegram,  more  recently  in  Washington 
pr  work — returns  to  the  paper  July  1  on 

the  executive  staff.  jji^j  Rennett,  26,  assistant  city  editor 

for  the  Knoxville  Journal — to  the  Nash¬ 
ville  Banner  as  a  reporter.  J.  B.  HiCKS, 
previously  a  copy  editor  and  writer  for 
the  Paducah  (Ky.)  Sun-Democrat,  to  the 
Banner  as  a  copy  editor, 

*  * 

Rowland  Stiteler,  recently  rejoined 
the  Fort  Worth  Star-Telegram  as  reporter 
after  a  4-year  duty  tour  in  the  Air  Force, 
Jim  Bradsbury,  editor  of  the  Cottage  during  which  time  he  worked  part-time 

Grove  (Ore.)  Sentinel — to  Weyerhaeuser  reporter-copy  editor  for  two  years  with 

Co.  as  public  affairs  manager  for  the  the  Omaha  World  Herald.  Charles  Jack- 
Williamette  Region.  son,  former  makeup  editor  of  the  Ft. 

Worth  S-T — rejoined  the  paper  as  a  copy 
editor  after  two  years  as  a  reporter  with 
the  Wichita  Eagle  and  Beacon. 


Allan  and  Katharine  Byrd  have 
joined  the  staff  of  Idyllwild  (Calif.)  Town 
Crier.  Byrd  was  a  Los  Angeles  Times 
copy  editor  and  reporter  in  the  suburban 
offices.  Mrs.  Byrd  had  been  cityside  re¬ 
porter  for  the  South  Bay  Daily  Breeze 
since  1969. 


Bob  Rummel,  currently  night  editor  for 
the  Associated  Press  in  Omaha — joins  the 
Marshall  (Minn.)  Messenger  Independent 
on  May  6  as  managing  editor. 


John  J.  Mahan  Jr.,  assistant  managing 
editor  of  the  Anderson  (Ind.)  Herald — to 

managing  editor.  Benjamin  Bradlee,  executive  editor  of 

*  *  *  the  Washington  Post,  will  give  the  com- 

Maurice  P.  Johnson,  most  recently  ad-  mencement  address  and  receive  an  honor- 
vertising  manager  of  the  Hertz  Corp. — to  ary  doctor  of  laws  degree  at  Franklin  and 

the  New  Y'ork  Times  as  corporate  adver-  Marshall  College’s  187th  graduation  cere- 

tising  manager.  monies  June  2. 
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Hayden  Bradford,  city  editor  of  the 
Kalamazoo  (Mich.)  Gazette — elected  presi¬ 
dent  of  the  Michigan  Associated  Press 
City  Editors  Association. 


in  the  news 


AP  TEAM  PICTURE — Officers  of  the  Associated  Press,  including  members  of  the  board,  were 
installed  last  week  during  the  ANPA  Convention.  Going  around  the  table,  clockwise,  they  are: 
Newbold  Noyes,  Washington  Star-News;  Robert  L.  Taylor,  Philadelphia  Bulletin;  Katharine 
Graham,  Washington  Post;  Wes  Gallagher,  AP  general  manager  and  president;  Harry  T.  Mont¬ 
gomery,  AP  secretary;  James  F.  Chambers,  Dallas  Times-Herald;  W.H.  Cowles  3rd,  Spokane 
Spokesman-Reyiew;  G.  Gordon  Strong,  Thomas  Newspapers;  Robert  M.  White  3rd,  Mexico  (Mo.) 
Ledger;  David  R.  Bradley,  St.  Joseph  (Mo.)  News  Press  &  Gazette;  J.M.  McCelland  Jr.,  Long¬ 
view  (Wash.)  News;  Jack  Tarver,  Atlanta  Constitution;  J.  Kelly  Sisk,  Greenville  Piedmont; 
Dolph  C.  Simons  Jr.,  Lawrence  Journal-World;  Martin  S.  Hayden,  Detroit  News;  James  L. 
Knight,  Miami  Herald;  Paul  Miller,  Gannett  Co.;  John  Cowles  Jr.,  Minneapolis  Tribune;  D. 
Tennant  Bryan,  Richmond  News  Leader  and  Times-Dispatch;  Richard  C.  Steele,  Worcester 
Telegram;  and  Frank  Balch,  president  AP  Broadcasters  Association. 


William  Haas,  business  manager  and 
advertising  director  for  the  Mexico  (Mo.) 
Ledger  has  retired  after  43  years  with  the 
paper. 

«  *  >i< 

Dennis  M.  Banner,  formerly  advertis¬ 
ing  director  of  Ski  Magazine — joined  the 
Chicago  sales  staff  of  Family  Weekly. 

^ 

James  G.  Martin,  brother  of  Harold 
Martin,  editor-publisher  of  the  Montgom¬ 
ery  Advertiser  and  Alabama  Journal — 
named  vicepresident  of  the  Advertiser  Co. 
in  charge  of  operations.  Nancy  Martin, 
society  editor  of  the  Journal,  retired.  She 
was  succeeded  by  Lynn  Lanier,  former 
assistant  society  editor. 

♦  ♦  ♦ 

Donald  Sobwick,  former  wire  editor  of 
the  Today’s  Spirit,  Hatboro,  Pa.  and  To¬ 
day’s  Post,  King  of  Prussia,  Pa.  and  John 
Grimes,  former  editor  of  several  Trinidad 
and  Caribbean-American  papers — to  the 
desk  of  the  Dover  (N.J.)  Daily  Advance. 

*  ♦  <! 

Lyle  D.  Andrews,  previously  state  cir¬ 
culation  manager — promoted  to  assistant 
manager  in  charge  of  city  districts  at  the 
Peoria  Journal  Star.  He  replaces  John  E. 
Claxton  who  has  become  circulation  di¬ 
rector  of  the  Willoughby  (Ohio)  Mews 
Herald. 

3!c  3(c  j;: 

Lewis  Edwards,  retired  assistant  man¬ 
aging  editor  of  the  Cleveland  Plain  Dealer 
— Joined  the  Kent  State  University  School 
of  Journalism  faculty  as  a  part-time  in¬ 
structor. 
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Ralph  Flamino,  managing  editor  of  the 
Coatesville  (Pa.)  Record — honored  by 
Temple  University’s  department  of  jour¬ 
nalism  for  his  “outstanding  contributions 
to  professional  journalism  and  continuing 
interest  in  serving  his  readers  and  proving 
that  journalistic  excellence  need  not  be 
confined  to  big  cities.” 

*  *  * 

Gay  Pauley,  women’s  editor  of  United 
Press  International — presented  the  Mar¬ 
shall  University  Alumni  Association’s 
“Distinguished  Alumnus  Award”  for  1974. 

*  ♦  ♦ 

Joan  Gilmore,  women’s  editor  of  the 
Daily  Oklahoman  and  Oklahoma  City 
Times,  became  the  bride  of  Al  McLaugh¬ 
lin,  chief  photographer  of  the  Oklahoman 
and  Times,  on  March  25  in  Oklahoma 
City.  Officiating  was  Allen  Bergquist, 
American  Lutheran  Church  pastor  and 
copy  reader  on  the  Oklahoma  City  Times. 

XI  ^  * 

Brent  Goodwin,  student  at  Panhandle 
State  College — named  sports  editor  of  the 
(luymon  (Okla.)  Daily  Herald. 

*  ♦  * 

Roger  Pendleton,  formerly  a  Dallas 
Times  Herald  copy  editor — named  man¬ 
aging  editor  of  “Dallas,”  a  monthly  maga¬ 
zine. 

%  *  « 

John  Huckabee,  advertising  manager, 
promoted  to  general  manager  (a  new  posi¬ 
tion)  of  the  Mid-Cities  Daily  News  in 
Hurst,  Texas. 

4,  1974 


ACEJ  pays  tribute 
to  Holt  McPherson 

Holt  McPherson,  retired  editor  of  the 
High  Point  (N.C.)  Enterprise,  concluded 
more  than  28  years  of  service  as  a  mem¬ 
ber  of  the  American  Council  on  Education 
for  Journalism  at  the  annual  meeting  of 
the  Council  in  New  York  April  21. 

Don  Carter,  ACEJ  president  and  execu¬ 
tive  editor  of  the  Macon  (Ga.)  Telegraph 
and  News,  presented  McPherson  with  a 
plaque  inscribed  “His  friends  on  ACEJ 
thank  Holt  McPherson  for  28  years  of 
valued  service,  January  26,  1946-.\pril  21, 
1974.” 

McPherson  represented  the  Southern 
Newspaper  Publishers  Association  on  the 
accrediting  group,  and  is  a  veteran  of 
more  than  three  dozen  evaluation  visits  to 
schools  and  departments  of  journalism. 

He  received  an  .\.B.  in  journalism  from 
the  University  of  North  Carolina  in  1928 
and  became  editor  of  the  Enterprise  in 
1931.  He  served  as  Assistant  Secretary  of 
the  .Advisory  Board  on  War  Mobilization 
under  President  Franklin  D.  Roosevelt 
and  held  similar  advisory  positions  under 
Presidents  Truman  and  Kennedy. 

He  founded  the  School  of  Journalism 
Foundation  of  North  Carolina,  Inc.,  which 
has  raised  $500,000  for  the  School.  He  is 
the  author  of  two  books,  is  a  frequent 
contributor  to  magazines  and  newspapers, 
and  he  still  writes  his  column  for  the 
High  Point  Enterprise. 

♦  *  * 

Brian  R.  Alm,  a  journalism  professor 
at  Western  Michigan  University  —  ap¬ 
pointed  managing  editor  of  the  Daily 
Iberian,  New  Iberia,  La. 

«  *  « 

Washington  Post  has  added  two  new  as¬ 
sistant  production  managers.  They  are: 
Leon  A.  Wilson,  43,  formerly  production 
manager  at  Enterprise  Publishing  Co.  in 
Brockton,  Mass,  and  at  the  Dow  Jones 
Printing  plant  in  Chicopee  Falls,  Mass.; 
Owen  E.  McBrien,  40,  formerly  data 
processing  manager  at  the  Washington 
Daily  News  and  director  of  data  process¬ 
ing  with  the  Richmond  Newspapers  Inc. 

Xf  *  * 

Barry  Rosenberg,  project  engineer  in 
the  development  of  the  New  York  News’ 
Newspoint  gravure  plant — to  the  position 
of  technical  services  manager  for  the  pa¬ 
per. 
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"Voices  of  the  Minorities,”  in  the  Colora¬ 
do  Springs  Stin  was  a  general  staff  enter¬ 
prise.  Editor  William  J.  Woestendiek  gave 
credit  to:  Geneva  Oyerholser,  Bill  Buzen- 
berg,  Carl  Miller,  Craig  Werner,  Joyce 
Trent,  Bonnie  Sherman,  Dan  Pilcher,  Bill 
McKenzie,  Columbus  Smith,  Jim  Rey¬ 
nolds,  Vikki  Porter,  Doyle  Trent,  Diane 
Wenzler  and  Gene  Birkhead. 

*  Craig  Wilson,  the  Action  Line  report¬ 
er  for  the  Akron  (0.)  Beacon  Journal, 
delved  deeply  into  problems  of  two  widows 
and  obtained  government  benefits  for 
them. 

*  James  A.  Haught  of  the  Charleston 
(W.  Va.)  Gazette  exposed  frauds  in  the 
house  siding  business. 

*  The  loose  handling  of  investments  at 
Utah  State  University  came  under  the 
scrutiny  of  John  Shields,  Logan  Herald 
Journal,  and  the  state  adopted  new  poli¬ 
cies  for  all  of  its  colleges. 

*  Martin  Tolchin  of  the  New  York 
Times  probed  the  “South  Bronx  jungle” 
in  a  four-part  series. 

*  Stories  by  Dala  McKinsey  in  The 
Trib  of  Hinsdale,  Ill.  put  an  end  to  irreg¬ 
ularities  in  management  of  the  public  golf 
course. 


Corruption  in  Cicero 

*  Not  since  the  days  of  A1  Capone  had 
Cicero,  Ill.  been  thrust  into  the  limelight 
as  a  seat  of  crime  and  vice  until  Richard 
Keeton  and  photographer  Fred  Klinger  of 
The  Trib  came  up  with  information  on 
massive  corruption  and  set  off  grand  jury 
action. 

*  Larry  Maynor  and  Sam  Hindman  of 
the  Charleston  (W.  Va.)  Daily  Mail 
caused  the  legislature  to  reform  the  fee 
system  of  justices  of  the  peace. 

*  Long  before  the  fuel  and  gasoline 
shortages  became  everyday  topics,  Donald 
L.  Bartlett  and  James  B.  Steele  prepared 
an  in-depth  article  in  the  Philadelphia 
Inquirer  which  pinpointed  the  causes  of 
the  upcoming  crisis. 


Keep  Up-fo-Dafe  Wifh 

AUSTRALIA'S 

rapidly  evpandioq  rnarketlng.  advertising,  publishing 
and  Q'dph'c  a'^ts  opportunities.  Read 

ADVERTISING  NEWS 

Published  every  second  Fridey 


ADVERTISING  NEWS 

Eliubeth  t  Butt  Streets,  Surry  Hills, 

Sydney.  Austrelie  2010 

Send  me  a  copy  for  one  year  including  FREE 

•  National  Advertisers  list  and  brand  names  indei. 

•  Guide  to  all  advertising  agencies  and  their  ac¬ 
counts.  •  Guide  to  6000  advertisers  and  their  ad¬ 
vertising  agencies. 

Annual  subsmption  to  U.S.A.  $A20.00.  Payments  must 
ba  mada  by  bank  draft  in  Australian  currency. 

Nante - - - 


Address 

City - 

State  — 


*  Persistent  inquiry,  examination  of  re¬ 
cords  and  reliance  on  confidential  sources 
enabled  Mike  Baxter  and  James  Sav¬ 
age,  Miami  (Fla.)  Herald  reporters,  to 
stick  by  their  stories  that  pinpointed  to 
corrupt  practices  in  the  fund-raising 
efforts  on  behalf  of  U.S.  Senator  Edward 
J.  Gurney,  a  member  of  the  Ervin  Com¬ 
mittee. 

*  Patrick  Lackey  of  the  Des  Moines 
Register  and  Tribune  shed  light  on  small 
loan  interest  rates. 

*  Welfare  frauds  and  w’aste,  a  recur¬ 
ring  theme,  were  the  subject  of  team  re¬ 
ports  by  (iene  Cunningham  and  Stuart 
Wilk  in  the  Milwaukee  (Wis.)  Sentinel. 

City  loafers  exposed 

*  Two  newspapers — the  Milwaukee 
Sentinel  and  the  St.  Louis  Post  Dispatch — 
went  after  loafing  on  city  jobs.  For  two 
months  the  Sentinel  assigned  intern  re¬ 
porters  Mack  Alexander  and  Rod  French 
to  follow  city  employes  and  keep  records 
on  their  work  habits.  The  Post  Dispatch 
claimed  its  checkup,  made  by  Louis  J. 
Rose,  Robert  L.  Joiner,  William  Freivogel 
and  Larry  S.  Williams,  had  a  therapeutic 
effect  on  all  city  employes  after  23  were 
disciplined. 

*  Steve  Higgins  of  the  St.  Louis  Globe 
Democrat  examined  the  court  records  of 
150  persons  who  had  been  arrested  for 
drunk  driving.  He  found  many  had  es¬ 
caped  penalties  and  continued  to  drive. 

*  The  Baltimore  Sun  effected  changes 
in  the  traffic  court  system  to  eliminate 
ticket-fixing. 

*  The  Louisville  (Ky.)  Times  had  a 
team  of  four  reporters — Frank  W. 
Clifford,  Richard  Krantz,  Richard  Halvor- 
sen  and  Pat  Howington — dig  into  the 
drunk  driver  records  and  show  that  many 
beat  the  rap. 

*  After  an  item  about  the  narcotics 
agents’  raids  on  homes  in  Collinsville,  Ill., 
the  St.  Louis  Post-Dispatch  turned  loose 
20  reporters  to  check  out  stories  of  no¬ 
warrant  visits  on  innocent  families.  Like¬ 
wise,  Andrew  Malcolm  of  the  New  York 
Times  focused  attention  of  terror  raids 
and  a  pattern  of  mistakes  by  government 
agents. 

Probes  in  the  art  world 

*  “Mystery  in  the  World  of  Art”  broke 
new  ground  for  New  York  Times  report¬ 
ers  whose  revelations  of  wheeling-and- 
dealing  in  museum  acquisitions  and  sales 
had  a  worldwide  effect  and  resulted  in  the 
return  of  stolen  art  to  the  West  African 
kingdom  of  Kom.  Reporters  involved  in 
the  series  were  Nicholas  Gage,  David 
Shirey,  John  Canaday,  John  Hess,  Fred 
Ferretti  and  Sandra  Blakeslee. 

*  Ron  Royhab  of  the  Cleveland  Press 
penetrated  financial  records  of  the  hospi¬ 
tal  industry  to  expose  the  high  cost  of 
health  care. 

*  Georgiana  Vines  of  the  Knoxville 
Neu's  Sentinel  documented  the  “high  liv¬ 
ing”  of  city  officials  on  expense  accounts 
.  .  .  Carol  Talley  and  Joan  Hayde  made  a 
similar  survey  of  vouchers  for  a  report  on 
officials’  convention  bills  in  the  Dover  (N. 
J.)  Daily  Advance. 

*  Bob  Hassett  and  Joe  Heaney  of  the 
Boston  Herald  American  kept  the  public’s 
eye  on  the  dormant  Civil  Defense  setup, 
showing  how  $43  million  had  been  spent 
since  World  War  II  .  .  .  And  with  Tom 


Berube  they  turned  the  spotlight  on  the 
“patronage  paradise”  in  the  municipal 
commission. 

*  With  help  from  a  new  state  open 
records  law,  Joe  Coudert  and  Spencer 
Pearson  of  the  Corpus  Christi  (Tex.) 
Caller-Times  pierced  the  secret  operations 
of  the  “fiefdom”  of  Duval  County  Judge 
Archer  Pan. 

*  Ernie  Johnston  Jr.  of  the  Long  Island 
Press  detailed  the  workings  of  the  “new 
breed”  of  local  gangs  that  cooperate  with 
the  police. 

A  look  into  college  finances 

*  Faulty  administration  of  Malcolm  X 
College,  symbol  of  the  black  community, 
was  exposed  by  Charles  Nicodemus  and 
Karen  Hasman  in  the  Chicago  Daily 
News. 

*  Jim  Sellers  of  the  Biloxi  (Miss.)  Dai¬ 
ly  Herald  undertook  a  difficult  and  com¬ 
plex  analysis  of  the  time-honored  school 
land  management  system  and  brought 
about  a  reform  that  benefits  school  chil¬ 
dren. 

*  For  five  months  the  Chicago  Tribune 
spotlighted  individual  cases  of  police  bru¬ 
tality  which  were  investigated  by  George 
Bliss,  William  Mullen,  Pamela  Zekman 
and  Emmett  George. 

*  A  Chicago  Tribune  task  force  led  by 
David  Young  did  an  undercover  job  un¬ 
masking  slumlords  who  played  callous 
games  on  the  poor.  The  reporting  team 
included  Robert  Unger,  Jerry  Thornton 
and  Pamela  Zekman. 

*  How  Mayor  Daley’s  sons  reaped 
windfall  income  from  city  insurance  busi¬ 
ness  and  receiverships  was  exposed  by  a 
Chicago  Today  team  consisting  of  Joel 
Weisman,  Gregg  Ramshaw,  Donna  Marx, 
Howard  Marks  and  Mark  Clark. 

*  The  Lakeland  (Fla.)  Ledger  helped 
the  community  collect  $500,000  in  taxes 
which  mobile  home  owners  had  evaded. 
“Taxpayers  in  Hiding”  was  the  title  of 
Lonnie  Brown’s  series. 

Labor  exploitation,  child  labor  abuses 
and  consumer  frauds  were  exposed  by 
James  S.  Granelli  in  a  survey  of  a  chain 
of  gasoline  service  stations  in  the  Oakland 
(Mich.)  Press. 

*  Obtaining  facilities  for  the  handi¬ 
capped  in  public  buildings  was  the  aim 
and  the  result  of  stories  and  pictures  pro¬ 
duced  by  Jo  Spivey  and  Jim  Stratford  in 
the  Greensboro  (N.  C.)  Record.  The  San 
Mateo  (Calif.)  Times  performed  a  similar 
service. 

*  Ambulance  services  in  rural  areas 
are  now’  provided,  thanks  to  a  series  by 
Pam  Swiger  in  the  Butte  Montana  Stan¬ 
dard. 

AP  science  writer 
wins  medical  award 

Charles-Gene  McDaniel,  Midwest  bureau 
science  writer  for  Associated  Press,  was 
named  the  winner  of  the  American  Medi¬ 
cal  Association’s  1973  Journalism  Award 
for  newspaper  writing.  McDaniel  will  re¬ 
ceive  $1,000  and  a  plaque  June  25  at  the 
annual  meeting  of  the  National  Associa¬ 
tion  of  Science  Writers  in  Chicago.  His 
articles  told  about  a  new  trauma  care 
system,  new  advances  in  cancer  treat¬ 
ment,  involvement  of  engineers  in  hospital 
and  health  care  work,  fatal  insect  stings, 
and  backaches. 
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Full-page  system 

(Continued  from  page  18) 


ing  at  the  dummy  with  a  pen-like  device. 
The  tablet  may  also  be  used  for  making 
preliminary  drawings  and  outlines  for  use 
in  copy-fitting  operations  prior  to  receipt 
of  the  material  at  the  high-precision 
graphic  scanner. 

Terminal  procedure 

In  a  typical  operation,  the  terminal  op¬ 
erator  will  request,  from  the  Host  Com¬ 
puter,  the  page  or  advertisement  he 
wishes  to  work  on.  The  Host  will  send  the 
data  for  the  page  or  advertisement  includ¬ 
ing  both  text  and  art,  if  available.  If  an 
advertisement,  the  data  may  be  totally  or 
partially  marked-up  depending  on  the  in¬ 
dividual  newspaper’s  procedures.  The  op¬ 
erator  can  call  up  an  overlay  grid  appro¬ 
priate  to  the  page,  denoting  column  depth 
references  and/or  dimensional  boundaries 
for  advertisements.  The  terminal  operator 
w'ill  then  start  working  on  parts  or  ele¬ 
ments  of  the  material  in  any  order  he 
desires,  probably  one  at  a  time.  For  each 
element  he  will  perform  font  selection, 
composition,  graphic  manipulation,  correc¬ 
tion  and,  finally,  positioning  of  the  ele¬ 
ment. 

Throughout  this  process  he  can  redo, 
adjust  or  undo  any  individual  step,  until 
he  is  satisfied,  whereupon  he  will  proceed 
to  a  new  element.  While  there  is  an  analo¬ 
gy  between  going  on  to  a  new  element  and 
pasting-down  the  last  element,  the  opera¬ 
tor  can  return  to  previously  worked-on 
material  any  time  he  wants.  As  the  opera¬ 
tor  proceeds  he  can  alternate  between 
doing  detailed  work  at  full-size  quarter- 
page,  and  reviewing  the  overall  effect  at 
half-size,  full-page  scale. 

As  designed  for  the  NSDG,  the  CAM 
terminal  provides  complete  text  and 
graphic  capability,  and  is  intended  for  in¬ 
corporation  in  large  data  systems  required 
by  the  larger  newspapers  typified  by  the 
NSDG  members. 

New  stand-alone  terminal 

For  medium-size  newspapers,  where 
graphics  and  the  data  processing  capabili¬ 
ty  of  a  large  Host  computer  are  not  re¬ 
quired,  Raytheon  is  developing  a  stand¬ 
alone  terminal  system.  This  system  will 
receive  text  from  any  of  a  number  of 
standard  input  media  (paper  tape,  OCR 
or  VDT’s)  and  with  an  expanded  TCU 
program,  provide  all  text  and  line 
drawing  capability  of  the  NSDG  CAM 
terminal.  A  full-page  of  text  data  can  be 
stored  and  composed.  Output  of  the  sys¬ 
tem  W’ill  be  paper  or  magnetic  tape,  for 
input  into  either  a  phototypesetter  or  oth¬ 
er  computer  driven  typesetting  system. 
Ultimately  on-line  connection  to  several 
standard  phototypesetters  is  planned. 

The  system  will  store  in-process  materi¬ 
al  while  awaiting  return  of  proofs  from 
the  advertiser,  and  will  facilitate  butt- 
slugging  operations  when  using  a  typeset¬ 
ter  with  less  than  a  full-page  width  ca¬ 
pacity.  The  system  is  free-standing  in 
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that  it  requires  no  other  data  processing 
equipment  for  operation. 

The  free-standing  terminal  system  is 
planned  for  demonstration  at  the  AN- 
PA/RI  Production  Management  Confer¬ 
ence  in  Atlantic  City,  June  1974. 

• 

Sears  names  agency 

Luckie  &  Forney,  Inc.  has  been  named 
to  handle  advertising  for  the  Sears- 
Central  Alabama  Group  effective  immedi¬ 
ately.  Announcement  was  made  by  J. 
Mack  Lofton,  Group  Sales  Manager,  in 
Birmingham.  Luckie  &  Forney  will  be  re¬ 
sponsible  for  the  broadcast  activities  for 
twelve  Sears  outlets  in  the  Birmingham 
metropolitan  area,  Anniston,  Gadsden, 
Tuscaloosa  and  Sylacauga. 


Hi/lo  rate  increase 
postponed  by  AT&T 

American  Telephone  &  Telegraph  Co. 
said  last  week  it  was  voluntarily  postpon¬ 
ing  for  60  days  the  effective  date  of  its 
new  Hi/Lo  rate  structure  that  was  to  go 
into  effect  April  14. 

The  reason  for  the  postponement  ac¬ 
cording  to  AT&T  was  to  give  the  Federal 
Communications  Commission  more  time  to 
study  the  plan.  The  new  rate  structure 
for  leased  long  distance  services  would 
lower  rates  on  high  volume  routes  and 
increase  rates  on  low  volume  routes,  (see 
E&P  Dec.  15, 1973) 


Doubledoy  Media  Offers 
CONWAY  C  CRAIG 
&  OUTSTANDING  NEWSPAPER 
BROKERAGE 

With  some  50  years'  experience  in  American  newspoper 
publishing,  Conwoy  C  Craig  is  one  of  the  greotly  respected 
nomes  in  that  field.  He  knows  the  business  and  the  business 
knows  him. 

Now  we  ore  proud  to  announce  Mr.  Croig's  ossociotion  with 
Doubledoy  Medio. 

As  you  con  understand,  Mr.  Craig  enobles  us  to  offer  you 
outstanding  newspoper  brokeroge  service,  for  he  knows 
newspopering  os  well  os  we  hove  olwoys  known  broodcosting. 

Mr.  Croig,  of  course,  con  deliver  the  performance  you  hope  for, 
along  with  the  extraordinary  degree  of  privocy  required  in 
newspoper  purchase  ond  sole. 

Pleose  feel  free  to  consult  with  him  at  ony  time.  Never  any  obligotion,  ond  olwoys  the 
most  complete  confidentiolity.  Coll  Mr.  Croig  ot  5 1 2-434-4900  collect. 


«llll 

Doubledoy  Medio 

Drokers  of  Rodio,  TV,  CATV,  ond  Newspoper  Properties. 

Regional  Managers 

Bob  Dalchau,  13601  Preston  Rd.,  Dallas  75240,  214-233-4334. 
Neil  Sargent,  1202  E.  Maryland  Av.,  Phoenix  85014,  602-264-7459. 
Peter  V.  O'Reilly,  1 730  M.  St.  N.W.,  Washington  20036,  202-872-1 1 00. 
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Our  brainstorming 
sessions  include 
photogs,  says  editor 


By  Lenora  Williamson 

After  its  staff  of  six  photographers  cap¬ 
tured  31  of  102  photo  awards  in  the  annual 
Ohio  News  Photographers  Association  compe¬ 
tition,  the  Lorain  Journal  took  steps  to  honor 
its  winners.  The  Journal  ran  a  two-page,  cen¬ 
ter  fold  display,  using  one  representative  photo 
from  each  staffer  and  then  got  them  all  to¬ 
gether  for  a  group  photo  so  readers  could  have 
a  look  at  the  photographers. 

Included  in  the  honors  is  not  only  the  top 
Ohio  Photographer  of  the  Year  title  won  b> 
Michael  Good,  23,  who  has  been  with  the 
newspaper  for  three  and  one-half  years — but 
the  department  photographers  Jim  Fielder, 
Jr.,  and  Michael  Pugh  got  first  and  second 
runnerup  honors  respectively. 

The  answer  to  how  a  medium  sized  paper 
can  compete  in  photo  quality  with  the  metro¬ 
politans,  in  the  opinion  of  editor  Irving  Leibo- 
witz,  is  “that  photographers  on  the  Journal 
are  not  second  class  citizens.  They  help  make 
the  assignments  and  they  are  invited  to  all 
planning  and  brainstorming  sessions.  It  pays 


ACTION — by  Michael  Pugh 
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SENSITIVITY — by  Michael  Good 


THE  LORAIN  (OHIO)  JOURNAL  WINNERS,  from 
left;  Jim  Fielder,  Jr..  Michael  Good,  Michael  Pugh, 
Tom  Whittington.  Kurt  E.  Smith,  Scott  Bruce. 


NIKON 


PROFESSIONAL  SERVICES 

you  can’t  buy  tbem  in  a  store. 


NFS  is  a  very  special  service  available 
only  to  professional  Nikon  photographers. 
While  you  can’t  buy  admission  to  NFS, 
it’s  offered  free  to  every  bona  fide  Nikon 
pro.  Some  of  the  reasons  it’s  valued  so 
much  by  Nikon  professionals... 

PRIORITY  REPAIR  SERVICE  If  your  Nikon 
equipment  ever  needs  repair,  for  any 
reason,  your  NFS  membership  assures 
you  of  getting  it  fixed  and  returned  to 
you  in  a  hurry  because  we  know  how 
much  you  depend  on  it.  No  extra  charge 
for  this  priority  service. 

FREE  EQUIPMENT  LOANS  Available  at 
many  of  the  photographic  events  attended 
by  Nikon.  Just  come  in,  identify  yourself, 
and  walk  out  with  that  special  lens  or 
other  piece  of  equipment  that  you  haven’t 


NPS  NEWSLETTER  Keeps  you  informed 
of  latest  developments  from  Nikon  and 
of  what’s  happening  in  the  field  of  Nikon 
photography.  Sent  free  of  charge  to  NPS 
members  only. 

Nikon  owes  its  success  to  its  nearly 
universal  acceptance  by  working  pro¬ 
fessionals.  We  have  always  been  con¬ 
scious  of  the  obligation  this  places  upon 
us  and  have  made  it  our  policy  to  provide 
services  far  beyond  what  others  may 
consider  adequate. 

NPS  is  one  more,  practical  expression 
of  that  policy.  If  you  think  you  qualify 
for  NPS  as  a  working  Nikon  professional, 
we  invite  you  to  write  for  information  to; 
Nikon  Professional  Services,  623  Stewart 
Avenue,  Garden  City.  New  York  11530, 


Subsidiary  of  Ehrenreich 
Photo-Optical 
^^^^^^^^Industries , 
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purchased  yet.  (Sorry,  but  you’ll  have 
to  return  it  afterwards.) 

FREE  SUBSCRIPTION  TO  NIKON  WORLD 

One  of  today’s  major  photo¬ 
graphic  magazines,  certainly 
the  most  important  one  for 
any  Nikon  user.  Issue  after 
issue  features  magnificent 
full-color  portfolios,  technical 
tips,  and  information  about 
new  Nikon  products. 


AP  dismisses  tattling 
news  photographer 


Fired  by  the  Associated  Press  last  week 
for  giving  information  to  FBI  agents, 
Janies  Mone,  Minneapolis  bureau  photog¬ 
rapher,  said  he  is  seeking  a  job  and 
awaiting  outcome  of  Newspaper  (luild  ar¬ 
bitration  proceedings. 

Wes  (lallagher,  president  and  general 
manager  of  .AP,  wrote  Mone  a  letter  of 
dismissal  which  was  delivered  to  Mone’s 
home  by  Ben  Brown,  .AP  Minneapolis  bu¬ 
reau  chief.  Mone  had  been  under  suspen¬ 
sion  with  pay  since  .April  15. 

Suspension  came  after  he  testilied  at  an 
evidentiary  hearing  in  St.  Paul,  Minn 
that  he  gave  information  to  FBI  agents  at 
a  roadblock  outside  W'ounded  Knee  during 
the  South  Dakota  village’s  71-day  occupa¬ 
tion  in  iy7:{  (KA-P,  .April  20). 

Mone  had  been  allowed  into  the  Indian 
encampment  during  the  occupation  of  the 
village.  .After  he  left,  FBI  agents  (|uizzed 
him  about  what  he  had  seen,  and  Mone 
told  them  what  he  knew. 

(lallagher’s  letter  to  Mone  read,  ac¬ 
cording  to  Mone: 

“I  had  hoped  in  talking  to  you  that  I 
would  find  you  were  miscast  as  the  in¬ 
formant  in  the  FBI  matter  at  the  St.  Paul 
trial,  but  such  has  not  been  the  case  by 
your  own  testimony  in  court.  I  am  doubly 
disappointed  by  the  fact  that  you  were  not 
forthright  in  discussions  with  us.  In  fact 


you  misled  us  as  to  the  extent  of  your 
involvement  on  several  points  as  proven 
again  by  your  testimony. 

“Even  more  serious  is  the  fact  that 
your  active  participation  in  a  news  event 
that  you  were  covering  is  in  direct  viola¬ 
tion  of  the  duties  of  an  .AP  man  to  not 
only  remain  impartial  but  above  all,  not  to 
become  involved  in  the  story.  A’our  action 
has  placed  in  impossible  jwsitions,  .AP 
men  not  only  in  the  U.S.,  but  in  many 
parts  of  the  world,  whose  work  brings 
them  in  contact  with  controversial  groups. 
News  that  an  AP  man  has  been  collabo¬ 
rating  under  cover  with  the  P'BI  will  be 
((uickly  spread  through  all  radical  groups, 
jeopardizing  the  safety  of  .AP  men  as¬ 
signed  to  stories  involving  these  groups. 

Asked  |>r<»leclioii 

“Your  testimony  recognized  that  you 
were  fully  aware  that  the  .AP  would  dis¬ 
approve  your  conduct  in  talking  to  the 
FBI  or  Indians  about  what  you  saw  and 
heard,  this  being  one  of  the  reasons  you 
gave  in  court  for  asking  to  be  protected  as 
to  the  course  of  the  information. 

“A’our  other  reason  is  e»|ually  pertinent 
in  that  you  said  you  were  also  afraid  of 
Indian  retaliation  in  the  event  your  iden¬ 
tity  became  known.  A’ou  should  have  con¬ 
sidered  also  the  position  of  other  .AP  men 


working  in  similar  situations. 

“The  fact  that  you  told  us  here  you  also 
informed  on  the  FBI  by  telling  the  Indi¬ 
ans  how  many  armored  cars  there  were, 
etc.,  adds  to  your  involvement  in  a  news 
.story  and  this  sorry  mess.” 

Gallagher  added  that  “under  the  cir- 
cum.stances  which  we  have  fully  consid¬ 
ered,  I  have  asked  chief  of  bureau  Ben 
Brown  to  outline  the  alternatives  to  you 
personally.  I  have  instructed  Ben  to  tell 
you  that  if  you  wish,  we  will  accept  your 
resignation  from  the  .AP  if  you  present  it 
in  writing  by  Monday,  .April  22,  1974.  If 
you  choose  that  course  of  action  we  will 
pay  your  dismissal  Indemnity  in  full  plus 
all  other  cash  costs  reflected  in  vacation 
accural,  compensation,  time  off,  etc.,  which 
may  be  owed  you. 

“Failing  this,  however,  1  will  have  no 
recourse  but  to  affirm  your  dismissal  in¬ 
demnity  and  notice  effective  Tuesday, 
.April  22,  1974.  You  can  let  Ben  Brown 
know  your  decision.” 

Ad-circulation  placed 
under  one  supervisor 

The  York  (Pa.)  Daily  Record  has  con¬ 
solidated  the  supervisory  responsibilities 
for  the  circulation  and  advertising  depart¬ 
ments  under  the  leadership  of  .Alan 
Deamer,  according  to  J.  D.  Scoggins,  pub¬ 
lisher. 

Deamer  is  a  stockholder  of  the  Daily 
Record,  and  has  had  exposure  to  both 
departments  during  his  20  years  in  the 
business.  “Under  the  right  conditions,” 
said  Deamer,  “it  just  makes  good  sense.  I 
have  heard  ad  managers  complain  that 
they  could  sell  more  advertising  if  the 
circulation  department  would  get  on  the 
ball,  and  1  have  heard  circulation  manag¬ 
ers  complain  that  they  could  sell  more 
newspapers  if  they  just  had  more  ads  in 
the  newspaper.  In  most  cases,  it  is  an 
understandable  lack  of  communication  be¬ 
tween  the  two  departments,  and  that  is 
the  gap  we  are  plugging.” 
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Concepts  and  Planning 
for  Plant  Operations 

Design  of  Systems  and  Facilities 

Capital  Programs 

Full  Range  of  Professional  Services 
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Adds  Leibowitz,  “We  give  them  consid¬ 
erable  freedom  to  shoot  what  they  like  to 
call  ‘National  Geographic-type’  photo  as¬ 
signments,  close  to  home.  Even  on  routine 
assignments,  they  come  back  with  knock¬ 
out  photos.  They  know  that  we’ll  give 
good  pictures  good  play.” 

Tom  Whittington,  chief  photographer 
who  won  third  in  the  feature  category  of 
the  Pictures  of  the  Year  competitions 
sponsored  by  the  National  Press  Photog¬ 
raphers  Association  “Pictures  of  the 
Year”  recently,  calls  his  staff  “a  dedicated 
bunch  of  )»rofessionals  who  want  their 
pictures  to  communicate  not  merely  to 
fill  space.” 

The  Journal  photographers  range  in 
age  from  ‘20  to  28,  and  include  Kurt  E. 
Smith,  20,  who  has  been  on  the  staff  since 
his  high  school  days  and  last  year  became 
the  youngest  man  ever  to  win  the  NPPA 
Photographer  of  the  Year. 
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TIMELY  PUBLIC  SERVICE  PROMOTION 
NOW  AVAILABLE  FOR  YOUR  NEWSPAPER 

...from  METRO,  the  newspaper sKJvertising  services  people 

Robert  Merrill 

and 

Redric  March 

pay  tribute  to  our  country  h... 


An  original  recording  offered  exclusively  to  newspaper  readers... 


“I  Believe  In  America"  has  been  praised  by 
newspaper  association  managers,  publishers, 
promotion  managers  and  patriotic  associa¬ 
tions.  Testimonials  furnished  upon  receipt  of 
coupon. 


.  which  pays  tribute  to  our  country  through  its  most  lasting 
symbol,  the  American  flag,  beautifully  illustrated  on  the 
album  jacket.  The  moving  words  of  great  American  documents 
have  been  set  to  music.  The  truly  inspiring  narration  can  be 
followed  word  for  word  on  the  inside  of  the  jacket.  To 
further  promote  the  program,  an  eye-stopping  “I  Believe 
In  America”  bumper  sticker  and  lapel  button  are  included. 

A  nationwide  campaign  based  on  the  theme  “I  Believe  In 
America"  is  gaining  momentum.  Your  newspaper  can 
play  an  important  part. 

NOW  is  the  time  when  the  people  of  America  need  re¬ 
assurance  that  the  basic  foundations  of  the  nation  remain 
strong.  Newspapers  are  the  voices  of  America  and  can 
best  promote  the  belief  in  America. 

Your  profits  from  the  sale  of  “I  Believe  In  America”  can 
supply  a  source  of  money  for  staging  public  service  proj¬ 
ects  or  events  like  the  upcoming  Bicentenial  cele¬ 
bration.  Or  the  record  can  be  used  as  a  premium  in 
building  circulation. 

This  promotion  is  available  exclusively  to  ALL  news¬ 
papers  of  America.  If  you  and  your  newspaper  are 
interested  and  want  more  information,  fill  out  the 
coupon  and  send  it  in  today. 


READ  MORE  ABOUT  IT! 

Please  send  me  more  information  on  “I  Believe  In  America.” 


Attach  this  to  your  letterhead,  sign  your  name  and  mail  it  to: 


Metrotone  Records 
Metro  Associated  Services,  Inc. 
80  Madison  Ave.,  New  York,  N.Y.  10016 


D.C.  printers 
may  strike; 
showdown  in  N.Y. 

While  news  and  commercial  department 
employees  of  the  Washington  Post,  (mem- 
l)ers  of  the  Washington-Baltimore  news¬ 
paper  guild),  returned  to  their  jobs  April 
25,  after  a  16-day  strike,  printers  at  the 
Post  and  the  Washington  Star-News  re¬ 
ceived  permission  May  2  from  the  inter¬ 
national  union  to  vote  on  striking  the  two 
newspapers  in  a  dispute  over  wages, 
automation  and  job  security. 

Similarly,  in  union  confrontations,  a 
showdown  looms  in  New  York,  following 
the  announcement  by  the  New  York  News 
that  it  will  begin  using  automated  type¬ 
setting  equipment  May  6,  unless  its  print¬ 
ers  end  their  13-day  slowdown. 

Neu's  York  Times  publisher  Arthur 
Ochs  Sulzberger  also  announced  support 
for  the  News.  He  said  that  any  results 
that  befall  the  News  will  befall  the  Times. 
This  may  be  the  thrust  towards  a  possible 
shutdown  at  two  of  the  three  major  New 


S  Editor  &  Publisher 

{  850  Third  Avenue,  New  York,  N.  Y.  10022 

I  Gentlemen:  Please  start  my  subscription  now, 
I  addressed  to: 

I  Name  . 

■  Address  . 

J  City . 

•  State  .  Zip  . 

I  Company . 

I  Nature  of  Business . 

I  □  My  remittance  is  enclosed. 

I  $10  a  year,  U.  S.  and  Canada;  all  other 
I  countries  $25  a  year. 


York  City  newspapers. 

Printers  union  leader  Bertram  A.  Pow¬ 
ers  said  that  printers  would  consider 
themselves  ‘  locked  out”  if  the  publishers 
began  using  automated  equipment  without 
prior  agreement.  The  New  York  print¬ 
ers  contract  expired  March  31,  1974;  they 
began  a  work  slowdown  at  the  News  on 
April  18. 

At  the  Washington  Post,  the  new  con¬ 
tract  provides  a  12  per  cent  wage  increase 
over  two  years,  bringing  top  weekly  sal¬ 
ary  of  experienced  reporters,  editors, 
photographers  and  advertising  salesmen 
up  from  $400  to  $448.25. 

Post  and  guild  negotiators  also  agreed 
on  a  company  pension  contribution  of 
$16.75  per  week  per  employee,  a  fully 
funded  hospitalization  plan  which  means 
up  to  $7  per  week  for  employees;  cost  of 
living  increases  in  the  second  year  of  the 
contract  to  equal  any  cost  of  living  in¬ 
crease  over  4.75  per  cent;  an  increase 
in  mileage  payment  for  cars  used  on 
company  business  from  12  to  14  cents  per 
mile,  and  a  reclassification  of  jobs  involv¬ 
ing  160  persons.  John  S.  Prescott,  presi¬ 
dent  of  the  Post,  called  the  settlement: 
“The  best  in  the  nation.” 

• 

Circulators  strike 
Akron  Beacon  Journal 

The  Akron  Beacon  Journal  was  struck 
May  1  by  circulation  drivers  and  district 
managers  which  prevented  the  new’s- 
paper  from  publishing  editions  on  May  1. 

The  newspaper  resumed  publication  on 
May  2  using  second  class  mail  to  have 
bundles  of  papers  mailed  to  the  carrier’s 
homes,  William  A.  Ott,  general  manager 
told  E&P.  To  meet  postal  schedules,  the 
afternoon  paper  begins  printing  shortly 
before  midnight. 

Postal  workers  distributed  the  bundles 
to  the  carriers’  homes  not  later  than  3 
p.m.,  Ott  said.  He  said  it  will  continue 
publication  in  this  manner  while  nego¬ 
tiations  with  Teamsters  Local  473  con¬ 
tinue. 

The  union  voted  at  midnight  April  30 
when  their  contract  expired  to  reject  the 
company’s  offer  of  a  $25-a-week  raise 
plus  $6.99  a  week  in  fringe  benefits  over 
a  14-month  contract. 

Two  contracts — one  he  calls  A  and  the 
other  B — are  central  in  the  issue.  A,  he 
said  covers  the  city  drivers,  plus  the  dis¬ 
trict  managers  and  drivers  who  serve  the 
more  densely  populated  Akron  area ;  while 
B  involves  district  managers  and  motor 
route  drivers  who  serve  the  country  area. 
The  difference,  said  Otze  is  in  restrictions 
placed  on  management  between  the  two 
contracts. 

The  union  is  interested  in  putting  in 
the  same  restrictions  in  B  that  exist  in 
the  A  contract.  These  have  to  do  w’ith 
load  limits,  on  trucks,  size  of  bundles 
and  number  of  stops  drivers  under  B  can 
make  at  a  single  copy  delivery  and  vend¬ 
ing  machines  that  those  under  A  are  not 
permitted  to  do. 

“If  we  were  to  put  in  all  the  restric¬ 
tions  in  B  we  now  have  in  A,  the  cost, 
through  the  addition  of  personnel,  would 
be  substantial,”  he  said. 


HOW  WILL  A  \ 

/  SUBSCRIPTION  TO  \ 

»  E&P  HELP  ME  GET  !  , . , 

\A  BETTER  J0B?y  /  THAT'S  \ 
;  CLASSIFIED  . 
!  "  \INF0RMATI0N' 


ORDER  YOUR  OWN  SUBSCRIPTION 
TODAY.  JUST  MAIL  THIS  COUPON. 
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Weekly’s  “Don’t  smoke” 
campaign  pays  off 

The  efforts  of  a  Minnesota  weekly’s  an¬ 
ti-smoking  campaign,  (E&P,  January  26), 
have  paid  off. 

After  100  days:  “Nearly  ten  per  cent  of 
all  those  surveyed  who  signed  D-Day 
pledges  to  quit  smoking  have  quit,”  Lynn 
R.  Smith  publisher  of  the  Monticello 
Times  said. 
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National  News  Council  studying 
Victor  Lasky  column  complaint 


The  executive  board  of  the  National 
Conference  of  Editorial  Writers  has  asked 
the  National  News  Council  to  examine  its 
conflict  of  interest  charge  against  syndi¬ 
cated  columnist  Victor  Lasky  and  also 
what  it  terms  “reluctance”  of  the  North 
American  Newspaper  Alliance,  which  dis¬ 
tributes  the  column,  to  deal  with  the  “ap¬ 
parent”  conflict. 

Kenneth  Rystrom,  president  of  NCEW 
and  managing  editor  of  the  Vancouver 
(Wash.)  Columbian,  in  his  letter  trans¬ 
mitting  the  board’s  resolution  to  William 
B.  Arthur,  executive  director  of  the  coun¬ 
cil,  stated  that  the  charges  “arise  out  of 
the  payment  of  $20,000  to  Lasky  by  the 
Committee  to  Re-elect  the  President  and 
from  the  reluctance  of  NANA  to  accept 
responsibility  for  dealing  with  this  appar¬ 
ent  conflict  of  interest.” 

The  NCEW  executive  board  unanimous¬ 
ly  adopted  the  resolution  containing 
charges  at  a  meeting  in  Louisville  April 
20.  It  states; 

“1.  That  the  then  undisclo.sed  accep¬ 
tance  of  a  $20,000  payment  from  a  par¬ 
tisan  political  organization  (The  Commit¬ 
tee  to  Re-elect  the  President)  by  national¬ 
ly  syndicated  columnist  Victor  Lasky  has 
abused  his  position  as  an  editorial  page 
columnist. 

“2.  That  North  American  Newspaper 
Alliance,  which  distributes  the  Lasky 
column,  accepted  no  responsibility  to  in¬ 
form  its  clients  of  this  conflict  of  interest; 
that  it  informed  them  only  when  urged  to 
do  so  by  NCEW,  nine  months  after  the 
payment  had  been  made  public  through 
the  Watergate  testimony  of  Jeb  Stuart 
Magruder;  that  NANA  refused  even  then 
to  acknowledge  that  a  conflict  of  interest 
existed  and  Lasky  had  erred;  and  that 
NANA  has  failed  to  take  steps  to  prevent 
reoccurrence.” 

Arthur  told  Editor  &  Publisher  that 
the  NCEW  complaint  has  been  referred  to 
members  of  the  council’s  freedom  of  the 
press  committee.  It  will  be  discussed  dur¬ 
ing  the  committee  session  in  New  York 
City  May  9-10,  at  which  time  the  council’s 
grievance  committee  will  also  be  meeting. 
The  full  Council  meets  Friday  afternoon, 
climaxing  the  two-day  session. 

Lasky  stated  in  a  March  1  notice  to 
newspapers  editors  receiving  NANA 
News  Service  and  his  column  that  the 
payment  was  for  “speeches  and  articles 
for  my  then  neighbor,  Mrs.  John 
Mitchell”  and  that  the  speeches  were 
“mostly  for  nonpolitical  groups.”  His 
statement  was  in  a  “clarification”  notice 
sent  by  the  syndicate  and  followed  a  Feb¬ 
ruary  22  notice  distributed  after  exchange 
of  letters  between  Rystrom  and  Sidney 
Goldberg,  executive  editor  of  NANA. 

With  one  exception,  when  the  NCEW 
took  a  stand  on  a  United  Nations  corre¬ 
spondent  some  20  years  ago,  this  is  the 
first  public  statement  made  by  the  organi¬ 
zation,  which  has  had  a  policy  against 
issuing  statements  and  taking  positions  on 
public  issues. 

“But  times  change.”  Rystrom  told  Edi¬ 
tor  &  Publisher.  “I  think  it  still  is  not 
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proper  for  NCEW  to  comment  on  general 
public  issues.  To  a  growing  extent,  howev¬ 
er,  the  press  itself  is  becoming  a  public 
issue.  Where  the  press  becomes  an  issue, 
and  especially  where  policing  the  press 
becomes  an  issue,  I  think  NCEW  has  an 
opportunity  and  a  responsibility  to  speak 
out.  If  we  don’t  want  government,  or  oth¬ 
er  outside,  regulation,  we  need  to  do  some 
self-regulating.” 

NCEW  concern  with  the  charge  dates 
back  to  an  article  by  Lauren  Soth,  editori¬ 
al  page  editor  of  the  Des  Moines  Register, 
in  his  paper  and  subsequently  reprinted  in 
The  Masthead  published  by  NCEW,  win¬ 
ter  issue.  Rystrom  wrote  Goldberg  in  De¬ 
cember  stating  that  he  was  considering 
asking  his  professional  standards  commit¬ 
tee  to  study  policies  of  syndicates  for 
informing  clients  of  such  matters  as  the 
Lasky  fee  and  such  issues  as  syndicate 
responsibility  to  circulate  among  clients 
responses  from  persons  who  think  a 
columnist  has  misquoted  or  misrep¬ 
resented  them.  He  asked  for  a  description 
of  N ana’s  general  policies  in  the  area  of 
protecting  credibility  of  syndicated  colum¬ 
nists  through  keeping  editors  informed. 

Goldberg  replied  January  3  to  Rys- 
trom’s  letter  stating;  “We  at  NANA 
did  not  know  of  any  payment  by  CRP  to 
Lasky  until  we  read  about  it  in  the  New 
York  Times  and  the  New  York  Post  ...  It 
was  also  carried  on  the  television  net¬ 
works.  .  , 

“Victor  makes  his  living  as  a  free-lance 
writer.  One  of  the  things  he  does  is  con¬ 
tribute  to  NANA.  He  also  writes  books 
and  speeches,  as  do  other  newsmen, 
columnists,  and  free-lancers.”  .  . 

On  February  12,  Rystrom  wrote  to 
Goldberg  stating  in  part; 

“I  can  understand  how  you  may  not 
have  known  of  the  payment  to  Lasky  at 
the  time  it  occurred.  But  it  seems  to  me 
that  you  have  a  responsibility,  even  at 
this  late  date,  to  tell  subscribers  to  the 
Lasky  column  that  the  payment  was 
made.  .  .” 

On  February  22,  NANA  sent  a  notice  to 
papers  receiving  its  News  Service  and  the 
column  which  noted  that  Lasky  told 
NANA  that  the  payment  was  for  writing 
speeches  and  articles  for  Republicans  and 
that  news  of  the  payment  was  originally 
carried  by  national  media. 

A  March  1  “clarification”  sent  by 
NANA  at  the  request  of  Lasky  noted,  in 
part;  “The  statement  claimed  that  I  was 
paid  by  the  committee  to  write  ‘speeches 
and  articles  for  Republicans.’  What  I  actu¬ 
ally  was  paid  for  was  to  write  speeches 
and  articles  for  my  then  neighbor,  Mrs. 
John  N.  Mitchell.  The  material  I  prepared 
for  Mrs.  Mitchell  was  nonpolitical.  The 
articles  had  to  do  with  such  things  as 
women’s  rights,  of  which  Mrs.  Mitchell 
was  an  ardent  advocate  ...  My  arrange¬ 
ment  lasted  for  several  months,  ending 
when  Mrs.  Mitchell  left  the  political 
scene.  I  had  no  further  connection  with 
the  Committee  to  Re-Elect  the  President.” 

Lasky  began  writing  his  weekly  column 
“Say  It  Straight”  for  NANA  in  1962. 

1974 


nvf 

GONUftVATIVf 

COLVAMISTS 

WHO  Give 

MADCIIS 

THi  RIGHT 

AMGUS  ON 

NATIONAL 

AND 

WORLD 

NfWS 


John  D.  LOFTON  Jr. 


He’s  merciless  in 
exposing  the  “rad- 
libs''  with  their 
ideological  pants 
do\wn. 

-ir 

^  ^  1  tl 

Frank  VAN  DER  LINDEN 
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Nixon  and  press 

{Continued  from  page  10) 


ter,  to  throw  more  coverage  on  the  Dem¬ 
ocratic  Party  and,  in  effect,  take  the  spot¬ 
light  off  the  Republicans. 

One  method  they  talked  about  was  plant¬ 
ing  a  story  about  Patrick  Gray,  former 
acting  director  of  the  Federal  Bureau  of 
Investigation,  who  supposedly  could  not 
get  a  fair  hearing  for  his  FBI  nomination 
because  of  Watergate. 

Said  Nixon  then,  “Rather  than  going  to 
a  hearing,  do  ‘Meet  the  Press,’  and  that 
will  force  the  hearing  to  call  him.  That  is 
quite  the  way  to  do  it.  Have  him  give  an 
interview  to  II.  S.  New.'<,  ‘Wires  in  the 
Sky’  or  something.  A  respected  reporter — 
why  not  give  it  to  Molenhoff?”  (Bureau 
Chief  Clark  Molenhoff  of  the  Des  Moinen 
(Iowa)  Register.) 

Dean  replied,  “Well  that  is  interesting. 
Molenhoff  may  not  do  anything.” 

Nixon  answered:  “No,  and  we  are  in  a 
position  with  Molenhoff  that  he  has  been 
fighting  us  some.  Maybe  Molenhoff  would 
be  a  pretty  good  prospect  for  this  thing. 
It  is  the  kind  of  a  story  he  loves,  but  he 
digs  on  something.  You  couldn’t  call  him, 
however  .  .  .  The  (characterization  de¬ 
leted)  loves  to  talk  too  much,  although 
he  is  a  hell  of  a  guy.” 

Then  Dean  asked,  “Can  I  call  Clark  and 
say,  ‘listen  Clark,  a  guy  has  brought  me  a 
piece  of  dynamite  that  I  don’t  even  want 
in  the  White  House.” 

“He  will  write  that,  won’t  he,”  Pres¬ 
ident  asked. 

“Yeah,  because  that  doesn’t  look  like  a 
.set-up  deal.  Well  Clark  Molenhoff  is  the 
first  guy  to  uncover  a  shield  of  anything, 
and  he  will  say  now  way — ”  Dean  ex¬ 
plained. 

During  the  last  part  of  that  conversa¬ 
tion,  the  President  and  Dean  returned  to 
the  subject  of  planting  a  story.  .\t  the 
prospect  of  leaking  information  which 
may  broaden  the  controversy  and  alleviate 
pressure  building  up.  President  Nixon 
said,  “To  give  it  to  a  newsman,  it  would 
be  a  hell  of  a  break  for  a  newspaper,  a 
hell  of  a  story!  The  Star  (Washington, 
D.C.)  just  ran  a  whole  story  on  a  real 
bomb  on  the  FBI.  Then  the  Committee 
member,  the  man  you  would  use,  for  ex¬ 
ample  in  this  case,  would  be  to  call  Gur¬ 
ney,  and  to  say,  “Look!  We  are  on  to 
something  very  hot  here.  I  can’t  tell  you 
any  more.  Go  after  it,  you’ll  get  your 
other  end  this  fall.’  Then  he  goes.  It 
seems  to  me  that’s  a  very  effective  way  to 
get  it  out.” 

Perhaps  the  most  revealing  transcript  of 
all  concerning  White  House  press  relations 
was  the  one  recording  the  meetings  of 
April  16,  197.3.  In  it,  the  Administration 
revealed  that  the  White  House  had  tapped 
the  telephones  of  journalists  from  the  be¬ 
ginning  of  the  first  Nixon  Administration. 

President  Nixon  had  taken  responsibility 
for  previously  revealed  wiretaps  involving 
four  newsmen  and  13  government  officials 
between  May  1969  and  February  1971 
which  he  then  deemed  necessary  for  na¬ 
tional  security  interests. 


But  in  an  April  16  meeting,  the  Chief 
Executive  revealed  more.  Meeting  with 
John  D.  Erlichman  and  Haldeman,  he  said, 
“I  want  to  nail  down  what  Dean  said  about 
other  bugs  on  the  White  House  and  so 
forth  and  so  on.  I  assume  that  is  the 
Plumbers  operation.” 

Erlichman  answered,  “No,  no  .  .  .  what 
he  is  referring  to  is  the  FBI’s  bugs  on 
the  journalists  in  the  first  year  .  .  .  these 
were  almost  all  FBI  bugs  .  .  .  the  whole 
operation  began  because  you  were  afraid 
there  were  leaks  at  the  NSC  (National 
Security  Council)  and  you  were  trying  to 
find  them.” 

Press  evaluation 

In  other  tape  transcripts.  President 
Nixon  and  his  associates  talked  about 
press  performance.  Dean  at  one  point 
called  a  story  by  the  NBC  Washington 
Bureau,  “.  .  .  just  a  travesty  as  far  as 
we’re  talking  about  shabby  journalism, 
they  took  the  worst  edited  clips  out  of 
context.  .  .” 

President  Nixon  in  one  segment 
recounted  how  leaks  of  information  to  the 
press  often  succeeded  in  accomplishing 
political  goals.  He  cited  one  leak  by  Ches¬ 
ter  Bowles  under  the  Kennedy  Adminis¬ 
tration  which  destroyed  the  Bay  of  Pigs 
intervention. 

He  also  talked  about  the  suppression  of 
the  press  and  possible  libel  suits  threat¬ 
ened  by  Charles  Colson.  Said  President 
Nixon  on  February  28,  “Well,  one  hell  of 
a  lot  of  people  don’t  give  one  damn  about 
this  issue  of  the  suppression  of  the  press, 
etc.  We  know  that  we  aren’t  trying  to  do 
it.  They  all  squeal  about  it.  It  is  amusing 
to  me  when  they  say — I  watched  the  net¬ 
works  and  I  thought  they  were  re¬ 
strained.  What  (expletive  omitted)  do  they 
want  them  to  do — go  through  the  1968 
syndrome  w’hen  they  were  8  to  1  against 


us.  They  are  only  three  to  one  this  time. 
It  is  really  sickening  though  to  see  these 
guys.  These  guys  have  always  figured  we 
have  the  press  on  our  side.  You  know  we 
receive  a  modest  amount  of  support — no 
more.  Colson  sure  making  them  move  it 
around,  saying  we  don’t  like  this  or  that 
and  (rest  inaudible).” 

In  the  same  conversation.  Dean  com¬ 
mented  on  the  threat  of  a  libel  suit,  “.  .  . 
You  know  Colson’s  threat  of  a  law  suit 
which  was  printed  in  Evans  and  Novak 
had  a  very  sobering  effect  on  several  of 
the  national  magazines.  They  are  now 
checking  before  printing  a  lot  of  this 
Watergate  junk  they  print.  They  check 
the  press  office  trying  to  get  a  confirma¬ 
tion  or  denial,  or  call  the  individuals  in¬ 
volved.  And  they  have  said  they  are  doing 
it  because  they  are  afraid  (of)  a  libel  suit 
on  them.  So  it  did  have  a  sobering  effect. 
We  will  keep  them  honest  if  we  can  re¬ 
mind  them  that  they  can’t  print  anything 
and  get  away  with  it.” 

In  other  segments  of  the  released  tran¬ 
scripts,  the  Administrative  officials  dis¬ 
cussed  stories  of  the  New  York  Times  and 
Washington  Post,  frequently.  Some  com¬ 
mented  on  their  feelings  about  Carl  Bern¬ 
stein  and  Robert  Woodward,  the  Post 
reporters  who  uncovered  the  Watergate 
scandal. 

Other  journalists  who  have  been  men¬ 
tioned  in  the  Watergate  tapes,  either  as 
“friendly”  reporters  or  enemies  of  the  Ad¬ 
ministration,  were  Marquis  W.  Childs,  syn¬ 
dicated  columnist;  Hank  Greenspun,  pub¬ 
lisher  of  the  Las  Vegas  (Nev.)  Sun;  James 
M.  Kilpatrick,  syndicated  columnist;  Mary 
McGrory,  columnist  for  the  Washington 
(D.,C.)  Star-News;  Dan  Rather,  CBS 
White  House  correspondent;  Tad  Szulc, 
former  New  York  Times  reporter;  Mike 
Wallace,  CBS  correspondent,  and  Richard 
Wilson,  syndicated  columnist. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


tion  with  bie  immediate  potential.  Con¬ 
sider  equity,  all  equity  or  loan  as 
method  of  obtaining  working  capital. 
Please  state  credentials.  Box  566,  Edi¬ 
tor  &  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88.  Norton,  Knns.  67654. 


NEWSPAPER  BROKERS 


ROBERT  N.  BOLITHO 
Newspaper  sales,  appraisals,  consulting. 
Krehbiel  -  Bolitho  Newspaper  Service, 
P.O.  Box  7133,  Shawnee  Mission,  Knns. 
66207.  Office  (913)  236-5280;  Res:  (913) 
381-6815. 


FEATURES  AVAILABLE 

BUSINESS/FINANCE  | 

HANDWRITING  ANALYSIS 

"HOW  TO  BE  MORE  SUCCESSFUL!” 
Popular  column  by  Dr.  Whitt  Schultz, 
noted  career  counselor,  writer,  lecturer, 
successful  businessman.  FREE  SAM¬ 
PLES.  HOWCO.  Kenilworth,  III.  60043. 

YOUR  HANDWRITING— Unique,  prov¬ 
en  letter  grabber,  avidly  read.  Chatty, 
Iiersonaliz^  daily  column  has  high 
reader  interest,  because  it  talks  ABOUT 
the  reader.  Proven  draw  gets  two  let¬ 
ters  weekly  per  IM  circulation.  We 
handle  personalized  replies.  For  sam¬ 
ples.  write  COMPASS.  7933  New  Jer¬ 
sey  Ave.,  Hammond,  Ind.  46320. 

CARTOONS 

OFFSETT  PAPERS:  Funny  Outdoor  car- 

toon,  in  8  states  and  Canada.  FREE 
SAMPLES.  SIERRA  FEIATURES,  P.O'. 
Box  740,  Grass  Valley,  Calif.  95945. 

HUMOR 

COMMENTARY  on  current  topics  in 

COINS 

song-parody  form.  Samples.  Parodix 
Syndicate,  Box  2240,  Chicago,  HI.  60690. 

REALM  O’F  THE  COIN — A  coin  col¬ 
umn  of  proven  reader  appeal  in  major 
newspapers.  Written  by  a  Washington 
based  coin  columnist  reporting  the 
NEWS  of  hobby  not  the  history.  Con¬ 
tact  Dan  Cryor,  11700  Ambleside  Dr., 
Potomac.  Md.,  20854. 

GLORIA  PITZER’S  weekly  column  for 
the  entire  family.  Warmth,  wit,  wis¬ 
dom.  Telling  it  like  it  is  and  how  it 
could  be.  7th  year  of  syndication  Bro¬ 
chure  from:  HAPPY  NEWSPAPER 
FEATURES  — A  Igonac,  Mich.  48001. 
(313)  794-7808. 

COMPUTERS 

MONEY  SAVING  IDEAS 

COMPUTERS — How  computers  are  af¬ 
fecting  the  lives  of  your  readers— in 
business,  schools,  their  daily  lives. 
Twice  a  month  by  the  editors  of 
Computerworld.  For  samples  write 
Computerworld  News  Service,  161  Com¬ 
mercial  St.,  Weymouth,  Mass.  02188. 

EACH  WEEK,  ’’MONEYSAVERS’' 
describes  five  good  ideas — 100  words 
each — to  save  readers  money  on  living 
costs,  help  them  buy  wisely,  and  find 
new  and  different  uses  for  everyday 
items  they’d  otherwise  throw  out.  Use 
"MONE’YSAVERS”  as  a  daily  or  week- 
ly  feature.  Samples?  Of  course!  Crea¬ 
tive  Communications,  43  Picturesque 

ENVIRONMENT 

Dr.,  Rochester,  N.Y.  14616. 

N-VIRONMENT  reminds  your  readers 
the  environment  is  important.  News. 

WEEKLY  FEATURES 

opinions,  service  items.  Weekly,  750 
words.  Samples:  Norm  Davis,  4915 
Chevy  Chase  Blvd.,  Chevy  Chase,  Md. 
20015, 

EDITORIAL  CARTOONS  and  com¬ 
ment,  church  directory  illustrations, 
horoscope,  movie  reviews,  crossword 
puzzle,  humorous  cartoons,  other  qual¬ 
ity  features  for  the  weekly  editor  (off 
set  only).  Prices  for  all  (11)  features 
start  at  $6,60.  baaed  upon  circulation. 

P.O.  Box  995,  Newnan,  Ga.  $0263. 

Ph.:  (404)  26S.6l6fi 

MARK-MORGAN  SYNDICATED 
FEATURES 

GARDENING 

PHOTO-POWERED.  600  WORDS 
WEEKLY.  Reader  impact  guaranteed ! 
Walter  Masson,  Box  66.  Needham, 
Mass.  02192. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKEiTs 

CANADIAN  WEEKLY 

West  Coast  controlled  tab  weekly.  5 
years  old,  will  gross  $250,000  in  1974. 
Breakeven  about  $200.  Goo<l  flyer 
business.  This  is  a  unique  market  situa- 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICES,  MANAGEMENT 
6464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

ANNOUNCEMENTS 
NEWSPAPER  BROKERS 

CONFIDEa4TIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20004 
(202)  NAtional  8-1133 


JOSEPH  A.  SNYDER  BROKER 
Western,  Mid-Western  Newspapers 
2234  E.  Itomneya,  Anaheim,  Cal.  92806 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


EASTERN  MONTANA  county  exclusive 
weekly.  Clean,  high  profit.  836,750 
gross,  offset,  terms.  John  N.  Jepson, 
Broker,  (406)  266-4223,  Townsend, 

Mont.  59644. 


IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  ’This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day¬ 
time;  (813)  733-8053  nights;  or  write 
Box  3364  Clearwater  Beach.  Florida 
33515.  No  obligation,  of  course. 

Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 

CLARENCE  W.  TABB  &  ASSO., 
6614  Rutgers  Street 
Houston,  ’Texas  77005 
Ph  (713)  664-9414 


SALE 

of  the 

PORTERVILLE  (Calif.) 
RECORDER  (E) 

to 

FREEDOM 

NEWSPAPERS 

was  negotiated  by 

The  Paine  Organization 

NEWSPAPER  BROKERS 

VERNON  V.  PAINE 

305  Taylor  Drive 
Claremont,  Calif.  91711 
Phone  (714)  624-8735 

— Associate — 

ABBOn  E.  PAINE 

3578  Laurel  Court 
San  Bernardino,  Calif.  92404 
(714)  886-4319 

^IsEWSPAPERSyOtTsAl^ 


COUNTY  SEAT  weekly  with  great 
potential,  no  real  competition,  w-ell- 
equipperl,  within  3  hours  of  Chicago. 
J50M  with  terms  to_  right  parties.  Great 
for  ambitious  individual  or  couple.  Ex¬ 
cellent  town  and  area.  For  information 
write  or  call  W.  W.  Spurgeon.  550 
Merchants  Bank  Building.  Muncie,  Ind., 
47305.  (317)  289-9966.  Tell  financial/ 

I  professional  qualifications  first  letter. 

I  $9. .500  CASH  DOWN  WILL  BUY 
!  Gno<I  Kansas  weekly  in  $28,000  gross 
I  class,  including  building.  10-year  pay¬ 
out. 

SUBURBAN  WEEKLY  GROUP  IN 
$2,500,000  gross  class,  profitable.  State 
cash  available  in  first  letter,  Marion 
R.  Krehbiel,  Box  88.  Norton,  Kans. 
67654  (Krehbiel-Bolitho). 


TWO  SOUTHWESTERN  suburban  off¬ 
set  weeklies,  each  has  large  shopping 
mall.  One  serves  suburban  city  of  over 
50,000.  $40,000  down  but  buyer  should 
have  funds  to  convert  to  full  coverage 
from  paid  circulation.  Great  opportun- 
,  ity  for  top  suburban  publisher.  J.  A. 

!  Snyder,  Newspaper  Broker,  2234  E. 

I  Romneya  Dr.,  Anaheim,  Calif.  92806. 

EXCLUSIVE  COUNTY  DAILY  and 
weekly,  Zone  8.  circulation  36.30.  gross 
!  $216M.  price  $225M.  29%  down.  Build- 
I  ing  $50M.  Dean  Sellers,  Broker,  808  N. 

I  Miller,  Mesa,  Aris.  85203. 

Rocky  Mountain  Newspapers 
BILL  KING  ASSOCIATES 
i  2025  Foothills  Rd..  Golden,  Colo.  80401 
(303)  279-6345 

!  NORTHWEST  specialty  paper,  one 
j  man  20-hour  week.  24-36M  year,  com¬ 
mercial  property  available.  P.O.  Box 
524,  Eugene,  Oreg.  97401. 


SOUTHERN  CALIFORNIA  weekly, 
serving  rapidly  growing  area  of  23,000, 
only  $10,000  down,  but  buyer  shoubi 
;  have  funds  for  very  rapid  growth.  J.  A. 

I  Snyder,  Newspaper  Broker.  2234  E. 

;  Romneya  Dr.,  Anaheim,  Calif.  92806. 

;  TWIN  COMMUNITY  weekly  in  central 
Jersey.  $120M  gross  category,  profit¬ 
able.  priced  near  gross  with  29%  down, 
i  Building  available.  Box  686,  Editor  & 

I  Publisher. 

,  SUBURBAN  GROUP  of  weeklies,  long 
established,  own  offset  shop.  Grossing 
.  over  $125,000,  Area  2,  profitable.  Box 
699,  &litor  &  Publisher. 


MOUNTAIN  STA’TE  weekly.  $20,000 
down,  offset,  isolated  but  near  term 
growth  appears  very  substantial,  owner 
ill,  hurry.  J.  A.  Snyder.  Newspaper 
Broker,  2234  E.  Romneya  Dr.,  Anaheim. 
Calif.  92806. 


NEWSPAPERS  WANTED 


WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidentiai. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  400.  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 

If  you  want  TOP  DOLLAR  for  your 
newspaper,  contact  The  Newsmedia 
Company,  newspaper  management  con¬ 
sultant  and  me<lia  brokers.  James  E. 

,  Hickey,  Jr.,  P.O.  Box  I2I95,  North- 
I  side  Station.  Atlanta.  Ga.  30305. 

i  NATIONAL  COMPANY  seeks  to  buy 
j  weeklies,  dailies,  publie.ations.  Small  or 
large.  All  considererl  in  strictest  confi¬ 
dence.  Box  672.  Editor  &  Publisher. 

WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKUES 
Newspaper  Service  Company.  Inc. 
P.O.  Dr.  1242S,  Panama  City.  Fla. 

SELLING  MY  INTEREST  in  present 
papers,  seeking  weekly  grossing  about 
$65,000,  profitable.  Area  1.2, 3, 4.  Box 
700,  Editor  £  Publisher. 


MACHINERY  &  SUPPLIES 
I  '^^'cOMPLETEyLAI^^ 

FOR  SALE:  WEB  GRAPHICS  INC., 
operating  shop,  complete  printini;  plant. 
2-year*oj(l  building,  13,000  sq.  ft.,  in¬ 
cludes  real  estate  and  almost  brand  new 
Web  Press,  Cottrell,  model  VT02B,  dis¬ 
count  sale  price  unbelievable,  brochure 
or  call  (216)  758-4525.  6940  Market  St., 
Youngstown,  Ohio  44512.  David  £. 
Bartholomy,  Realtor. 
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CLASSIFIED 

ADVERTISING  RATES 

POSITIONS  WANTED 
(Payable  with  order! 

4- wccks . $1.15  per  line,  per  issue 

5- weeks . $1.25  per  line,  per  issue 

2-weeks . $1.35  per  line,  per  issue 

1-week  . $1.45  per  line. 

Count  5  average  words  per  line 
or  35  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  In  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra 


Do  not  send  irreplaceable  clippings, 
etc.  in  response  to  ‘help  wanted' 
advertisements  until  direct  request  is 
made  for  them.  E&P  cannot  be  re¬ 
sponsible  for  their  return. 


OTHER  CLASSIFICATIONS 

Ihemlttanc*  should  accompany  class* 
Ihtd  copy  wbon  submitted  unless 
credit  has  been  established.l 

4-weeks . $1.70  per  line,  per  issue 

3-weeks . $1.80  per  line,  per  issue 

2-weeks . $1.90  per  line,  per  issue 

1-week  . $2.00  per  line. 

Count  5  average  words  per  line 
or  35  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or 
other  decorations,  changes  your  classified 
ad  to  display.  The  rate  for  display-classi¬ 
fied  Is  $3.60  per  agate  line — ^$50.40  per 
column  Inch  minimum  space. 

ClattMad  Contracf  Ratos  AvailaMa 
On  Roqnost 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  which  are  mailed  each  day 
as  they  are  received,  are  valid  for  1-year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022 
I  (212)  752-7050 


COMPOSIISG  nOOM 


COMPUGRAPHIC  2961.  $4000.  with  4 
font  strips,  processor.  2  Fairchild  TTS 
units  $.S00  each.  San  Diesto  Independent,  • 
348  W.  Market.  San  Diego,  Calif. 
92101.  (714)  232-3841. 

FOR  SALE :  Friden  Justowriters.  re¬ 
corder  (9  Pt.  newstext)  and  repro¬ 
ducer  (11  pt.  newstext):  $500  each. 
Excellent  working  condition.  Call  (716) 
285-9415. 


LINOFILM  EQUIPMENT 

COL  28’8  I 

2  PHOTO  UNITS,  high  speesl  and  , 
function  analyzer,  4  years  old  .  .  .  each 
$7000,  grids  include.  Available  May 
1974.  Freedom  Newspapers  Inc.,  625  N. 
Grtuid,  Santa  Ana,  Calif.  92701. 

JUSTOWRITERS  —  COMPUGRAPHIC 
All  models.  Service  provided  by  manu¬ 
facturer.  FHN  Business  Products, 
Church  Rd.  Mt.  Laurel,  N.  J.  08067. 
(609)  235-7614. 

LINOFILM  EQUIPMENT 
2  Photo  units  with  function  analyzers 
serial  Nos.  282  and  362. 

2  Computer  tape  readers,  serial  Nos. 
156  and  183. 

82  grids,  plus  complete  spare  parts. 

All  in  excellent  working  condition. 

For  complete  list  contact:  Warren 
Welch  or  Alfred  Giguere.  Capital  News- 
pa|>ers.  645  All>any  Shaker  Rd..  Albany, 
N.Y.  12-201. 


COMPUGRAPHIC  PHOTO  UNIT.  CG 
4961.  with  wire  tai>e  conversion; 
years  old;  Serial  No.  00470-367:  exceU 
lent  condition.  Spare  parts  kit,  spare 
reader.  5  fonts  tyi>e.  extra  width  plugs 
.and  film  cassette.  Will  sell  as  package 
for  $4,9.50.  Available  immediately.  (Con¬ 
tact  M.  C.  Adams,  Kingsport  CTenn.) 
Times-News.  Tel:  (615)  246-8121. 


NEWSPRINT 


ROLLS  ALL  SIZES— BEMRENS  Pulp 
&  Pai>er  Corp.,  1896  Westwood  Bird., 
Los  Angeles,  Cal.  90025.  (213)  474-6625. 


PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  taiies  at  our  j 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  ((uality.  ’  I 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PRESSES  &  MACHINERY 


MISCELLANEOUS 


STEPPER  COLLATING  MACHINE.  3 
stations — will  collate,  tie  and  bundle 
large  prorluct.  Practically  new  condi¬ 
tion,  sell  for  less  than  half  price,  $4500. 
Also  IBM  Selectric  composing  unit,  in¬ 
cludes  Selectric  typewriter,  tai>e  reader, 
computer  consol.  Under  IBM  mainte¬ 
nance.  real  buy  for  $4000,  original  cost 
$13,000.  Vandercook  page  proof  press, 
3  bed  rollers,  $350.  Mercury  saw.  $100. 
Paper  bailer,  $150.  Enterprise,  Bastrop, 
La. 


A  SMALL  WEB  OFFSET  PUBLISHER 
is  ceasing  publication  in  Maine.  The 
business  has  been  sold  and  it  is  desirerl 
to  liquidate  the  equipment.  A  partial 
listing  follows: 

One  three-unit  Cottrell  Vanguard  V-15 
weh  offset  press,  rewind  device  and  a 
complete  supply  of  parts  and  press  sup¬ 
plies.  The  press  has  been  factory  main¬ 
tained  since  new  and  has  had  very  little 
running  time.  (A  newsprint  contract 
for  1.50  tons  per  year  may  at  the  dis¬ 
cretion  of  the  owners  and  the  pai>er 
company  be  assigned  with  the  press). 
A  complete  cold-type  composing  room, 
light  tables,  Varityper,  Friden  Typro. 
recorder,  recorder,  reproducer,  IBM 
composer,  fonts  etc.,  also  sufficient  hot- 
type  equipment  to  compose  and  set 
news,  including  No.  6607  Intertype,  mat 
roller,  casting  box,  stones,  type  metal, 
proof  presses,  saws,  trimmers,  planers 
etc.;  ATE’  Chief  15,  platen  press — 
Chandler  12x18  with  Miller  auto  fee<l. 
Baum  Quintuplet  folder,  complete  mail 
room  equipment,  Addressograph  1700, 
600,  1900  strip  printer,  Graphoty|)e, 

Saxmyer  bundler  SR  1-A,  trays,  cabi¬ 
nets,  wing  mailers,  etc.  ;  dark  room 
with  Brown  sinks  and  washers,  Gaevert 
CP-15,  film  trimmer.  Robinson  480 
camera,  auto-timer  and  quartz  lamps, 
enlarger  etc. 

In  short  all  the  equipment  one  might 
need  to  make  a  complete  conversion 
with  nothing  left  to  buy  except  as  one's 
vanity  re<iuired.  Also,  all  the  office 
equipment,  typewriters,  adders,  furni¬ 
ture,  files,  excellent  safe,  etc.  to  handle 
such  an  operation.  The  owners  solicit 
offers  on  the  shop  as  a  lot  and  the 
e<iuipment  individually  although  prefer¬ 
ence  will  be  given  to  a  lot  sale.  All 
sales  final.  Further  details  may  be  ob¬ 
tained  from  Thomas  Fahey,  Jr..  (207) 
77-2-7911  or  Alan  G.  Lewis.  (413)  477- 
6009. 


PRESSES  &  MACHINERY 


COLOR  DECK  and  BALLOON  FORM- 
ERS  for  1936  Roller  Bearing  Newspa¬ 
per  Press.  4  plate  wide  with  22-%" 
cutoff. 

UNIVERSAL  PRINTING  EQUIPMENT 
CO..  INC. 

Lyndhurst,  New  Jersey 
(201)  438-3744 


GOSS  SIGNATURE  OFFSET  PRESS 
Manufactured  1967 

23  9/16"  cutoff  —  36"  web 
4  units  —  4  position  rollstand 

2  half  and  quarter  folders  with  air  formers;  one  has 
double  parallel 

5  WPE  dryer — 2  thermostatically  controlled  chill  rolls 
— New  Goss  PIV  infeed  drive — 4  new  Baldwin  ink 
agitators 

New  Hurletron  Versatrol — Automatic  electronic  color 
register  and  cutoff  controls 

TENAKILL  ASSOCIATES,  INC. 

Successors  to  Ben  Schulman  Associates 

P.  O.  Box  2284 

208  Huyler  Street,  South  Hackensack,  N.J.  07606 

Phone:  (201)  487-7717  Telex:  134-513  TENSHUL  HAK 


PRESSES  &  MACHINERY 


WE  HAVE  CHANGED  to  offset  and 
have  plant  full  of  newspaper  hot  type 
equipment.  We  need  the  space.  Contact 
Courier  News  CVvrp.,  P.O.  Box  K,  Plant 
City,  Fla.  33566.  Ph :  (813)  752-3113. 

CAPCO  REWINDER — Will  accommo¬ 
date  up  to  68"  wide  rolls,  excellent 
condition,  $5000.  O.N.E.,  P.O.  Box  362, 
Tucker.  Ga.  30084.  (404)  939-4831. 

GOSS  URBANITE,  5  units,  excel¬ 
lent  condition, 

GOSS  4  unit  Suburban. 

GOSS  SUBURBAN  6  units  with 
folders. 

GO.SS  UNIVERSAL  FOLDER. 
COTTRELL  4  or  5  unit  V-U, 
excellent  condition. 

COTTRELL  VANGUARD.  22'/^  x 
31.  2  unit. 

COTTRELL  6  unit  V-15A.  new 
1969. 

COTTRELL  V-702-B 
FAIRCHILD  NinVSKING.  2  unit 
and  folder, 

HOE  ALLER  units. 

IPEC.  Inc. 

401  N.  Leavitt  Street, 

Chicago,  Illinois  60612 
Phone:  (312)  738-1200 

ONE  HOE  PRESS  UNIT.  1956  color- 
matic.  23A  cutoff  including  reel  ten¬ 
sion  and  iiaster.  Also  single  balloon 
former  to  fit  a  press  like  this  and  a 
set  of  three  split  roll  shafts.  Call  Jack 
Kinney,  The  Muskegon  Oironicle,'  Mus¬ 
kegon,  Mich.  49443.  (616)  722-3161. 

2  CURVED  PLATE  ROUTERS,  single, 
double;  two  75hp  motors:  1  SCR  press 
drive  (G-E)  with  al>ove:  approximately 

3  years  old,  reasonable.  Pete  Rudegeair, 
Lebanon  (Pa.)  Daily  News.  17402.  Tel: 
(717)  272-5611. 


STEREOTYPE 

QUALITY  STEREOTYPE  reproduction 
demands  jmDuralumin  Base.  Jack 
Moore,  3444  Country  Club,  Medina, 
Ohio  44256. 


WANTED  TO  BUY 

PHOTON  560 — Good  condition,  prefer¬ 
ably  with  some  spares.  Send  price, 
specs,  lens  arrangement,  etc.  to  Box 
626,  EMitor  &  Publisher. 

COMPUGRAPHIC  JUSTAPE  COM- 
PUTL'R  Output  Punch. 

Contact  Inland  Newspaper  Machinery, 
105th  and  Santa  Fe  Dr.,  Lenexa,  Kans. 
66215.  Phone:  (913)  492-9050. 

NEWSPAPER  SERVICES 
'ciRCULATwfrT^ROMOn^ 


NEED  MORE  HOME 
DELIVERY? 

If  so,  consider  a  change  of  pace  fronn 
routine  promotions!  Want  fast  and 
substaining  results?  Our  organization 
can  do  it  for  you.  Thanks  to  a  care¬ 
fully  planned  and  soundly  executed 
telephone  solicitation  program.  We 
give  you  that  increase,  at  a  most  rea¬ 
sonable  cost  per  subscription.  This  is 
because  our  telephone  solicitation 
methods  are  thorough  and  skilied. 
Backevl  hy  years  of  active  experience 
in  this  specialized  field  for  both  daily 
Or  weekly  newspapers.  Call  or  write 
for  further  information. 

ROBERT  NELSON  CAMPAIGNS 
Hill  House,  226  Huntingdon  Pike. 
Huntingdon  Valley,  Penna.  19006 
(215)  947-5215 


FREELANCE  ASSIGNMENTS 


.  LOOKING  FOR  TOP  FREELANCE 

•J.  07606  HELP?  Our  subscriliers  may  list  ALL 

'ENSHUL  HAK  their  treelance  needs — NO  CHARGEI 

^  FREELANCER'S 

_  NEWSLEITER,  Dept.  31.  37  W.  57th 

St..  NYC 
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Help 

Wanted... 


_ ACADEMIC 

TEACHING  POSITIONS  in  advertising, 
ne\vs-e«litorial  and  research  at  major 
university.  Salary  and  rank  to  be  deter¬ 
mined  by  ((ualifications.  Media  and 
teaching  exiierience  and  Phi)  re<iuired. 
Send  full  resume  and  list  of  references.  ; 
Eiqual  Opportunity  Employer,  Write  j 
George  C.  Brown,  Chairman  of  Faculty 
Appointments  Committee,  School  of  ' 
Journalism,  Southern  Illinois  Univer¬ 
sity,  Carbondale,  Illinois  62901. 


NEW  YORK  CITY 

Full  time  Journalism  teacher  for 
(^rowin^  underj^raduate  program. 
Salary  from  $13,900  depending  on 
experience.  Some  night  teaching, 
introductory  courses.  Desired  back¬ 
ground:  ex|)erience  as  general  as¬ 
signment  rei>orter  and  feature 
writer  on  urban  newspaper ;  some 
magazine  publicsation.  Send  resume 
and  a  few  clips  to  Maurice  Kramer. 
Chairman,  English  Dei>artment, 
Brooklyn  College,  Brooklyn,  N.Y. 
11210. 


INSTRUCrOR  ah'  JOURNALISM,  MA 
or  beyond,  broadcast  backgroumi  pre¬ 
ferred.  Box  667,  Eklitor  &  Publisher. 


IDAHO  STATE  UNIVERSITY  nee^ls 
l>ermanent  full  time  instructor  for  new 
photojournalism  emphasis.  PhD  ])re- 
ferreil,  MA  accepte<i.  Should  have  nuMlia 
photo  experience.  $11,000  for  9-moiith 
contract.  An  &iual  Opi>ortunity  Em¬ 
ployer.  Send  resume  to  Chairman, 
Journalism  Department.  Idaho  State 
University,  Pocatello,  Idaho  83209  by 
May  30,  1974. 


UNIVERSITY  OF  NEBRASKA-LIN- 
COLN  seeks  faculty  member  for  Fall 
1974  who  can  teach  variety  of  profes¬ 
sional  writing,  e<liting  courses.  Oppor¬ 
tunity  for  specialty  development.  At 
least  MA  or  MS  an<l  solid  print  me<lia 
experience  necessary.  Minority  and 
women  applicants  encouraged.  Etpinl 
Opportunity  Employer.  Write:  Director. 
School  of  Journalism,  University  of 
Nebraska,  Lincoln.  Neb.  68008. 


ADMINISTRATIVE 


WE  NEED  a  Business  Manager/Con¬ 
troller  for  a  rapidly  growing  miMlium 
size  <laily  newspai>er  locatetl  in  North¬ 
ern  Virginia. 

The  individual  we  are  l(K)king  for 
should  be  profit  and  control  oriented 
and  have  accounting/bookkeeping  ex- 
l>erience.  Exi>erience  in  the  newspaper 
publishing  business  is  also  imi>ortant. 
This  position  would  reinirt  directly  to 
the  publisher  and  would  provide  an  ex¬ 
cellent  op|K>rtunity  for  increaseil  re- 
si>onsibilities  and  advancement  with  a 
growing  newspa|K*r  group. 

Send  re.«ume  and  car€^r  objectives, 
which  will  lie  heUl  in  confidence,  to: 
Box  590,  Editor  an<I  Publisher. 


OPPORTUNITY  FOR 
GROUP  NEWSPAPER 
EXECUTIVE 

1  have  l>een  retained  to  find  just  the 
ri.ght  |>erson  to  run  a  growing  group  of 
daily  newspai)er8.  Credentials  must  in** 
elude  full  newspai>er  operating  ex|>eri- 
ence  with  heavy  emphasis  on  advertis¬ 
ing  and  circulation  sales  and  expense 
controls.  If  you  are  a  key  staffer  with 
a  newspa|>er  group  who  feels  caught  in 
the  traffic  on  the  way  up.  or  who  now- 
feels  qualifie<l  to  take  charge  of  a  grow¬ 
ing  group  of  <lailies.  call  me.  Dr.  Barry 
Nathanson,  at  (212)  736-3063.  All  con¬ 
tacts  and  information  will  be  held  in 
complete  confidence. 


HELP  WANTED 


ADMINISTRATIVE 


MANAGEMENT 

POSITIONS 

PROGRAMMER  To  *20,000 

For  large  metro  daily  locate<l  in  Area  2. 
Experience  with  DEC  computers  de¬ 
sired.  Interupt  Driven  System  experi¬ 
ence  highly  desirable. 

PROCRAMMER  To  $17,000 

For  .lO.OOO  daily  in  Area  2.  Prefer  in¬ 
dividual  with  pro<luction  and  commer¬ 
cial  ex|>erience. 

SYSTEMS  ANALYST  To  $24,000 

For  corporate  headciuarters  located  in 
Area  2.  Serve  as  internal  EDP  consult¬ 
ant  to  all  proi>erties  w*ithin  the  group. 
Degree  require<l  and  two  years  exi>eri- 
j  ence. 

I  MANAGING  EDITOR  To  $20,000 

For  group  (»f  paid  circulation  weeklies, 

I  Area  7.  Report  to  publisher  and  super- 
;  vise  staff  of  20.  Strong  management 
I  ability  and  community  journalism  skills 
i-etiuiretl. 

MANAGING  EDITOR  To  $24,000 

For  this  40.000  daily  locatetl  in  Area 
Su))ervise  a  staff  of  35  plus  independent 
I  stringers.  Must  l)e  sensitive  to  labor  i*e- 
:  lations  and  have  ability  to  plan  and 
I  ailministrate  news  coverage.  Degree 
preferre<l. 

,  MANAGING  EDITOR  To  $18,000 

For  this  15.000  daily  located  in  Area  2. 

I  Su|)ervise  a  staff  of  15  plus  stringers. 

Must  be  aggressive,  dynamic  and  i>os- 
i  sess  ability  to  grow  with  the  pro|>erty. 

I  Degree  preferred 

MANAGING  EDITOR  To  $18,000 

For  this  30,000  daily  located  in  Area  4. 
Supervise  a  staff  of  18  plus  in<iei>end- 
ents.  This  is  a  7  <lay  a  week  o|>eration 
aiul  this  position  could  lead  to  a  pub¬ 
lishers  spot  in  one  of  their,  other 
pru|»erties. 

AD  MANAGER  To  $2n.000 

For  this  weekly  group  locate<l  in  Area 
5.  Rei>ort  to  the  president  and  sui>ervise 
a  staff  of  nine.  Ex|>erience  in  sales 
staff  training  re<iuiretl,  weekly  experi¬ 
ence  highly  desirable. 

CLASSIFIED 

AD  MANAGER  To  .$18,000 

'  For  this  100,000  daily.  Area  6.  HeiK>rt 
to  a<l  director,  should  have  strong 
I  background  in  phone  r4X>m  ofterntion. 

'  CLASSIUEI) 

Al)  MANAGER  To  *1!(,000 

For  5u,00o  daily.  Area  8.  Supervise  staff 
of  11  anti  reiK>rt  to  advertising  director. 

CIRCULATION 

DISTRICT  MANAGEliS  To  $13,000 
For  this  targe  metro  daily  ItnatCMl  in 
Area  6.  Due  to  expansion  several  dis¬ 
trict  managers  are  neetletl. 

ASSISTANT 

CIRCULATION  MANAGER  To  $20,000 
For  70,0o0  daily  in  Area  2.  Must  have 
ex|)erienee  in  an  AM  oi>eration. 

I  ASSISTANT 

I  PRO'DLXrriON  MANAGER  To  $17,000 
For  this  large  metro  daily  located  in 
Area  9.  Prefer  indivitlual  with  strong 
backgrounti  in  press  area. 

TECHNICAL  ADVISOR  To  $25.u00 
For  large  metro  tlaily  located  on  East 
I  Coast.  Must  le  familiar  with  com- 
I  puterizeti  mailroom  oiteration  anti  tiata 
processing  etiuipment. 

CONTROLLER  To  $20,000 

For  this  25,000  daily  located  in  .Area  2, 
Re|>ort  to  the  publisher  and  supervise 
a  staff  of  8.  Responsible  for  all  finan¬ 
cial  rei>orting  from  tletail  to  P&L’s. 
Degree  anti  newspai)er  exi)€rience  pre¬ 
ferred. 

.1//  /Positions  Fee  Paid 

Rol>ert  H.  Holdsworth 
GORDON  WAHLS  CO. 
Executive  Search  Consultuvta 

Post  Office  Box  30 
Media,  Pennsylvania  19063 
(21,i)  56i>-0800 


HELP  WANTED 


CIRCULATION 


URBAN  WEEKLY  seeks  field  represen¬ 
tative  with  necessary  skills  for  compre¬ 
hensive  newsstand  work.  Looking  for 
youth,  imagination  and  experience. 
Salary  plus  many  interestinir  benefits. 
Zone  1.  Box  634,  Editor  &  Publisher.  | 


CIRCULATION 
MANAGER  FOR 
SMALL  SOUTHERN  I 
CALIFORNIA  DAILY  : 

in  pleasant,  growing  high  desert  com¬ 
munity  100  miles  from  Los  Angeles. 
Excellent  offset  equipment,  published  i 
Monday  through  Friday,  Modern  new 
building  just  occuiued.  Must  have  j 
strong  sut>ervi8ory  experience  anti 
thorough  knowledge  of  circulation  work. 
Starting  salary  $1100  a  month.  Con¬ 
tact  Frank  Barnett,  Daily  Press,  Box 
AC.  Victorville.  Calif.  92392.  (714)  243- 
7744. 


CIRCULATION  DIRECTOR  — Back- , 
ground  in  home  delivery,  boy  anti  motor 
routes,  sales,  training,  hard  work.  Zone  i 
2.  Box  640,  Eklitor  &  Publisher. 


EXPERIENCED  DISTRICT  MANA-  : 
GER  who  is  aggressive  and  reatly  to 
l>ect)me  assistant  circulation  manager  ' 
on  a  7-day  AM  daily.  Our  record  growth 
has  been  terrific.  Neetl  i>erson  able  to 
co|)e  with  all  situations  that  arise  on  ; 
a  fast  moving  progressive  newspai»er.  i 
Write  furnishing  details  on  exiieriencc  , 
anti  starting  salary  to:  Richartl  G. 
Moisio,  General  Manager.  Morning  ' 
News,  P.O.  Box  911,  Florence,  S.C. 
29501. 


SUBURBAN  WEEKLY  newspaper 
chain,  80,000  circulation.  locat^  in 
Zone  2,  wants  an  ex|K;riencetl,  take- 
charge  circulation  manager  with  a 
tht>rough  knowletige  of  all  )>hases  of 
circulation  work.  Excellent  company 
l>enefits.  Sentl  detailed  resume  stating 
past  ex|>erience  anti  salary  retpiirements 
to  Box  601,  Editor  &  Publisher. 


CIRCULATION 

MANAGER 

Get  in  on  ground  floor.  New  hantl 
delivery  company  forming  in  Zone^2. 
Top  salary  plus  ex|K.*nses.  Box  679, 
Eklitor  &  Publisher. 


CITY  CIRCULATION  MANAGER 
NE.\R  THE  TOP  BUT  STALLED?  The 
Knight  Publishing  Company  is  seeking  > 
a  bright,  ambitious  indivitlual  with 
strong  supervisory  exiierience  and  a 
thorough  knowletige  of  all  ]>hases  of 
circulation  work.  We  offer  challenge,  j 
excellent  l>enefits,  salary  commensurate  , 
with  exi)erience  and  excellent  op|>or- 
tunity  for  advancement.  Send  letter  and  > 
resume  in  strict  confidence  to  Dan  | 
Shaver,  Employment  Manager,  The 
Knight  Publishing  Company,  600  South 
Tryon  Street.  Charlotte,  North  Carolina 
28202. 

An  Equal  Opi)ortunity  Employer  | 


ASSISTANT  CIRCULATION  MAN¬ 
AGER  with  outstantling  growth  poten¬ 
tial  for  metlium  size  paper  in  Zone  2. 
Marketing  research  etiucational  back¬ 
ground  necessary,  MS  preferretl.  Will 
work  with  circulation  and  a<lvertising 
in  marketing  and  itromotion.  Excellent 
opportunity  for  advancement  in  pro¬ 
gressive  group  of  newspai>ers.  Salary 
commensurate  with  ability,  excellent 
fringe  benefits.  Reply  to  Box  693, 
Eklitor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CASA  GRANDE  DISPATCH,  one  of 
the  fastest  growinif  newspapers  in  the 
I  Southwest,  is  seekintt  Classified  Man- 
I  atier.  Must  have  successful  auto  and 
i  realty  display  background,  handle  major 
;  accounts,  organize  and  train  staff,  cre¬ 
ate  and  administrate  projects  and  pr(^ 
j  motion.  Dispatch  ttoes  daily  May  15 
I  combineci  with  our  4  nearby  weeklies. 
I  Plenty  of  opportunity  for  advancement. 
I  Mail  resume  to  Don  Kramer,  Publisher, 
P.O.  Box  639,  Casa  Grande,  Ariz. 
1  85222. 


EDITOR  ac  PUBLISHER  for  May  4,  1974 


HELP  WANTED 


DISPLAY  ADVERTISING 


OPPORTUNITIES  IN  DISPLAY  AD- 
VETiTISING — Growini;  organization  has 
oiieninKS  for  advertising  salesmen  with 
proven  sales  ability.  We're  going  daily 
May  15  combined  with  our  4  nearby 
weeklies,  so  there’s  plenty  of  opportu¬ 
nity  for  advancement  in  this  rapidly 
expanding  Southwest  market.  Send  re¬ 
sume  to  Don  Kramer,  Publisher.  Casa 
Grande  Dispatch,  P.O.  Box  639,  Casa 
Grande,  Ariz.  85222. 


MAJOR  METROPOLITAN  daily  search¬ 
ing  for  two  top-notch  retail  salesmen 
(or  women)  with  a  competitive  desire 
to  sell.  Desirable  Southwest  city  with 
ideal  living  conditions.  Income  commen¬ 
surate  with  experience.  Box  648,  Editor 
&  Publisher. 


COME  SOUTH! 

Join  a  growing  group  of  w*eekly  pub¬ 
lications  as  Advertising  Manager.  Run 
your  own  paper.  Base  pay  plus  com¬ 
mission.  Send  us  your  resume  today  and 
come  on  down !  Box  640,  Editor  & 
Publisher. 


WEEKLY  needs  salesman:  aggressive: 
IK>ssible  college  grad:  some  ex}>erience. 
P.O.  Box  764,  Schenectady.  N.Y.  12301. 


ADVERTISING  MANAGEMENT 
OPPORTUNITY 

Must  be  creative,  imaginative,  have 
sound  judgment  together  with  strength 
of  character  to  command  respect  of  ex- 
Iierienced  staff  of  16.  Offset  daily  with 
excellent  growth  record  in  highly  com- 
lietitive  market  in  Area  9.  Exi>erience 
with  shopping  center  advertising  a 
must.  Box  663.  Editor  &  Publisher. 


RECE’NT  JOURNALISM  GRADUATE 
with  sales  ex|M>rience  c*nn  move  quickly 
into  top  management  with  expan<ling 
Mulwest  group  of  newspai»ers.  Call  Mr. 
Jackson  at  (312)  693-6172. 


BEAUTIFUL  AREA  on  the  salt  water, 
northern  Area  9  neeils  an  aggressive, 
promotional  mindeii  display  sales  rep¬ 
resentative  for  daily  newspni>ers  and 
relaUMl  publications.  Reply  to  Box  66S, 
Editor  &  Publisher. 

ADVERTISING 

MANAGER 

for  griiup  uf  smull  diiilies  lucutcd  in 
Ziiiic  4  near  great  metrupulitan  area. 
Ability  tu  produce.  Base  pay  and  com¬ 
mission,  plus  opiK>rtunity  for  |>ersonal 
satisfaction.  Join  this  award-winning 
team.  Send  resume  tmlay.  Box  637, 
Editor  &  Publisher, 


STRONG.  EXPE-RIENCED  sales  l>er- 
son.  Self  starting,  hard  working  man 
or  woman  who  can  control  accounts. 
Excellent  salary.  lK>nus.  Send  complete 
resume  to  The  Wyoming  Valley  Ol>- 
server,  296  Wyoming  Ave.,  Wyoming, 
Pa.  18644. 


ADVERTISING  MANAGER 
We  want  a  yterson  who  can  organize, 
train  nn<l  motivate  an  advertising  sales 
department.  Challenging  opirortunity  to 
build  ad  department.  Weekly  newspaper 
and  midweek  shopiier.  Good  salary  and 
I  l)enefits.  You’ll  like  it  hei'e  Send  com- 
I  plete  resume  to  The  Wyoming  Valley 
I  Observer,  296  Wyoming  Ave..  Wyom- 
i  ing.  Pa.  18644. 

j  AGGRESSIVE.  ENERGETIC  person 
I  with  ideas  and  desire  to  grow  with  pro- 
I  gressive  5,000  circulation  PM  daily  in 
I  small  west  central  Ohio  city.  Excellent 
opportunity  for  recent  college  graduate. 
{  Send  resume  and  salary  history  to  Box 
I  665.  Erlitor  &  Publisher. 


DUE  TO  RETIREMENT  an  advertising 
I  staff  position  is  oi)en  for  salesman  with 
considerable  layout  and  copy  experi- 
!  ence.  Salary  based  on  ex|>erience  and 
‘  nliility.  All  company  benefits.  Write  or 
:  call  Clark  Nelson,  Vineland  Journal, 
Vineland,  N.J.,  (609)  691-5000. 


EfrP  CfossHladv- 
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HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  for  mi  India- 
oriented  weekly  tabloid  publishecl  in 
New  York  City.  Must  l>e  a  well  round* 
ed  journalist,  experienced  in  all  phases 
of  newspaper  work — edit,  write,  re¬ 
write,  headlines,  reiK>rtins,  interviews, 
plus  makeup.  Send  detailed  resume  to 
Box  567,  Ekiitor  &  Publisher. 

MANAGING  EDITOR 

The  nation's  1973  Pulitzer  Prize  win¬ 
ning  weekly  newspaper  group  is  looking 
for  a  managing  ^itor  to  lead  and 
further  stimulate  a  professional  19- 
member  staff  of  editors  and  reiMrters 
in  the  development  of  its  talents. 

Must  be  strong  on  community  journal¬ 
ism  and  have  proven  management 
ability.  Ideas  and  self-starting  initia¬ 
tive  will  be  key  to  formulating  the 
news  approach  for  one  of  the  nation's 
most  honored  weeklies  and  Omaha's 
"second  voice." 

If  you  think  you  might  be  the  one  to 
inspire  these  papers  to  new  frontiers 
of  modern  journalism  and  would  like 
to  join  a  team  where  the  comjiensation 
includes  good  pay.  a  complete  fringe 
package,  including  company  paid  profit 
sharing  .  .  .  anil  the  life  style  provideil 
by  an  environmentally  sound  and  cul¬ 
turally  surprising  Midwestern  city  .  .  . 
write  or  call  Stanford  Lipsey,  Pule 
lisher.  Sun  Newspaiiers.  4300  S.  2r>th 
St..  Omaha.  Neb.  68107. 


OOPYDBSK— FLORIDA 
Major  morning  paper  has  opening  on 
desk  handling  local  and  teletype.  Lay¬ 
out/packaging  opportunities.  Box  662, 
Editor  t  Publisher, 


UP-AND-COMING  DESK  PRO  for 
New  York  financial  newspaper.  Elec¬ 
tronic  scan  editing:  layout  by  strict 
format:  coordinate  out  of  town  com¬ 
puter  and  offset  production.  Box  6.77. 
Editor  &  Publisher. 


ECLECTIC 

ENTERTAINMENT 

EDITOR 

We* re  looking  for  that  rare  i>er8on  who 
combines  a  knowledRe  of  classical  and 
iK>puIar  entertainment.  If  you  know 
that  Liechtenstein  is  the  place  the 
polka  was  about  and  Lichtenstein  is  a 
Tminter  or  that  Transylvania  is  the 
birthplace  of  Count  Dracula  and  Cyorgy 
Li^ti,  we’d  like  to  hear  from  you.  If 
you  have  headed  an  entertainment  sec¬ 
tion  or  are  the  second  seat  in  a  goo<l 
department,  write.  We  have  an  able  4- 
man  staff  looking  for  solid  direction 
and  tight  editing.  We  emphasise  live 
reviews  against  a  close  AM  deadline. 
Write  Managing  Editor,  Cincinnati 
Enquirer,  617  Vine  St..  Cincinnati, 
Ohio  45201. 

CITY  EDITOR  for  growing  southwest 
Florida  PM  offset  paper.  New  plant, 
top  equipment,  beautiful  community  di¬ 
rectly  on  the  Gulf.  Excellent  opi)or- 
tunity  for  i)erson  who  can  work  with 
and  direct  people.  Must  be  strong  on 
local  news,  good  on  layout  and  moving 
pages.  Contact  Thomas  E.  Hayer,  Ex¬ 
ecutive  Editor.  Naples  Daily  News,  Box 
1737.  Naples,  Fla.  33940. 

SPORTS  SLOT 

New  Jersey  PM  daily  needs  experienced 
sports  deskman  who  can  double  as  re¬ 
porter.  Must  have  good  understanding 
of  PM  news  approach  and  be  heavy  on 
makeup.  General  news  experience  man¬ 
datory.  Box  659,  Editor  A  Publisher. 

WE  ARE  LOOKING  for  a  mature  re- 
I>orter  with  a  flair  for  bright  writing, 
who  can  handle  breaking  news,  rewrites 
and  investigative  pieces.  We  are  an 
86,000  circulation  afternoon  daily  in 
the  state  capitol  with  Michigan  State 
University  nearby.  If  you  have  at  least 
4  years  experience  and  want  to  work 
for  a  newspaper  you  can  take  pride  in. 
send  about  10  of  your  best  clips  and  a 
resume  to:  Managing  Editor.  The  State 
Journal,  120  E.  Lenawee,  Lansing, 
Mich.  48919. 

CAP  Cla,sM,rf,— 
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HELP  WANTED 


EDITORIAL 


EDITOR  with  some  experience  for  Mid- 
Atlantic  Area  small  daily.  Write  giving 
experience  and  salary  requirements. 
Box  631,  Editor  A  Publisher. 

EDITORIAL 

CARTOONIST 

Our  Pulitzer  winner,  Bruce  Shanks,  is 
retiring,  and  we're  searching  for  an 
experienced  and  worthy  successor. 

We  want  strong  idea  content,  original¬ 
ity  of  style,  and  artistic  craftsmanship. 
We  like  cartoons  with  bite,  but  prefer 
bright  humor  to  savage  caricature. 
Since  our  cartoonist  works  as  a  mem¬ 
ber  of  our  editorial-page  team,  his  ideas 
should  be  generally  romi>atible  with  an 
editorial  policy  that  is  fair-minded  in 
temper,  mo<lerately  conservative  in 
tone,  progressive  in  aspirations. 

We'll  !«  glad  to  look  at  your  samples 
and  resume.  Write  Millard  C.  Browne, 
Editorial  Page  Editor,  Buffalo  Evening 
News,  Buffalo,  N.Y,  14240. 

An  Equal  Oi)|>ortunity  E'mployer 


MANAGING  EDITOR  for  award-win¬ 
ning  locally-orientetl  Virginia  daily  with 
17,000  circulation.  Job  requires  exper¬ 
tise  in  news  gathering  and  technical 
skills.  Must  be  capable  of  leading  a  staff 
of  17.  Excellent  i>ay  and  l>enefits.  Box 
579.  ^itor  A  Publisher. 


HIGHLY  'TRAINED,  energetic  rewrite 
men/sub-editors  for  new  national  New 
York  based  tabloid.  Apply  Phil  Bunton, 
Box  616,  E<litor  A  Publisher. 


CHIEF 

EDITORIAL  WRITER 

Broad  resimnsibility :  excellent  pay.  New 
Jersey  background  pieferre*!.  Sen<l 
resume,  samples  to  Joseph  S.  Jennings, 
Eilitor,  Daily  Journal,  Eliznlieth,  N.J. 
07'207. 

ALL-AROUND  EDITOR  needed  for 
Florida  and/or  Georgia  bi-weekly  tab¬ 
loid  business  journal.  Edit,  write,  re¬ 
write.  headlines,  reporting,  interviews, 
makeup.  Send  resume  to  Bo.x  597, 
Bklitor  A  Publisher, 

NEW  YORK  CITY  RESIDENT  needed 
to^  edit  zany  autobiography  of  ex-enter- 
tainer.  Percentage  basis:  will  consider 
part-time  or  moonlighter.  Box  690, 
Editor  A  Publisher. 

WRITER-EDITOR 

Exi)erienced  news  iierson  with  an  abil¬ 
ity  to  convert  technical  information  into 
highly  readable  form  as  writer  and  edi¬ 
tor  of  hospital  management  manuals 
that  will  l)e  the  standard  for  excel¬ 
lence  in  the  industry.  Organizational 
and  writing  skill  essential.  Knowledge 
of  hospital  field  unnecessary.  Individual 
will  work  in  home  office  of  this  NYSE 
listed  corporation  that  operates  51  hos¬ 
pitals  and  has  several  under  construc¬ 
tion.  Salary  generous.  Excellent  fringe 
benefit  program,  including  relocation 
package.  Send  full  background  and 
writing  samples  to  Personnel  Depart¬ 
ment.  HUMANA  Inc.,  P.O.  Box  1438, 
Louisville.  Ky.  40201. 

REPORTER  —  HEAVY  ON  SPORTS 
AND  PHOTOS:  WRITE  JIM  KROE- 
MER.  AUBURN  (IND.)  STAR. 

EDITOR/ WRITER  —  Book  editor  with 
strong  background  in  sewing,  crafts, 
interior  design  and  writing.  Involves 
assisting  freelancers  in  organizing  proj¬ 
ects.  coordinating  writing  and  follow¬ 
ing  through  from  idea  to  planning,  out¬ 
lining  and  ecliting  stages  of  books  proj¬ 
ects.  Located  in  Des  Moines.  Iowa. 
Send  resume  and  samples  to  Jean  Well¬ 
man.  Placement  Siiecialist,  Meredith 
Corp.,  1716  Locust  St.,  Des  Moines, 
Iowa  .703:16.  (515)  284-9212.  All  appli¬ 
cations  held  in  complete  confidence.  An 
Equal  Opimrtunity  Employer,  M/F. 

BANKING-FINANCE— Reporter,  based 
in  New  York,  for  national  financial 
daily,  to  take  initiative  in  finding  and 
ileveloping  news  stories  of  importance 
for  knowl^geable.  influential  readership. 
Excellent  career  stop  for  ambitious  eco¬ 
nomic  journalist.  Box  684,  Editor  A 
Publisher. 


HELP  WANTED 


EDITORIAL 


CHALLENGE — The  right  person  is  of¬ 
fered  top  challenge  and  solid  career 
opportunity  with  40,000  Zone  5  daily. 
Must  have  great  news  sense,  aggressive 
but  tactful  leadership  qualities.  Ability 
to  direct,  inspire  staff  and  guide  busy 
flow  of  news  copy  of  supreme  impor¬ 
tance.  Salary  open.  Excellent  fringe 
benefits.  Send  all  details  experience  and 
personal  facts  to  Box  603.  Editor  A 
Publisher. 

COPY  EDITOR 

We  want  to  add  a  person  to  our  "copy 
desk"  and  utilize  OCR,  VDT  and  selec¬ 
tive  coding.  We  can  teach  the  new 
technology  if  you  are  already  an  editor 
who  can  write  crisp  headlines,  layout 
sparkling  pages  and  rewrite  a  mediocre 
story  into  a  great  yarn.  Ikiual  Opiior- 
tunity  Employer  seeks  person  who  will 
grow  with  organization.  Mi<lwestern 
daily  under  50.000  that  rewards  quality 
work.  Box  687.  Ekiitor  A  Publisher. 

EXPERIENCED,  VERSATILE  general 
assignment  rejiorter  nee<le<l  by  35,000 
PM  daily.  Zone  5.  Rewrite,  copy  desk 
training  a  plus.  Resume,  samples  to 
Box  689,  Editor  A  Publisher. 


FREELANCE 


LONG  ESTABLISHED  business  palter 
publisher,  weeklies  and  bi-weeklies,  in 
4  varie<l  industries  needs  productive 
news  corres|K)ndents  in  various  areas  of 
U.S.  for  news  coverage,  feature  ar¬ 
ticles,  photos.  Box  560,  Eilitor  & 
Publisher. 

^'^^^^~Tressr66m 

PRESSROOM  FOREMAN  for  8-unit 
Goss  Headliner.  Medium  sized  news¬ 
paper  lo<'ated  in  Zone  9.  Must  be  A-I 
with  knowle<lge  of  union  oiieration.  Top 
pay,  excellent  fringes.  Send  resume  to 
Bo.x  675,  E<litor  A  Publisher. 

PRESSROOM  SUPERINTENDENT- 
Exi>erienced  on  Goss  Urbanite  and 
Community  presses  for  suburlwn  Den¬ 
ver  group  plant.  Two  shifts  each  press. 
Excellent  pay  and  l)enefits  for  right 
person.  An  Equal  Op|x>rtunity  Em¬ 
ployer.  Call  collect.  (30:l)  892-5551, 

Gibb  Green. 


Positions 
Wanted . . 


ACADEMIC 

ADVE'RTISING  /  BROADCASTING  in¬ 
structor  with  8  years  pro  experience 
seeks  challenge.  Call  Bob  (717)  455-5901. 

VETERAN  NEWSPAPERMAN  with  9 
years  part-time  higher  etlucation  teach¬ 
ing  experience,  including  Journalism. 
Have  BS  (Journalism),  MA  (Educa¬ 
tion).  Now  on  major  daily  Region  2. 
Will  relocate.  Bo.x  641.  E<litor  A 
Publisher, 


ADMINISTRATIVE 

PUBLISHER  of  medium  size  daily  and 
weekly  in  chain  seeks  new  challenge 
as  publisher,  general  manager  or  man¬ 
aging  editor.  Have  taken  properties  to 
record  gross,  net,  unprecedented  gains 
in  display,  classified,  circulation  ami 
editorial  excellence.  Budget  minde<l. 
history  of  achievement,  solid  references. 
Box  674,  Etiitor  A  Publisher. 


CARTOONIST 

POLITICAL  CARTOONIST  seeks  job 
with  any  size  daily.  Zones  1,  2.  Box 
6U5.  Editor  A  Publisher. 

CARTOONIST— 30  years  exiwrience  in 
gag,  advertising,  industrial  and  c<litur- 
ial  cartooning.  Desire  e<liturial  cartoon¬ 
ing  job  on  metroiiulitan  daily.  Box  592, 
Editor  A  Publisher. 


CIRCULATION 

NEED  HELP  with  your  single  ropy 
sales?  I’m  marrie^l,  a^re  33,  anil  ex¬ 
perienced  in  nil  phases  of  circulation 
work.  I  want  to  ^et  into  single  copy 
sales  with  a  pa|>er  that  is  ready  to 
grow.  Write  P.O.  Box  1245,  Marshall. 
Texas  75670. 


I 


PRODUCTION 

PRODUCrriON  manager  for  7-day 
newspaper  in  Southern  coastal  area 
with  all  educational  and  cultural  ad¬ 
vantages.  Fast  growing  area,  wonderful 
mild  climate,  all  normal  company  ben¬ 
efits.  (Tomplete  offset  plant  with  new 
equipment.  Reimrt  <lirect  to  |>uhlisher. 
Must  be  cost  conscious.  Successful  su¬ 
pervisory  exiierience  desirable.  Salary 
u|ien.  Write  to  Box  660,  Editor  A 
Publisher. 

NIGHT  COMPOSING  ROOM 
bXlREMAN 

Working  foreman  for  10-20M  Zone  2 
offset  daily.  Supervisory  experience  es¬ 
sential.  Must  be  familiar  with  photo- 
comp  and  pasteup.  Bo.x  676,  Editor  A 
Publisher. 

PRODUCTION 

MANAGER 

For  large  metropolitan  Zone  2  daily 
and  Sunday.  Requires  top  level  proiluc- 
tion  management  exposure,  preferably 
with  newspaper  indust  y.  Industrial  en¬ 
gineering  exi)erience  with  strength  in 
problem  analysis,  systems  and  methods 
necesi-iary.  24-hour  production  activity 
in  union  environment.  Send  resume  in 
confidence,  showing  salary  progress. 
Box  688,  Eklitor  4k  Publisher. 

COMPOSING  FOREMAN 
We  need  an  experienced  photocomi>osi- 
tion  sui>ervisor  with  demonstrated  ac¬ 
complishments  in  departmental  leader¬ 
ship,  organization  and  innovation.  You 
must  be  willing  to  undertake  a  rigorous 
evaluation  process.  In  return  you  can 
expect  freedom  to  manage,  opportunity 
to  advance  professionally  and  an  ex¬ 
cellent  salary  range  combined  with  com¬ 
plete  benefits.  Medium  size  plant  of 
major  newspaper  group  in  Zone  5. 
Send  complete  resume  and  career  goals, 
which  will  be  held  in  confidence,  to 
Box  695,  Eklitor  ft  Publisher. 


DISPLAY  ADVERTISING 


AD  ARTIST/SALESMAN.  36.  degieeil, 
seeks  career  upiiortunity  with  estal)- 
llshetl  publisher.  E'x|ierience<l  all  phases, 
cun  travel.  $2.70  plus.  Prefer  South.  Bo.x 
.786,  Editor  A  Publisher. 

AWARD  WINNING 
CORPORA'l'E  AD  SALESMAN 
With  one  of  the  nation's  large  chains 
seeks  |>osition  as  assistant  retail  ad 
director  with  progressive  goal  oriented 
pa|)er.  Outstanding  performance  rer'ord, 
marketing  ability,  age  27  with  5  years 
ex|)erience.  Bo.x  677,  Editor  A  Pule 
lisher. 

AD  MANAGER-SALESMAN,  goo<l  in 
selling,  servicing,  layout,  copy  and  pro¬ 
motions.  Daily  and  metroiralitan  experi¬ 
ence.  College  graduate.  Box  682,  E<litor 
A  Publisher. 


EDITORIAL 


A  WINNER:  Awards  for  sirnt  news, 
metro  Miami,  simrts  features,  metro 
New  York  City,  indicative  of  versatility. 
Experience  all  phases,  14  years.  Seek 
liermanent  spot  with  future.  Box  622, 
Editor  A  Publisher. 

EXPERIEINCEID  EDITOR  seeks  chance 
to  take  root,  grow  with  progressive 
Zone  4  metro/medium  daily.  Managing 
Editor/ news/city  desk.  Box  619,  Editor 
A  Publisher. 

LAND-USE  REPORTER  wants  north¬ 
ern  California  battlefront  slot.  Now  on 
Virginia  weekly,  ^rkeley  MA,  Viet 
vet.  (202)  363-8264. 

SPORTS  WRITER.  22.  seeks  daily 
sportswriting  si>ot.  Sports  editor  small 
daily,  copy  desk  metro  daily,  university 
sports  information  student  assistant. 
Will  graduate  with  honors  from  J- 
school  in  June.  Resume  and  clips.  Any 
Zone,  Box  563,  Elditor  A  Publisher. 


EDITOR  ac  PUBLISHER  for  May  4,  1974 


Positions  Wanted.. 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


SEASONED  PRO  seeks  editor's  slot, 
small  daily.  Want  to  raise  family  In 
less  urban  environment.  Offer  15  years 
experience,  strontr  writing,  mature 
news  judgment.  Box  458,  Editor  & 
Publisher. 

AP^  AW'ARD-WINNINd  investigative  \ 
wriiter,  34,  Pulitzer  Prize  nominee  2  \ 
times,  seeks  metro  <laily  slot,  OCR  and  ' 
law  trained.  Box  55S,  Editor  & 
Publisher. 

SPORTSWRITBR  —  Sports  editor  of 
major  college  daily.  Will  relocate  any¬ 
where,  Box  226,  Editor  &  Publisher,  i 

FLEXIBLE  strong  writer  sw*ks  report¬ 
ing  position.  2  years  exiK’rience  daily 
newspapers  with  general  assignment 
and  city  government  re|M)rting.  Honors 
Journalism  grailuate  of  Midwestern 
University  will  relocate  to  any  Zone. 
Box  623,  Editor  &  Publisher. 

ENGLISH  (iRAD,  year’s  exiK'rience 
writing,  editing,  swks  newspaper  or 
similar  job,  Zones  2,  3,  4.  Box  581, 
Editor  &  Publisher. 

AGGRESSIVE,  CREATIVE  journalist  , 
seeks  to  parlay  exi)t*rience  as  editor-in- 
chief  of  top  business  <laily  into  chal¬ 
lenging.  rewarding  publishing  or  PR 
career  in  Zone  2  or  1.  Box  652,  E<litor  : 
&  Publisher.  ' 

COPY  DESK,  rim,  slot,  wire,  news 
editor.  Top  skills,  heavy  experience 
papers  all  sizes  including  metro.  Ago 
45,  married,  non-drinker,  relocate  any¬ 
where  for  right  pai>er.  Ix)cation,  (piality  ; 
of  pni>er  more  important  than  salary. 
Have  also  l)een  a  managing  editor, 
write  prize-winning  editorials,  columns. 
Editor,  Box  209,  Berkeley,  Calif.  94701  ' 
or  call  (415)  548-0532. 

EXPERIENCED  URBAN  political/ 
feature  writer  {‘V'*  years)  seeks  gen-  ■ 
oral  assignment  job.  Open  to  other 
media  opportunities.  Prefer  Zones  1, 
2,  8,  9.  Box  615,  E<litor  &  Publisher. 

GIVE  ME  A  CHANCE  and  I  can 
write.  rei>ort  and  research  news.  Com¬ 
munications  graduate  with  strong  print 
and  broadcast  background.  Will  relo¬ 
cate  anywhere.  Box  656,  Editor  & 
Publisher. 

I  WANT  TO  BE  YOUR  REPORTER! 
Recent  J-Gra<l,  college  ia<lio  news  <li- 
rector:  newspaper  editor.  Covered  city- 
side,  poli<'e,  features,  sports.  Young 
female  willing  to  learn,  work  hard.  Lo¬ 
cation  no  i)roblem.  Box  604.  Editor  & 
Publisher. 


YOUNG.  GHTED.  BLACK  female 
seeks  change  and  a  feature  writing  or 
PR  spot.  2  years  features,  news,  re¬ 
write  and  <lesk  experience  on  major 
Zone  2  daily.  BSJ.  1972  Columbia  Uni¬ 
versity  Summer  Program.  Box  589, 
EVlitor  &  Publisher. 


EDITORIAL  I 

POSITION  SOUGHT  in  U.S.,  Latin  i 
America.  2  years  Spanish  news  agency.  • 
Captions,  feature  articles,  religious,  ! 
s|M)rts  writing  in  English.  Box  564,  1 
Eclitor  &  Publisher. 

YOLTNG  WRITER  with  minimum  ex- ! 
Iierience  but  maximum  ambition  wishes  , 
imsition  as  sports  writer.  5  months  ex-  j 
perience  in  field  includes  features  and 
c  )lumns  for  pa|K*r  with  60,000  sul)- 
scrilK'rs  and  heavy  local  emphasis.  Pre-  I 
fer  Zone  7  or  8,  but  anywhere  is  ac-  j 
ceptable.  Please  reply  to  J.  E.  Storm 
Jr.,  2445  Lyttonsville  Rd.,  Apt.  1216,  i 
Silver  Spring  Md.  20910. 

FORMER  MANAGING  EDITOR.  PM 
daily,  now  in  corporate  PR,  seeks  re¬ 
turn  to  newspaper  profession.  Strong 
organizer,  writer,  local  news/ pic  ad¬ 
vocate.  Masters  in  Journalism.  Prefer 
Zones  3,  4.  Box  654,  Editor  &  Publisher. 

MANAGING  EDITOR,  community  week¬ 
ly  group,  seeks  management-oriente<l 
position  with  respected  daily,  particu¬ 
larly  in  Zones  3,  5  or  8.  Extensive  j 
exiKM'ience  in  i^eporting.  editing,  pho-  ! 
tography,  darkroom,  page  makeup.  I 
Managed  staff  of  5.  Seek  career  posi¬ 
tion.  Two  years  with  wet*kly,  2  years  I 
with  country’s  toi)  university  <laily.  j 
Samples  available  on  reiiuest.  Box  646,  | 
Editor  &  Publisher.  I 

NEW  YORK  CITY— Reporter-photog¬ 
rapher  with  2  years  sports,  local  gov¬ 
ernment,  offset  pro<luction  in  California, 
Belgium,  starting  f'olumbia  Grad-J  j 
Scho(d  in  September,  looking  for  me<lia  j 
work  in  June  full  or  part-time,  part-  i 
time  after  Septernlier.  IIox  5S3,  Editor 
&  Publisher. 

14  YEARS  OF  JOURNALISM  SKILL, 
reporter,  copy  <lesk,  picture  desk,  pho¬ 
tographer,  now  with  metro  tlaily.  I 
want  to  put  my  professional  ability  to 
work  on  a  smaller  newspaper  or  mag¬ 
azine.  Don  Murtha,  6633  Acorn  Hill, 
Placer vi Me.  Calif.  95667. 

BEGINNING  REPORTER— BA  *72:! 
trade  magazine  experience  writing.  | 
e<liting.  Prefer  Zone  1  or  2  <laily.  Box 
633,  Editor  &  Publisher.  j 

AWARD-WINNING  SPOUTS  f.'DITOK.  ! 
13.  Skilleil  writer,  columnist,  goixl  in 

makeup,  heail  writing,  top  flight  admin-  | 
istrator.  Can  add  vigor,  enthusiasm  to  } 
your  sport  pages.  Box  572,  Editor  &  , 

PubPsher.  | 

EUROPE  I’m  going  there  to  live. 
Newsman.  14  years  experience,  skilled 
writer,  copy  desk,  picture  desk,  photog¬ 
rapher.  Presently  with  metro  <laily.  ! 
Need  work,  PR.  a<lvertising,  luiblic  in¬ 
formation,  research.  Box  6T2,  Editor  & 
Publisher, 

JOURNALIST  Lots  of  experience,  es-  ; 
I)ecially  features.  Also  MA.  Seeking  re¬ 
porting  job  in  larger  city.  Any  Zone.  ; 
Box  617,  E<litor  &  Publisher.  i 


EDITORIAL 

PLEASE  DON’T  REPLY  to  this  ad  if 
all  you  have  to  offer  is  a  job:  What  1 
want  is  a  CAREER!  I’m  37,  marrie<l, 
with  12  years  newsroom  experience. 
After  PR  stint.  I’m  seeking  growth  si»ot 
on  progressive  PM  daily.  I’ve  covered 
all  major  l)eats,  supervised.  Now  in 
Midwest  but  would  relocate.  Box  594, 
Editor  &  Publisher. 

NEED  an  editor,  reporter,  photogra¬ 
pher,  artist,  makcu])  man  in  one  pack¬ 
age?  Ixioking  for  weekly,  small  daily 
Zones  7,  8,  0.  30  years  experience, 

H.  Veerkamp,  Pinetop,  Ariz.  85935. 

MONEY  IMPORTANT.  So  are  com¬ 
petent  news  organizations.  8-year  vet- 
erjin  in  reporting.  e<liting,  freebrticing. 
wire  serVM'e  work,  age  31,  wants  to  go 
home  again.  Zone  1  or  2.  \V.  P.  Dunne. 
966  Wilson  Dr.,  New  Orleans,  La. 
70119.  (504)  4SS-1429. 

COMMUNITY-MINDED  EDITOR,  14 
years  experience,  seeks  challenge  as 
eilitor  small  daily  or  weekly,  wire  or 
city  editor.  Box  680.  Editor  &  l^ublisher. 

WORKING 

EDITOR 

Now  directing  one  of  the  country’s  most 
res|K*cte<l  medium  dailies,  with  a  reconl 
of  exceptional  growth  in  competitive 
market.  Emphasis  on  training  and  moti¬ 
vation,  developing  staff  and  pro<luct, 
winning  honors,  circulation  and  com¬ 
munity  acceptance  with  imagination 
an<l  balance<l,  iesponsi!)Ie  journalism. 
Salary  in  mid-20s.  Ripe  for  change  an<l 
challenge.  Box  678,  Editor  &  Publisher. 

TEXAS  SPORTSWRITE'R  —  Columnist 
for  300,000  metro  tiaily,  seeks  Sports 
PIditorship  or  top  beat  on  30-100,000 
daily.  Prefer  Zones  3,  4.  J-Degree,  10 
years  ex|K*rience.  Have  covere<l  NFL, 
ABA,  pro  baseball,  major  colleges, 
PGA,  WCT,  prep.  SkilliHl  deskman,  ad¬ 
ministrator.  Top  references.  Married, 
age  35,  salary  oiK.*n.  Resume,  clips  on 
request.  Box  685,  Editor  &  Publisher. 

GRAD  J-STUDP'NT  seeks  summer  or 
I  year  job.  Experience  in  various  nu*di- 
ums,  minorities’  affairs.  Excellent  Span¬ 
ish.  Box  692,  Editor  &  Publisher. 

SPORTS  EDITOR,  24.  seeks  position 
that  will  afford  more  time  for  column 
and  feature  writing.  Strong  small  col¬ 
lege  siK>rts  background,  osi)ecially  in 
basketball,  but  has  covered  many 
sports.  Prefer  move  to  Zone  3,  4  or  6 
paper.  Box  694,  Editor  &  Publisher. 

VP:TERAN  REPORTER,  38.  can  do  it 
all,  do  it  well,  seeking  relocate  Zone  6. 
Box  697.  Editor  &  Publisher. 

ROOKIE  seeking  tryout  with  minor  or 
major  league  daily.  Prefer  sports,  but 
eager  to  work  hanl  at  any  position 
providing  news  exi>erience.  English  MA. 
knowledgeable,  convinced  of  jK>tential 
but  elutled  by  chance  to  prove  it.  Zones 
1,  2.  Box  681,  fAWtov  &  Publisher. 


EDITORIAL 

AGGRESSIVE  assistant  si>orts  editor. 
27,  seeks  relocation  in  Zone  4,  6  or  9 
with  (lynamic  100,900-plus  AM  daily. 
Page  makeup.  hea<lline  writing,  copy 
e<Iiting.  feature  an<I  column  writing  my 
specialties.  On  |•e(lucst,  I'll  put  my  clips 
where  my  mouth  is.  Box  670,  K<litor  & 
Publisher. 

AMBITIOUS  NEWSWOMAN  seeks  pro¬ 
fessional  development  with  Zone  1  or  2 
ilaily.  2  years  e\iH*rience  as  reporter- 
photographer  covering  all  news  for  in¬ 
dustrial  city  of  25,000.  Journalism  de¬ 
gree.  Box  673,  Editor  &  l*ublisher. 


!  I  REEL  iM  E 

KNOWLEDGEABLE  business  reporter/ 

1  photographer  available  for  assignments 
I  in  Chicago  area.  Experienee<l  public 
j  relations  an<l  publications  director  of 
I  NYSE-liste<l  company.  Box  628,  Editor 
■  &  Publisher. 

1  MULTILINGUAL  anthroiwlogist-jour- 
I  n:\list  studying  gypsies,  prisons  an<l 
j  politics  will  freelance  from  Euroj)e  be¬ 
ginning  mid-May.  Published  by  LTPI, 
Montreal  Gazette,  etc.  Box  671,  Editor 
j  &  Publisher. 

FREELANrE  CORRESPONDENT.  Den¬ 
ver.  Reporting,  photography — general 
subjects,  also  library  research.  BS, 
BA.  grad  work.  Box  696,  Editor  & 
^  Publisher. 


PHOTOGRAPHY 


AP  PHOTOfJRAPHER  dismissed  for 
answering  FBI  questi«>ns  at  Woun<le<l 
Knee  takeover  .seeks  position  with  ex¬ 
tremely  photo  consci<ms  <laily.  Jim 
Mone,  3216  W.  8lst,  Bloomington, 
Minn.  55431. 

PHOTOJOURNALIST.  years  ex- 

l>orience  plus  BA  in  Journalism.  Seek 
position  on  photo-oriented  daily  in 
Northwest  or  Zone  8.  Box  620,  Editor 
&  Publisher. 

PHOTOJOURNALIST  now  empIoye<l 
as  photographer.  Seeking  visually  aware 
newspa|)er  or  other  publication.  BSJ,  2 
years  full  time  work  on  tlaily,  6  years 
part-time.  Box  69),  Editor  &  Publisher. 


PRODVCTION 

MANAGEMENT  TO  RACKSHOP.  cold 
or  hot.  Experienced,  all  around  ability. 
Newspaper,  commercial.  Zones  1,  2. 
Box  698,  Editor  &  Publisher. 

COLLEGE  INFORMATION  position 
wanted.  2  years  exi>erience  as  student 
assistant  to  Sj)orts  Information  Direc¬ 
tor;  2  years  sports  editor  of  campus 
weekly.  Age  23.  Zones  8  and  9.  Box 
632,  Editor  &  Publisher. 


COPY  EDITOR  -25  YEARS  NEWS. 
PUBLICITY.  BOX  614,  EDITOR  & 
PUBLISHER. 

WANTED:  Metro-oriented  pai)er  that 
expects  better  from  its  sportswriters  ' 
than  play-by-play  and  statistics.  Prefer 
Southwest  or  Far  West.  Would  partic-  ' 
ularly  lie  interested  in  job  requiring  i 
travel.  Box  644,  Editor  &  Publisher. 

EXPERIENCED  REPORTER  wants  job  ' 
in  Area  2.  Consider  Area  1  or  3.  .Mso  I 
has  desk  exiHjrience.  Box  593,  Editor  & 
Publisher. 

HUSBAND.  WIFE  seek  challenging  desk 
jobs  on  medium  to  large  <Iaily.  Combi-  i 
nation  13  years  reporting,  e<liting.  She  i 
knows  editing,  emphasis  on  accurate 
dummies,  bright  heads.  He  knows  lay¬ 
out.  has  an  eye  on  management.  Work  , 
well  together  or  separately.  Box  621,  i 
Ekiitor  &  Publisher. 

SPORTSWRITER  —  (Allege  grad.  I  Vj  | 
years  as  sports  e<litor  of  10,000  circula¬ 
tion  daily,  1  years  covering  pro  auto  ' 
racing,  college  and  high  schools  on 
100,000  daily.  Background  in  photogra-  , 
phy.  Seeking  new  challenge.  Box  (jv83, 
EAlitor  &  Publisher.  I 


6  YEARS  AA  PROGRAM,  ready  to  i 
re-don  harness.  50,  no  invalid,  seek 
genuine  challenge.  Heavy  theatre,  books,  ■ 
foreign  desk.  Trilingual.  Zone  open.  | 
GAM,  Box  1167,  Los  Gatos,  Calif,  j 
95030. 

REXIINNING  RUT  IMAGINATIVE  re- 
porter,  25,  seeks  position  on  small  daily 
or  weekly  ;  will  relocate  anywhere.  Have 
J-degree,  college  pai)er  experience  in  re¬ 
porting,  co|»y  editing  and  reviewing. 
an<l  wide  field  of  interests.  595,  Editor 
&  Publisher.  | 

READY  TO  M  O  V  E  — Prize-winning  ( 
wire-copy  editor  and  rei>orter-photogra- 
pher.  t^ek  change  from  dea<l-end.  We 
will  work  anywhere.  Top  references  in¬ 
cluding  present  publisher.  Box  638,  , 
E’flitor  &  Publisher.  I 

REPORTER’S  JOB  sought  by  May  i 
journalism  graduate.  2  years  experi-  | 
ence  on  suburban  weeklies.  Excellent  ; 
academic  background.  Box  669,  Editor  ■ 
&  Publisher. 

NfcJWSMAN,  41,  exi>erienced  in  editing,  . 
reporting,  photography  with  10  years  ' 
overseas,  MA,  wants  meaningful  job  in 
place  where  things  are  happening.  Box  | 
661.  Editor  &  Publisher.  i 
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Shop  Talk  at  Thirty 


Bv  Robert  U.  Brown 


Appraisal  of  News  Council 


The  Ethics  Committee  of  the  American 
Society  of  Newspaper  Editors,  which  had 
been  instructed  to  monitor  the  National 
News  Council,  gives  it  credit  generally  for 
its  cautious  approach  but  said  that  it  has 
been  “open  for  business  less  than  nine 
months”  and  recommended  a  finding  of 
wait-and-see.  “To  pass  judgments  on  the 
Council’s  performance  based  on  presently 
incompleted  undertakings  would  be,  we 
feel,  premature.”  Instead,  it  suggested 
maintaining  continuity  of  monitoring  until 
patterns  for  judgment  take  form. 

The  report  presented  to  the  recent 
.\SNE  meeting  said:  “.\lready  apparent 
in  complaints  to  the  Council  is  the  alacri¬ 
ty  with  which  special  interests  will  try  to 
use  it  to  gain  leverage  against  the  press. 
.\lso  clear  is  a  generally  professional  cau¬ 
tion  by  the  Council  not  to  let  itself  be 
misused.”  The  committee  said  the  Council 
erred  in  “an  ill-advised  inquiry  to  the 
\V(dl  Street  but  “many  of  the 

Council’s  initial  procedures  in  taking  up 
28  complaints  thus  far  have  indicated  it  is 
approaching  its  delicate  task  with  care. 
Its  conclusions  on  the  many  imiuiries  now 
in  train  will  tell  us  more  in  the  future.” 

Some  committee  observations  were: 
“We  were  heartened  to  see  the  News 
Council  respond  with  concern  to  the  right- 
of-reply  issue,  now  before  the  Supreme 
Court;”  “We  were  encouraged  to  see  the 
Council  promptly  press  President  Nixon 
to  specify  his  charges  of  ‘outrageous, 
vicious,  distorted  reporting’  by  the  televi¬ 
sion  networks  so  the  Council  could  consid¬ 
er  them;”  “By  the  same  token  the  commit¬ 
tee  is  not  unmindful  of  the  subjective 
thickets  into  which  catalogs  of  isolated 
allegations  can  draw  the  News  Council  if 
torn  from  the  context  of  their  origins  and 
telescoped  into  lumfi  indictments;”  “It  has 
under  current  study  some  (luestions  that 
are  broad  indeed,  and  it  proposes  to  take 
them  to  conclusions;”  “.\t  the  same  time 
the  Council  has  shown  commendable  hesi¬ 
tations  to  try  to  answer  the  unanswer¬ 
able.” 

With  respect  to  the  Wall  Street  .loiir- 
nal,  the  committee  said:  The  Council’s 
executive  director,  William  .\rthur,  said 
the  Council  had  been  investigating  not  a 
complaint  against  the  Wall  Street  .lour- 
nal,  but  against  a  Charles  Bartlett  column 
which  an  Arizona  Reindtlir  reader  said 
had  not  accurately  (luoted  a  Journal  story. 
The  Journal  story  had  dealt  with  the  gov¬ 
ernment’s  notification  to  Vice  President 
.\gnew  that  he  was  under  investigation. 
.\rthur  said  the  Council  queried  the  Jour¬ 
nal  only  to  find  out  if  Bartlett’s  column 
accurately  reflected  its  story  (the  column 
did,  and  the  Council  dismissed  the  read¬ 
er’s  comjjlaint  ‘summarily,’  Arthur 
said.” 

However,  the  committee  felt  that  the 
Council’s  letter  to  the  Journal — “We 
would  appreciate  an  early  response  from 
you  indicating  whether,  and  if  so  when, 
the  Journal  obtained  ‘a  copy  of  the  attor¬ 
ney  general’s  letter  advising  .\gnew  of 
the  investigation.’  In  other  words,  was  the 


Journal  informed  of  the  .\gnew  investiga¬ 
tion  before  the  story  was  officially  given 
to  the  media?  — was  delving  into  the 
origins  of  the  Journal  story  and  reflected 
a  general  insensitivity  to  the  requirements 
of  confidentiality  in  gathering  such 
news. 

In  concluding  its  report,  the  ASNE  felt 
“it  is  useful  to  ([uote  from  a  letter  it 
received  from  Mr.  Arthur  on  April  4, 
1974,  so  that  .\SNE  members,  whatever 
their  attitude  toward  the  News  Council, 
can  have  access  to  the  thinking  of  its 
executive  director.”  The  letter  follows: 

“I  am  convinced  that  the  need  for  a 
National  News  Council  is  greater  today 
than  it  was  a  year  ago  “because,  in  my 
opinion,  the  almost  constant  battering 
away  at  media  credibility  that  emanates 
from  Washington,  and  particularly  from 
the  W'hite  House,  has  had  the  effect  de¬ 
sired  by  those  who  have  led  the  attacks. 

“They  have  succeeded  in  creating  in 
large  segments  of  the  public  mind  a  feel¬ 
ing  that  the  media  IS  irresponsible.  .And 
by  their  success  they  have  succeeded  in 
creating  an  atmosphere  in  which  repres¬ 
sion  of  the  media  is  becoming  a  harsh 
reality. 

“.  .  .  there  is  a  woeful  lack  of  agree¬ 
ment  within  the  media  as  to  what  can  be 
done  to  restore  public  confidence  and 
maintaiji  that  confidence.  .And  that,  after 
all,  is  what  it’s  all  about. 

“Whether  or  not  the  public  agrees  with 
what  it  reads,  hears,  and  sees  is  not,  and 
never  should  be,  tbe  criterion  of  its  confi¬ 
dence  in  the  media.  The  criteria  is,  and 
must  forever  be,  public  belief  that  what  it 
reads,  hears  and  sees  is  accurate  and  fair. 
No  matter  how  much  time  and  effort  we 
devote  to  talking  with  each  other  within 
the  media  about  our  ‘inviolable  First 
.Amendment  rights,’  the  public  doesn’t  re¬ 
ally  give  a  damn  unless  it  believes  that 
TH.AT  criterion — accuracy  and  fairnes.s — 
is  being  met. 

“And  it  is  because  of  this  criterion  that 
an  experimental  National  News  Council 
was  establi.shed.  It  has  been  discouraging 
for  me  to  sit  here  in  these  offices,  day 


after  day,  and  to  travel  around  the  coun¬ 
try,  week  after  week,  fending  off  critics — 
in  the  media — of  this  organization  that 
has  as  its  sole  purpose  ‘to  serve  the  public 
interest  in  preserving  freedom  of  commu¬ 
nication  and  advancing  fair  and  accurate 
reporting  of  news.’ 

“Frankly,  I  am  fed  up  with  being  la¬ 
beled  a  ‘meddling  monitor,’  a  ‘crying  tow¬ 
el,’  ‘dangerous,’  etc.,  etc.,  ad  infinitum,  ad 
nauseum.  I  think  the  time  has  come  for 
the  media  to  recognize  the  sharp  distinc¬ 
tion  that  exists  between  regulation  and 
ventilation.  There  are  those  in  the  media, 
thank  God,  who  do;  who  have  taken  steps 
to  ventilate  their  sins  of  commission;  who 
are  dealing  with  their  readers,  hearers, 
and  viewers  in  a  manner  that  is  respon¬ 
sive  and  responsible.  The  National  News 
Council  is  but  an  extension  of  this  ventila¬ 
tion  process  .  .  .  This  Council,  I  am  con¬ 
vinced,  can  endure  the  slings  and  arrows 
of  criticism.  W’hat  it  cannot  endure  is  the 
ignominy  of  neglect.  What  this  Council 
needs  right  now  is  moral  support.  .And  a 
bit  of  morale  sut»port  wouldn’t  hurt,  ei¬ 
ther.  It  needs  this  support  from  those 
whom  it  serves:  From  the  media,  through 
whom  it  serves  the  public. 

“1  cannot  bring  myself  to  believe  that 
an  organization  such  as  the  ASNE  can 
long  withhold  such  support.” 


John  O’Meallie  dies 

John  U.  O’Meallie.  vicepresident  and 
advertising  director  of  the  Times- 
Picayune  Publishing  Corp.,  New  Orleans, 
died  in  his  office  Friday  (.April  2(5). 
O’Meallie’s  career  with  the  Times- 
Picayune  dates  back  to  1922.  Since  July, 
1959,  he  was  ad  director  for  the  Tinies- 
I'icaunne  and  the  Statex-Iteni.  In  Janu¬ 
ary,  19fi4,  he  was  elected  treasurer  of  the 
corporation  and  in  September,  19fi.'),  be¬ 
came  vicepresident. 


VP  Ford  to  address 
editorial  cartoonists 

Vice  President  Gerald  U.  Ford  has  ;ic- 
cepted  an  invitation  to  address  the  Associ¬ 
ation  of  American  Editorial  Cartoonists, 
annual  convention  on  May  25.  The  meet¬ 
ing  will  be  held  in  Boston. 


WE  WORK 

FOR  BOTH  BUYER  AND  SELLER! 


WASHINGTON  DC  I  730  K  Slrt.«-1  N  W 
20006(202)393  3456 
CHICAGO  1429  Tribune  Tower  6061  1 
(312)  337  2754 


DALLAS  151  1  Bryan  Street  75201 
(214)  748  0345 

SAN  FRANCISCO  1  1  1  Sutter  Street,  94)04 
(4)5)  392  567) 


Brokers  of  Radio,  TV,  Newspaper  and  CATV  Properties 
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HE  SCRIPPS-HOWARD 
FOUNDATION 

was  founded  in  1962  with 
grants  from  the  Scripps 
and  Howard  families.  Its 
primary  objective  is  the  improvement 
and  advancement  of  journalism  in  all 
fields  of  mass  communications. 

Trustees  and  officers  of  The  Foundation 
devote  the  funds  at  their  disposal  to 
such  things  as: 

•  Grants  and  awards, to  schools  of 
journalism  and  to  promising  students  in 
these  schools.  Grants  were  made  to 

51  colleges,  and  scholarships  were 
awarded  to  101  journalism  students  this 
school  year. 

•  Awards  to  persons  already  in  the 
communications  field  for  outstand¬ 
ing  accomplishment.  The  winners 
announced  here  were  selected  as 
outstanding  from  more  than  500  entries, 
and  share  in  prize  monies  totaling 
$21,000. 

•  Research  in  the  communications 
field,  results  to  be  made  available  to 
the  entire  communications  industry. 

•  Special  incentives  to  encourage 
young  men  and  women  to  pursue 
careers  in  journalism. 


Announcing 
the  winners  of 

THE 

SCRIPPS-HOWARD 

FOUNDATION 

AWARDS 


for  outstanding 
journalism  in  1973 


More  than  300  Scripps-Howard  men 
and  women,  in  addition  to  others  within 
the  communications  industry,  con¬ 
tribute  annually  to  The  Foundation.  The 
E.  W.  Scripps  Company  is  a  major 
contributor. 


THE  JUDGES 

HOWARD  AWARDS 

Newspaper  Division:  Sid  Moody,  Associated  Press  News- 
features  writer,  and  Jerome  H.  Walker,  retired  executive 
editor,  Editor  &  Publisher. 

Broadcast  Division:  Donald  L.  Perris,  general  manager, 
WEWS-TV,  Cleveland,  Ohio,  and  Dr.  Mary  Jean  Thomas, 
Case  Western  Reserve  University,  Cleveland. 

MEEMAN  AWARDS 

Alfred  C.  Andersson,  assistant  managing  editor,  Memphis 
Press-Scimitar;  William  Houseman,  editor.  Environmen¬ 
tal, Monthly,  New  York  City;  and  Don  E.  Weaver,  conserva¬ 
tion  editor,  Scripps-Howard  Newspapers. 


Ernie  Pyle  Memorial  Award 

Roy  W.  Howard 
Public  Service  Awards 

Edward  J.  Meeman 
Conservation  Awards 

Walker  Stone  Awards  for 
Editorial  Writing 


L  HE  SCRIPPS-HOWARD 

r  FOUNDATION 

H  was  founded  in  1962  with 
grants  from  the  Scripps 
and  Howard  families.  Its 
primary  objective  is  the  improvement 
and  advancement  of  journalism  in  all 
fields  of  mass  communications. 


T rustees  and  officers  of  The  Foundation 
devote  the  funds  at  their  disposal  to 
such  things  as; 


•  Grants  and  awards  to  schools  of 
journalism  and  to  promising  students  in 
these  schools.  Grants  were  made  to 
51  colleges,  and  scholarships  were 
awarded  to  101  journalism  students  this 
school  year. 


•  Awards  to  persons  already  in  the 
communications  field  for  outstand¬ 
ing  accomplishment.  The  winners 
announced  here  were  selected  as 
outstanding  from  more  than  500  entries, 
and  share  in  prize  monies  totaling 
$21 ,000. 


•  Research  in  the  communications 
field,  results  to  be  made  available  to 
the  entire  communications  industry. 


•  Special  incentives  to  encourage 
young  men  and  women  to  pursue 
careers  in  journalism. 


More  than  300  Scripps-Howard  men 
and  women,  in  addition  to  others  within 
the  communications  industry,  con¬ 
tribute  annually  to  The  Foundation.  The 
E.  W.  Scripps  Company  is  a  major 
contributor. 


THE  JUDGES 


HOWARD  AWARDS 

Newspaper  Division:  Sid  Moody,  Associated  Press  News- 
features  writer,  and  Jerome  H.  Walker,  retired  executive 
editor.  Editor  &  Publisher. 

Broadcast  Division:  Donald  L.  Perris,  general  manager, 
WEWS-TV,  Cleveland,  Ohio,  and  Dr.  Mary  Jean  Thomas, 
Case  Western  Reserve  University,  Cleveland. 


MEEMAN  AWARDS 

Alfred  C.  Andersson,  assistant  managing  editor,  Memphis 
Press-Scimitar;  William  Houseman,  editor.  Environmen¬ 
tal  Monthly,  New  York  City;  and  Don  E.  Weaver,  conserva¬ 
tion  editor,  Scripps-Howard  Newspapers. 


WINNERS  I 
OF  THE 


THE  ROY  W.  HOWA 


For  outstanding  public  servi 
television  and  radio  stations. 


NEWSPAPER  DIVISIOI 

First  Prize,  $2500  and  plaque 
liam  Blundell,  The  Wall  Street 
nal;  for  a  single  story  giving 
details  of  Equity  Funding  Cor 
tion  scandal. 

Second  Prize,  $1000,  Sey 
Hersh,  The  New  York  Time: 
series  which  broke  through  o 
secrecy  on  bombing  raids 
Cambodia. 

Third  Prize,  $500,  Jose] 
Daughen,  Joseph  F.  Lowr> 
Charles  F.  Thomson,  The  Ev 
Bulletin,  Philadelphia,  combir 
the  operations  of  a  political  e 
Philadelphia  police  departme 

Special  Mention:  The  Daih 
Daily  News,  The  New  York  Ti 
Mail,  Akron  Beacon  Journal, 
aid  American,  Colorado  Sprir 
Press. 


BROADCAST  DIVISIO 

First  Prize,  $2500  and  pi; 
KGW-TV,  Portland,  Oregon;  f 
minute  documentary,  “Deatt 
Sideshow,”  selected  for  it; 
standing  and  unusual  combii 
of  complete  and  well-round( 
search,  with  beautiful  photog 
sound  recording  and  editing, 
tradition  of  great  American 
mentaries.  Executive  produc 
Godfrey. 

Second  Prize,  $1000,  KOC 
Phoenix,  Arizona;  for  ‘‘Peori; 
Schools  of  Thought,”  a  put 
tion’s  Vital  Issues  series  de£ 
flict  between  elderly  taxpayc 

Third  Prizes,  $500  each, 
its  reports  on  unsanitary  c 
and  KDKA  radio,  Pittsburgh, 
burgh:  Someplace  Special.” 


PYLE  AWARD 

Nicholas  Blatchford,  column 
ington  (D.C.)  Star-News;  Wa 
Cincinnati  Post;  and  Dr.  Rid 
ment  of  Journalism,  Indiana 


STONE  AWARDS 

Phil  Dessauer,  associate  ed 
Heath,  director.  School  of  J 
Oklahoma  State  University 
page  editor,  Wichita  Eagle  < 
School  of  Journalism  and  B 
University. 


RS  IN  THE  1973  AWARDS  COMPETITIONS 
HE  SCRIPPS-HOWARD  FOUNDATION 

THE  WALKER  STONE  AWARDS 


lOWARD  AWARDS 

lie  service  reporting  by  newspapers, 
stations. 


For  outstanding  editorial  writing  in 
newspapers  with  the  primary  basis 
for  judging  being  the  effectiveness 
of  the  editorials  coupled  with  their 
literary  excellence.  First  Prize, 

$1000,  Michael  Pakenham,  The 
Philadelphia  Inquirer;  for  editorials 
forcing  the  district  attorney  to 
abandon  a  coverup  for  a  first  as¬ 
sistant  district  attorney. 

Second  Prize,  $500,  Don  O.  Noel 
Jr.,  The  Hartford  (Conn.)  Times,  for 
an  excellent,  in-depth  analysis  of 
mass  transit. 

Judging  was  supervised  by  Dr.  Harry  Heath,  director. 
School  of  Journalism  and  Broadcasting,  Oklahoma  State 
University.  Oklahoma  State  was  Walker  Stone’s  alma  mater. 


VISION 

i  plaque,  Wil- 
ill  Street  Jour- 
ry  giving  first 
ding  Corpora- 


DOO,  Seymour 
rk  Times;  for 
irough  official 
ig  raids  over 


MICHAEL  PAKENHAM 
The  Philadelphia  Inquirer 


0,  Joseph  R. 

F.  Lowry  and 
,  The  Evening 
1,  combined  effort;  for  articles  exposing 
olitical  espionage  system  created  in  the 
lepartment. 

fhe  Daily  Herald,  Biloxi,  Miss.;  Chicago 
\i  York  Times,  Charleston  (W.  Va.)  Daily 
Journal,  The  Miami  Herald,  Boston  Her- 
3do  Springs  Sun,  and  Long  Island  (N.Y.) 


WILLIAM  BLUNDELL 
The  Wall  Street  Journal 


THE  EDWARD  J.  MEEMAN  AWARDS 


For  outstanding  coverage  by  news¬ 
papers  in  the  field  of  conservation. 

First  Prize,  $2500,  George  F. 

Neavoll,  Fort  Wayne  (Ind.)  Journal- 
Gazette;  for  reporting  on  a  wide 
range  of  conservation  problems,  in¬ 
cluding  a  legislative  battle  for  con¬ 
trol  of  phosphate  pollution  of 
streams. 

Second  Prize,  $1500,  John  Mil¬ 
ler,  Detroit  Free  Press;  for  cover¬ 
age  of  a  unique  environmental 
crisis— a  gas  well  fracture  that 
forced  the  evacuation  of  a  Michigan  town. 

Third  Prizes,  $1000  each,  Tom  Darcy,  Newsday,  Long 
Island,  and  Sam  C.  Rawls,  The  Palm  Beach  (Fla.)  Post,  for 
cartoons  on  pollution,  the  environment,  and  public  apathy; 
and  Robert  Poole,  Twin  City  Sentinel,  Winston-Salem,  N.C., 
for  series  exposing  dangers  of 'overdevelopment  of  Cape 
Lookout  Seashore  of  North  Carolina. 

Additional  Awards,  $600  each,  Gordon  Bishop,  The  Star- 
Ledger,  Newark,  N.J.;  Hellen  Ochs, The  Republic,  Columbus, 
Ind.;  Roger  Latham,  The  Pittsburgh  Press;  Charles  Osolin, 
Winston-Salem  (N.C.)  Journal;  and  Stanley  E.  Silvernail,  The 
Amsterdam  (N.Y.)  Recorder. 


IVISION 

and  plaque, 
)regon;  for  82- 
/,  “Death  of  a 
d  for  its  out- 
al  combination 
jll-rounded  re- 
il  photography, 
1  editing,  in  the 
merican  docu- 
3  producer,  Ed 


GEORGE  F.  NEAVOLL 
Fort  Wayne  Journal-Gazette 


DOO,  KOOL-TV,  ed  Godfrey 

T  “Peoria:  Two 

t,”  a  public  affairs  program  in  the  sta- 
eries  dealing  with  a  school  district  con- 
^  taxpayers  and  young  parents. 

0  each,  KAKE-TV,  Wichita,  Kansas;  for 
anitary  conditions  in  local  restaurants, 
ttsburgh.  Pa.;  for  civic  campaign,  “Pitts- 
Special.” 


THE  ERNIE  PYLE  MEMORIAL  AWARD 


For  outstanding  human  interest  re¬ 
porting  in  the  tradition  of  Ernie 
Pyle. 

A  single  prize,  $1000  and  medal¬ 
lion  plaque,  Jim  Wooten,  The  Phil¬ 
adelphia  Inquirer.  His  assignments, 
like  Pyle’s  put  him  in  the  company 
of  people  at  war  as  well  as  people 
at  peace,  from  the  battlefields  of 
the  Mideast  War  to  Philadelphia’s 
Skid  Row. 

The  panel  of  judges  was  selected 
and  supervised  by  Dr.  Richard 
Gray,  chairman.  Department  of  Journalism,  Indiana  University. 


,  columnist  and  editorial  writer.  Wash- 
lews;  Walter  Friedenberg,  editor.  The 
1  Dr.  Richard  Gray,  chairman,  Depart- 
,  Indiana  University. 


jciate  editor.  The  Tulsa  World;  Harry 
lool  of  Journalism  and  Broadcasting, 
niversity;  Charles  Pearson,  editorial 
a  Eagle  and  Beacon;  and  Leo  Turner, 
m  and  Broadcasting,  Oklahoma  State 


JIM  WOOTEN 
The  Philadelphia  Inquirer 


Will  your  entry  be  among  the  winners 
in  the1974  Scripps-Howard  Foundation  Awards? 

ERNIE  PYLE  MEMORIAL  AWARD 

The  22nd  annual  competition  for  newspaper  writing  which  was  published  in  U.S.  newspapers 
during  1974  most  exemplifying  the  warmth  and  craftsmanship  of  Ernie  Pyle  has  a  deadline  of  Jan. 
15, 1975.  The  award  is  $1000  cash  and  a  plaque. 

Although  Pyle  won  his^greatest  fame  as  a  World  War  II  correspondent,  before  the  war  he  honed 
his  talents  by  roaming  America,  painting  word  portraits  of  people  and  their  daily  concerns  that 
captured  the  hearts  and  imaginations  of  his  readers.  He  wrote  so  compellingly  that  the  plight  of 
any  man  took  on  universal  quality. 

As  Gen.  Omar  N.  Bradley  said  of  Ernie: 

ERNIE  PYLE  “His  typewriter  had  a  soul.” 


ROY  W.  HOWARD  PUBLIC  SERVICE  AWARDS 


Two  bronze  plaques  will  be  awarded,  one  to  a  newspaper  and  one  to  a  radio  or  TV  station  judged 
to  have  been  outstanding  in  its  public  service  efforts  during  1974.  The  plaque  will  be  accompanied 
by  a  cash  grant  not  to  exceed  $2500  to  be  distributed  to  those  individuals  on  the  paper,  radio  or 
TV  station,  who,  in  the  opinion  of  the  editor  or  station  manager,  contributed  most  to  the  effort. 

Runners-up  prizes  of  $1000  and  $500,  with  appropriate  certificates,  may  also  be  awarded,  to 
be  distributed  in  the  same  manner.  Entry  deadline  is  March  1, 1975. 

These  awards  are  named  for  the  longtime  president  and  editor  of  the  New  York  World-Tele¬ 
gram  &  Sun,  president  of  Scripps-Howard  Newspapers  and  president  of  United  Press,  who  for 
many  years  was  one  of  the  world’s  outstanding  journalistic  figures. 


ROY  W.  HOWARD 


EDWARD  J.  MEEMAN  CONSERVATION  AWARDS 

Prizes  totaling  $10,000  will  be  awarded  to  newspapers  in  recognition  of  outstanding  work  in  the 
cause  of  conservation  published  in  newspapers  during  1974.  One  first  prize  of  $2500  will  be 
awarded.  The  remaining  $7500  will  be  distributed  in  awards  in  number  and  amount  to  be  deter¬ 
mined  at  the  discretion  of  the  judges. 

Conservation,  for  the  purposes  of  these  awards,  embraces  the  environment  and  the  forces 
that  affect  it.  Entry  deadline  is  February  15, 1975. 

The  Meeman  awards  are  named  for  the  late  editor  of  the  Memphis  Press-Scimitar,  and  con¬ 
servation  editor  of  Scripps-Howard  Newspapers .  Any  U.S.  newspaperman  or  woman  may  be 
EDWARD  j.  MEEMAN  nominated  for  an  award  by  a  newspaper  or  newspaper  reader. 


THE  WALKER  STONE  AWARDS  FOR  EDITORIAL  WRITING 


Named  for  the  late  editor-in-chief  of  Scripps-Howard  Newspapers  and  president  of  The  Scripps- 
Howard  Foundation,  the  Walker  Stone  Awards  are  open  to  newspapermen  and  women  in  the  field 
of  editorial  writing. 

They  consist  of  a  first  prize  of  $1000  and  a  certificate,  and  an  honorable  mention  prize  of  $500. 

The  criteria  for  judging  will  be  the  effectiveness  of  editorials  coupled  with  their  literary  ex¬ 
cellence  in  support  of  civic  reforms,  or  worthy  civic  programs;  in  opposition  to  the  expenditure  of 
unnecessary  monies  by  local  officials;  the  elimination  of  graft;  editorials  in  favor  of  better  housing, 
better  police  protection,  etc. 

Work  must  have  been  published  in  a  newspaper  in  1974. 


WALKER  STONE 


Complete  list  of  1973  winners  inside  gatefold 


